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I heard it from a Widower 
Who kept 6 pub in Wigen 

Who heard it from a Reveller 
Who'd fallen off a wagon, 
Who got it from a Goblin 
(On a tiny pink toboggsn), 


“We still have two copies here: one for us 
sixth formers and another for the staff !—and 
even then there’s nearly always someone 
waiting to grab it if you look away for a 
second ” (From a Liverpool Schoolmistress.) 


**T may add that of the many magazines that P h’ 
we get in the mess, yours is the only one that unc S 
is literally read from cover to cover, for we 

get much entertainment from the advertise- 


ments as well, of course, as from the articles F circulation 


and cartoons.” (From a Signals Officer.) 


“Thank you for Punch. From us it goes to a 
daughter whose children rush for it and from 
there it goes to Canada.” (From a Devon 
reader.) 


Three indications of Punch’s Snowball 
readership. 


PUNCH knows its net sale 
- but can’t count its readers 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, “PUNCH,” 10 BOUVERIE ST., LONDON, E.C.4. PHONE: CENTRAL 9:61 
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LITTERS 


EDITOR | 


Ihe designer has many 


Designer's Right 


Must Be 
Respect ted 


Sin,—The 1 ' or Mr 
Daniwl Barnett y hoy 9) is 
timel + Ihe exhibition stand as 
an instrument of publicity and 
Sales promotion is) «currently 
und the fire of compiaint and 
criticism from many quarters 
Ma complaints are justified 

This Company, which concerns 
itself only with the creation of 
design specications, organisa 
tion of details and special service, 
s happy to report hat it receives 
friend wo ration trom a 
1 r of { fitters and con 

cu “ work finished 
\ ) ) ‘ } } and 
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responsid Al { Sa Will 
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Ss. P rey ONNOR 
Managing Director, Bankwin 
Disp! 
96 Ebury S S W.I 


Joint Body “Could 
[Be The Solution 


Sir \ 1 app tte M 
Da | I it's con ts 
t has ed 
would be I by t fo ‘ 
{ ’ i hin which 
would te both designer 
ind ex t 

M Barnett has exaggerated 
nat 11 feel that it would 
be eX cly unsatisfactory if the 
X tor were expected to re 
lull it .¥ ‘ designer I ) 
preliminary sketch Anomalies 


HAINES STILES 


° Hallmark "(!) Of 


Agency Experience 
quality which is supposed to be 


a period working in an 


to this effect and 


idemic engineering or like 


a youth leaving school gets 


advertising manager is well ad- 
vised to use them to the fullest 
extent and to take advantage of 
their “team of artists” when art 
is required. The “ability to pre- 
sent” “salient facts” in the case 
of highly technical products 
however is much more likely to 
be with the members of the com- 
mercial organisation who have 
built up the firm’s business before 
the agency thought the “account” 
was worth secking 

By the way, what does Mr 
Williams mean by “advertising 
manager of technical accounts?” 
Agency-minded contributors ap- 
pear to be overworking this word. 
Can one be the — man- 
ager of “an account? 

E.E WALKER. M.LA.M.A. 
Metropolitan-Vickers Electrical 
Co., Ltd., 

Trafford Park, Manchester 17 


Good Example, But 
Not A Pump 


Six,—This is not to enlarge on 
any of the points raised by Mr 
J. H. Miller-Wheeler n his 
article “What is Technical Adver- 
tusing?” (March 9), but to draw 
attention to the advertisement 
reproduced as an example of a 
technical advertisement, represen- 
tative of specialised engineering 
products The Allen advertise- 
ment deals with Epicyclic Gears, 
and not a pump as stated in the 
caption. 

The subject of this advertise- 
ment, however, constitutes a 
good case in support of your 
contributor’s aim to emphasise a 
technical product and the need 
for both producer and purchaser 
to use the language of applied 
sciences in order to communicate 
and acquire the product 

I feel it is my duty to point 
this out, just in case some readers 
might imagine thet a pump is 
embodied in the unit illustrated, 
which is a gear having a ratio of 
10 to | for a high-speed steam 
turbine drive speeds 30,000; 
3,000 r.p.m 


Cc. H. ALSOP, 
Publicity Manager. W. H. Allen, 
Sons & Co., Ltd 
Queens Engineering Works, 
Bedford 


“4 Point Of Ethics” 


pondent’s problem 


agency's clients di rect, 


if the agency is handli ung the 


pleased to pass on the good news 


wants to make quite certain that 


corte tainly — not go behind the 


bac 
PHILIP “GOT LOP. 
Director, Philip Gotlop 


22 Kensington Church St., 


Object Is Not Yet 


nationalisers to drop sugar refin- 


not yet achieved this object, 


campaign to persuade the 1 


Tate & Lyle Ltd. 
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tlhomanu BRITAIN’S GREATEST FORCE FOR SELLING TO WOMEN 


. 
PHILIP BMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONGO ACBA, LONDON, W C2 ALL-ROUND VALUE AMD A SQUARB GUARAMTES POR A STRAIONT LINE es 
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WOMAN’S WEEKLY continues its record- 
breaking progress, sheer unbeatable value 
for money makes it housewives’ choice 
everywhere—and advertisers’ choice too, 
for time after time they have proved it is 
by far the most profitable Weekly for 
selling to women! 


an ArP PUBLICATION 
ADVERTISEMENT RATE £500 PER PAGE 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR 


THE AMALGAMATED PRESS LTD., 


LONDON 
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S.M.M.T. Withdraws “Tender” 
Request To Agents 


LLP.A. POINTS OUT THAT TO COMPLY 
WOULD INFRINGE ITS RULES 


As a result of representa- 
tions from the Institute of In- 
corporated Practitioners in Ad- 
vertising, the Society of Motor 
Manufacturers and Traders 
has withdrawn a request made 
last week to agents to tender 
for certain advertising con- 
tracts by submission of com- 
petitive schemes. 

The contracts in question re- 
lated to the advertising for the 
Commercial Vehicles Show, and 
the Earl's Court Motor Show, 
1950. 

On receipt of the letter from the 
Society, several agents consulted 
the LIP.A., stating that in their 
view they were being asked to 
contravene principles of agency 
practice as laid down in LLP.A 
rules. Mr. C. Anstice Brown, 
1.1.P.A, director, thereupon wrote 
to the Society pointing out that 
this was in fact the case 

The Society immediately agreed 
to withdraw the letter and to fol- 
low norma! procedure in appoint- 
ing an agent 

Mr €. j 
S.M_M.T. 
department, 
Weekly 
been aware of 
involved 

The Society's letter to agents 
asking them to tender, by sub 
mitting schemes “on a competitive 
basis of merit”, stated that it was 
proposed to spend £6,000 on the 
Commercial Vehicle Show, and 
£9.000 on the Motor Show. These 
sums would cover the remunera- 
tion of the applicant 
and all disbursements in connec 
tion with the campaigns No 
remuneration or expenses would 
be paid to unsuccessful appli- 
cants 

The letter also mentioned that 
the agency selected would be 
considered for advertising in con- 
nection with the Smithfield Agri- 
culture Machinery Exhibition 


Ford, of the 
Press and publicity 

told Advertiser's 
that the Society had not 
the principles 


successful 


A clause in the LLP.A. Bye- 
Laws states: “No member may 
submit unpublished copy or 
designs to any but his own clients, 
except by way of interpretation 
of written recommendations and 


at the request in writing of the 
advertiser or prospective adver- 
tiser, and in consideration of the 
payment of an adequate fee.” 
(Our italics.) 

Mr. Anstice Brown, in an inter- 
view with ADVERTISER'S WEEKLY, 
described the scheme as at first 
proposed as a tax on advertising, 
since no agency could be ex- 
pected, when in competition with 
other agencies, to put any but its 
best workers on the preparation 
of material. 


NEWSPRINT TALK 
WITH B.o.T. 
YESTERDAY 


A meeting between the News- 
~ Supply Company and the 

vard of Trade, to discuss the 
newsprint position after the 
present rationing period ends on 
April 9, was held yesterday 
(Wednesday). No information of 
any decisions reached was avail- 
able at the time of going to Press 


Spillers Ltd. have become 
members of the Incorporated 
Society of British Advertisers. 


Cheltenham ‘Special Area’ Compromise: Agreement 
An Example To Be Followed, Comments K.C. 


By an agreement reached 
between Cheltenham Corpora- 
tion and the Outdoor Advertis- 
ing Industry Advisory Council, 
Cheltenham as a whole is not 
likely to become an area of 
special control under the Control 
of Advertisement Regulations, 
1948 

A Ministry of Town and 
Country Planning inquiry, con- 
ducted by Mr. S. Knight at 
Cheltenham on Tuesday, into the 
Council's application to designate 
the Borough an area of special 
control, was closed within an 
hour, following notification by 
the Town Clerk that agreement 
had been reached with advertising 
interests who had objected to the 
proposal 

Under the agreement, which is 
subject to approval by the 
Ministry, the special control pro- 


removed from 
areas in High Street and 
Gloucester Road, Cheltenham 
Important residential areas, parks, 
colleges and the town's new 
housing estate at Hesters Way 
will remain subject to control. 

The Town Clerk, Mr. F. D 
Littlewood, said: “The Council 
had to consider what part of the 
town could be accepted as an 
area of special control, They 
came to the conclusion that they 
owed it to the town to make an 
Order relating to the whole 
borough.” 

Since the Order was made, the 
matter had been discussed with 
the objectors, and there was 
agreement that certain areas 
should not be subject to special 
controls. 

Col. A. M. Lyons, K.C., appear- 
ing for the objectors, said that 


posal has been 


while accepting Cheltenham's par- 
ticular claims, there was no place 
that could justify a ban on the 
whole of outdoor advertising. 

In this case the local authority 
and his clients had not hesitated 
to discuss the matter. It was 
quite clear that advertising in- 
terests were JUSt aS ANXIOUS as any 
local authority to protect those 
areas which required protection. 
and it was manifest throughout 
the country that where there had 
been no restrictions, the trade had 
been anxious to co-operate with 
the local authority. 

“This is an example of how 
these matters should and can be 
conducted,” Col. Lyous said. “It 
was discussed with good will and 
understanding, and neither side 
made an endeavour to put too 
high a value on the undoubted 
case it might have had.” 


sven 


NORTHCLIFFE NEWSPAPERS GROUP + ADVERTISEMENT DEPARTMENT REPRESENTATION 


H. J. STENTIFORD 


Chief Advertisement Clerk 


8. F. STEVENSON 
Art & Prometion Serve Chass, 
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* LONDON ~ E.C.é4 


. W. BAXTER 
Adoertisement Dept. 


ALLAN DUSKWICK 
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ADVERTISER'S WEEKLY 


The British Export Trade 
Research Organisation has asked 
the Board of Trade if it can carry 
out a research into the frustra- 
tion, and its reasons, which is 
keeping some exporters from 
tackling the dollar market. 

his was announced by Mr. 
Roger Falk, director-general of 
Betro, at a meeting of the Incor- 
porated Advertising Managers’ 


Association last week. He said 
that continued contacts with 
exporters had given him an 


insight into their many problems 
At the same meeting Mr 
Hubert Craddock, 1.A.M.A, presi- 


dent, made a plea for a co- 
ordinated effort to publicise 
export advertising “Are we 


hiding our light under a bushel?” 
he asked. “Out of all the thou- 
sands of businesses in this great 
manufacturing nation, there have 
been less than 100 applications 
to the Advertising Advisory 
Council of the Dollar Exports 
Board.” 

Mr. Falk spoke on “Export 
Advertising,” for which it was 
impossible to lay down hard and 
fast rules. When in advertising 
his principle had always been 
not to tell clients how to handle 
their overseas campaigns, but to 
keep an open mind, be flexible, 
and always be prepared to adjust 
techniques. 

“It amuses me to realise what a 
lot of nonsense I had to endure 


INTER NATIONAL PUBLICITY 

& ADVERTISING LTD. SUE 

MILES-MARTIN PEN CO.— 
PAGE 518. 


in my early years,” he said 
“Nonsense from export advertis- 
ing and sales managers, and from 
advertising agents, who told me 
all the answers about advertising 
How wrong many of them were, 
and how right we were to keep 
our minds flexible.” 


Too often that part of the 
overseas sales effort which was 
advertising became the poor 


relation—the Cinderella—of the 


The English-French edition of the 


‘Daily Graphic,” containing pic- 
tures of the French President's 
London visit, being sold in Paris 


44 


Betro Asks Permission To 
Make Research Into 


Frustration 


whole job. The results then 
were cheap and unimaginative ad- 
vertising. 

But in undeveloped areas in 
the world good, skilful advertis- 
ing could play an immensely 
greater part in creating and main- 
taining sales, than even it could in 
sophisticated Western markets. 

Asked whether it was better to 
ask for a market report from a 
man on the spot, or to get a sur- 
vey made by Betro, Mr. Falk 
said that sometimes the local 
agent did not tell the truth—not 
necessarily through dishonesty, 
but because he was too near the 
problem. Betro could provide an 
objective report, sometimes 10-20 
times cheaper than sending a man 
out from the firm 

A new rate card for The Star, 
which came into effect in March, 
shows two changes: introduction 
of a half page (£450 per inser- 
tion) and of a 4 in. dc. semi- 
solus on the back page. No 
changes have been made in rates 


16, 1950 


Twenty experts tell 


how 


to sell to the U.S.A. 


in an 88 page Supplement to 
be published with next week's 
issue of 


ADVERTISER’S WEEKLY 


entitled 


THE AMERICAN MARKET 


N.P.A. AND N.S. 
HAVE PRESS 
COUNCIL PLAN 


Mr. Herbert Morrison stated in 
the House of Commons last 


Thursday that he had been in- 
formed by the Councils of the 
Newspaper Proprictors Associa- 


tion and the Newspaper Society 
that draft proposals for the form- 
ation of a Press Council have 
been prepared, and are under 
examination by the two bodies. 


“Guardian” Medical Readership 


That 15-7 per cent of medical 
professors and lecturers in the 
United Kingdom read the Man- 
chester Guardian regularly has 
been revealed by a questionnaire 
sent to 1,496 people in this group. 

The penny-stamped question- 
naire evoked the remarkably high 
figure of 46.86 per cent replies. 

The dispatch of letters was 
undertaken by British and Inter 
national Addressing Ltd. and 
the list of addresses remains un- 
known to the Manchester 
Guardian 

Readers in 


this group com- 


Reader-Ad. Pages 
For Shell Oil 


Full pages in about 17 provin 
cial and London evening papers 


and maximum available spaces 
in some 1S others have been 
booked for Shell Oil by Mather 
and Crowther Ltd, and will 
appear between to-morrow 


(Friday) and Wednesday of next 
week 

The 
editori 
to prepare the car 
summer motoring, tips for 
foreign holidays, a column by 
the motoring correspondent of a 
national daily, and a local feature 


pages are completely 
in style, carrying features 
owner for 


written specially for each ad 
Two small display spaces for 
Shell motor oil and Tecalemit 


respectively are included The 
name of every dealer in the area 
covered by the papers is listed. 


prised: regular, 15-7 per cent; 
occasional, 38-7 per cent; never, 
45-6 per cent. Had the inquiry 
been limited to England and 
Wales, the comparable figures 
would have been: 20 per cent. 
41 per cent, 39 per cent. 


For using a lighting fitting in 
his shop for advertising between 

a.m. and 7 p.m. Mr. Arthur 
Gooding, of Romford, Essex, 
was fined £2 


RESEARCH SOCIETY STUDY GROUPS 


First subjects to be examined 
by the study groups, which he is 
co-ordinating on behalf of the 
Market Research Society, have 
been announced by Mr. J. 1 
Mason (J. Walter Thompson Co.) 
as follows 

Group on Copy Testing and 
Readership Research will be 
organised by Mr. W. H. Brooks 
(Odhams Press) and Mr. D 
Pickard (Research Services Ltd.) 

Group on Practical Sampling 
and Sample Structures, by Mr 
L. W. Desbrow (National Trade 
and Mr Reece (N 
Thames Gas Board) 

Group on How to Enhance 
value of Market Research for 
Clients’ Marketing and other 
purposes, by Mr. H. Stone 
(Reckitt & Colman) and Mr. J. L. 
Jones (S. H. Benson Ltd.) 

All groups are to meet for the 
first time before the end of 


Press) 


MacKenzie 


Two Ad. Depts.: 


Ryvita To 


Following the acquisition of 


the Ryvita Co., Ltd. 


John MacKenzie 


appointed to handle Ryvita ad- 


vertising 


Mr. MacKenzie joined Weston 


Six months ago 
assisted by Mr. Davi 


The 
an art exhibition 


Fair Hotel on March 28-29. 


March, if possible 
there will probably 


meetings of each, and studies will 


continue until May ! 
abouts 

Further groups 
launched to 
and Questionnaires, 


tation and Tabulation 


Chichester Observer 


Series Acq 


Portsmouth and 


Newspapers Ltd., w 
from Chichester Observer Series 


Ltd., the goodwill a 
of Chichester and 


Observer, Boenor Regis Observer 
and the Midhurst, Petworth and 
rom April 1 


District Times, as f 
These newspapers 
separate publication 


Metal Box C 


may 
cover 


Heads 
C.P.V. 


, by Weston 
Biscuit Co., 
the advertis- 
ing depart 
ments of the 


two com- 
panies have 
been amal- 


gamated 
under Mr 


Weston 
general sales 
manager. 
Colman, 
Prentis & 
Varley 
have 


He will be 
d Gibbs. 


©. is holding 
at the May 


Thereafter 
be monthly 


951 or there 
later be 


Interviews 
and Presen 


uired 
Sunderland 
ill take over 


nd copyright 
Southdown 


will continue 
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Hawkes Again 
Sign Makers’ 


President 


At the annual meeting of the 
Master Sign Makers’ Association, 
held in London on Thursday last 
week, Mr. Herbert A. Hawkes. 
chairman and managing director. 
A. Hawkes & Co., Ltd., Leicester, 
was elected president for the 
second successive year. 

Mr. C. EB, Hobden, vice- 
president, who was also re- 
elected, declined nomination for 
the presidency in view of his 
work as a representative of the 
Association on the Outdoor Ad- 
vertising Advisory Committee. 

The annual report stated that 
62 new members were enrolled 
during 1949. Membership had 
never been higher. 

Appeals conducted by the As- 
sociation for its members against 
decisions of local planning 
authorities, under the Control of 
Advertisements Regulations, had 
resulted as follows: appeals 
lodged, 74; decisions given, 38; 
won, 21; lost, 12; withdrawn, 
because settled locally, 5. 


“ Woman” Record 
Sale Celebrated 


A record sale of “well over 
two million copies” for Woman in 
the previous week was announced 
by Mr. A. C. Duncan, chairman, 
Odhams Press Ltd. at the 
luncheon at the Savoy Hotel, 
London, last week, held to mark 
the world record sale of that 
publication 

Mr. Duncan spoke of the 
Steady advance of Woman during 
its ten years life, through one of 
the greatest revolutions of the 
century, the emergence of women 
from their traditional sphere into 
many other activities, including 
advertising 


A.B.C. NEW MEMBERS 

New members of the Audit 
Bureau of Circulations are: 
Accountancy, Annandale Herald 
series, The Austin Magazine, 
Border series, London Calling, 
Municipal Review, Overseas, 
South Yorkshire Times series; 
Auger & Turner Ltd.; Bentalls 
Ltd., Max Parrish & Co., Ltd., 
Price's Patent Candle Co., Ltd., 
The Railway Executive (British 
Railways). 


At the Master Sign Makers’ dinner: left to right, the president, Herbert A. Hawkes, with Herbert 
Morrison; H. H. Mallatratt, Mrs. Maliatratu, J. H. Brebner; C. A. Hall (Secretary of the Association), 


and Mrs. Hall. 


Morrison Is Asked To Put Dalton 
“In The Picture” 


MAKERS HE WILL “KEEP IT IN MIND’ 


TELLS MASTER SIGN 


Reference to the statement 
last week by Mr. Hugh Dalton, 
Minister of Town and Country 
Planning, that he thought much 
outdoor advertising was ugly, and 
that he would “like to see less of 
it,” exclusively reported in 
ADVERTISER'S WEEKLY, Was made 
on Friday at the annual dinner 
of the Master Sign Makers’ Asso- 
ciation, when Mr. Herbert 
Morrison, Lord President of the 
Council, was guest of honour. 

The President, Mr. Herbert A. 
Hawkes, saic the friendly co- 
operation beiween the Outdoor 
Advertising Advisory Committee, 
the Ministry, and local authori- 
ties, had proved of considerable 
advantage, not only to the indus- 
try, but to the former Minister. 

“The new Minister,” he con- 
tinued, addressing himself to Mr. 
Morrison, “appears to have ex- 
pressed some prejudice against 
outdoor advertising. We hope 
you will use your influence so 
that good relations are main- 
tained, and that you will ‘put 
him in the picture’.” 

Mr. Hawkes stressed that 
under the Regulations control 
could only be exercised in the 
interests of amenity and public 
safety. “We have no intention 
of contravening the amenities,” 
he continued. “We are too proud 
of our industry to wish to do 
that.” 

Mr. Morrison said he thought 
there was a little danger of read- 
ing into the remarks of Mr. 


Dalton more than their actual 


The French Presi- 


dent, 


riding in 


procession to the 


Mansion House 


last week, passes 


the Boro’ Sign 


“Vive La France” 
in Ludgate Hill. 


meaning warranted. “But 1 
promise you I will keep in mind 
what you have said,” he added. 

“I am sure you will wish Mr. 
Dalton every success, that you 
will give him your valuable sup- 
port, and that you will take care 
of his education in the techni- 
calities.” 

He had heard nothing but 
praise from the Ministry about 
their good sense, reliable techni- 
cal advice, and public spirit, and 
their advisory service had been 
most helpf in assisting the 
Minister in the practical adminis- 
tration of the Regulations. 

Eighteenth century forerunners 
of the Master Sign Makers of 
to-day, said Mr. Morrison, be- 
lieved in individuality and good 
craftsmanship. 

“It is not necessarily right to 
suppose that because we live in 
bigger communities, and, in some 
ways, at a faster pace, that there 
is no room or time for individu- 
ality, originality or good crafts- 
manship,” he continued. “New 
metals, electricity, new shades of 
neon lighting, widen signmakers’ 
opportunities and can bring 
cheerfulness and new interest into 
our shopping streets. And, while 
1 admit that mass production has 
its blessings, I can find no excuse 
for standardisation and sameness 
or careless vulgarity in public 
signs and advertisements. 

“Advertising is part of our life. 
We expect it. It can, if it will, 
render good public service. It can 
do harm. Apart altogether from 
what the advertiser is trying to 
say or sell, the way he says it can 
either raise or lower the standards 
of taste. ... 

“In typography, in design, in 
colour, the advertising trade has 
a big responsibility, and don't 
ever fall into the error of think- 
ing the British public is insensitive 
to such things. 

“Signmakers have additional 
responsibilities, because upon 
your advice and skill and crafts- 
manship very often rests the 
appearance of British village, 
town and city life. 

“You will be doing service to 


your country and your fellow 
countrymen if, in all your work, 
you will always remember that 
where people live, where people 
work, where they shop and where 
they play, affects their whole out- 
look and their enjoyment of bein 
alive. Your work, if it is bad, 
can put in a jarring or discordant 
note. That is bad for them and 
bad business for you. While, on 
the other hand, if your work 
lives up to its responsibilities you 
will have the public on your side, 
and that brings a double reward 

the satisfaction of a job well 
done and payment justly earned.” 

Mr. C. BE. Hobden (vice-presi- 
dent), proposing “The Visitors,” 
mentioned with warm apprecia- 
tion the work of Mr. i H. 
Mallatratt, who was “working 25 
hours a day” as secretary of the 
Advisory Committee 

Other speeches were made by 
Mr. BE. Hobden, who proposed the 
toast of the Association and the 
President; Mr. J. H. Brebner, 
Chief Public Relations and Pub- 
licity Officer, British Transport 
Commission, who replied for the 
guests; Mr. C. Heath, who pro- 
posed “Our Provincia] Members” 
and Mr. A. EB. Knight, secretary 
of the newly formed Birmingham 
branch, who responded; by Mr. 
J. H. Coatts and Mrs. Edward J. 
Stone, who respectively proposed 
“The Ladies” and replied. 


Govt. Publicity 
Economies 


Savings on publicity are antici- 
pated both for diplomatic and 
consular establishments and for 
the Ministry of Food in the 1949- 
50 Supplementary Civil Estimates. 

The former expect to save 
£60,000 owing to a reduction in 
personne! of the publicity sections 
of overseas establishments. 

The Ministry of Food hopes to 
save £104,500 on all forms of 
publicity, including Press and 
magazine advertising, exhibitions, 
displays, and cinema trailers. 
“There is a diminishing need for 
paid publicity,” said an official. 
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“Don’t Let U.S. Market Scare You, But Newspaper Rep. 
You've Got To Fight !” 
LONDON CONFERENCE HEARS STRAIGHT 
TALK FROM AMERICAN DELEGATES 


“The American market is 
rugged and highly competitive, 
but don't let it scare you 

“The market is there but 
you've got to fight!” 

Mr. Arthur H. Motley (presi 
dent, Parade Publications, New 
York), leader of the American 
delegates, gave this advice to 500 
representatives of British industry 
at the conference of sales 
executives, organised by the 
Incorporated Sales Managers’ 
Association, of Great Britain, and 
the National Sales Executives, 
New York, which took place in 
London on Monday and Tuesday 

The first of its kind to be held 
in this country, the aim of the 
talks was not, Motley pointed 
out, to tell us how to run our 
business, but how they do it 
in America. The surface of the 
American market, he said, had 
only been scratched. They like 
our merchandise and the new 
comer will find a favourable 
public opinion, Expect no 
favouritism, but you will meet 
ibsolute fairness “Salesman 
ship is every bit as important as 
statesmanship.” 

Mr. Robert A. Whitney, pres: 
dent of the National Sales 
Executives, spoke on marketing 
a new product. The first step, he 
said, is to study the requirements 
of potential customers. Get their 
personal reactions Find out if 
your product is acceptable in the 
markets The design of the 
product and its package is of the 
utmost importance. Design your 


cartons to be salesmen. Give 
your distributors your product and 
your story before you start sell- 
ing, then back them up with high- 
class art work in display and 
advertising When you are ready to 
go. Instil enthusiasm into your 
salesmen. Sell your product to 
them first 

Mr. Floyd Poetzinger, sales 
consultant, of Chicago, advocated 
visual aids in retail stores which 
could be operated simply by the 
customer whose interest is stimu 
lated by taking part in the sale 

Mr. Hal W. Johnston, execu 


live vice-president, Stecher 
Traung Lithograph Co., Roches 
ter, U.S.A., advised the greater 


use of colour in British adver 
using 
Mr. G. J. Ticoulat, manager of 


sales for a group of U.S. paper 
companies, stressed the impor 
tance of collaboration between 
manufacturer and consumer 
Give them what they want, he 
said. Continually develop your 
product through research 

A question was asked whether 
the American sales managers 
would advise a reduction of the 
high tariffs on British goods. Mr 
Motley expressed the opinion 
that if British goods are wanted 
then tariff figures mean nothing 

In reply to the chairman, Mr: 
James Lenton who asked 
whether the Americans would 
accept British sales aggression as 


igainst British persuasion 
Motley retorted that U.S. sales- 
men are “want creators not 


fillers of needs.” Americans do 


“DAILY DISPATCH” EXHIBITION 


the Daily Dispatch Brighter 


Homes Exhibition, opened by 
Wilfred Pickles in Manchester 
Citv Hall last week, shows pro 


mise of breaking 
all atte 
records 

The theme s 
Hemes 1880 
19so and = links 
with the golden 
jubilee of the Daily 
Dispateh 

Guests welcomed 
to Kemsley House 
by Mr. Eric Scho 
field, director and 
general manager, 
for luncheon before 
the opening == in- 
cluded the Lord 
Mayor and Lady 
Mayoress of Man 
chester, Mr. and 
Mrs. Pickles, Mr 
H. Prince Bardsley, 


ndance 


him are the 


Wilfred Pickles opening the 
Lord Mayor and Lady 


of Manchester 
general manager 


president of the ¢ hamber of 
Commerce, and Mr. Stevenson 
controller of the North Region 


BBA ind Mrs. Stevenson 


With 
Mavyore ss 
Schofield, director and 
Newspapers Ltd., 


thibition 


and Eric 
Kemsley 
Manchester 


not use a rapier in their adver- 

tising. “It's not a bludgeon 

either, it sometimes gets near it 
but it works.” 

Mr. Don Mitchell, president, 
Sylvanian Electric Products, New 
York, said we must weigh dura- 
bility against obsolescence in 
style. Don't let the customer be 
bored before your product wears 
out 

What steps are being taken to 
make it easy for British goods 
to sell in America? Mr. Robert 


(Continued on page 515) 


Sugar Advertising 
Quadrupled 


Expenditure on advertising. 
including the anti-nationalisation 
campaign, spent by Tate & Lyle 
Ltd. during the year ended 
October 1, 1949, was £42,183 
This compares with £10,878 for 
the previous year. For Tate & 
Lyle Ltd. and subsidiary com- 
panies for the same periods the 
figures are £47,217 and £13,380 


Shot Dead 


Mr. Robert G. (“Bob”) Taylor, 
who was shot dead while trying 
to sop an 
alleged ban 
dit in Bristol 
on Monday, 
was an ad 
vertisement 
re p resenta- 
tive on the 
Bristol Even- 
wig World 
He was 29, 
and unmar 
ried. Before 
the war Mr 
Taylor 
served in the 
pe and 
when war 
broke out joined the 236 Battery. 
76 Heavy AA. Regiment, R.A., 
and served in North Africa. 
Sicily, and Italy. 


R. G. Taylor 


A colleague of Mr. Taylor's on 
the Bristol Evening World told 
ADVERTISER'S WEEKLY: “He was 
a quiet, unassuming man, and was 
extremely popular with his 
colleagues.” 


Hayes On Canadian Marketing 


How best to enter the Canadian 
market was described by Mr 
Dennis C. Hayes, publicity man 
ager, Vantona Textiles Ltd., when 
he addressed the Manchester 
branch of the Incorporated Ad 
vertising Managers’ Association 

The retail market, he said, was 


dominated by big stores, such 
is the T. Eaton Co. From the 
manufacturer's point of view 
distribution of merchandise was 
conducted through three main 
channels the departmental! 


stores; mail order departments in 
the big stores and the “jobbers,” 
or wholesalers, who supplied 
small retail stores in the smaller 
towns 

Dealing with consumer research 
Mr. Hayes said that Canada was 


Ministry Ruling On 
N.HLS. Ads. 


The Minister of Health has 
approved the following variations 
in the wording which a chemist 
contractor may use to advertise 
that he provides pharmaceutical 


services under the National 
Health Service 
Nationa! Health Service 


Prescriptions dispensed here 
National Health Service 
All prescriptions dispensed here 


National Health Service 
We dispense all! prescriptions 
National Health Service 
Dispensing 
These variations have been 
approved because they are al 
ready in use on display cards, 
window pelmets, etc. which 


would be costly to replace 


too vast a country for a manu- 
facturer to tackle it all at “one 
20. 

“My advice, therefore, is to 
select an area such as the Pro- 
vince of Quebec, which contains 
a good representative cross- 
section of the Dominion, study 
the market carefully, and having 
ascertained that you can produce 
the type of merchandise which 
will meet the public demand, 
develop that area.” 

“Having developed one area, 
move on to the next, and so on.” 


Nationals’ Plans 
For Manchester 


Mr. C. J. Lawrence, Northern 
general manager of the Daily 
Express speaking at the 
Manchester Press Club annual 
dinner on Saturday, said 


that about 33,000,000 copies of 
daily and Sunday newspapers 
were being produced in 


Manchester each week 

The future, he added, was con 
siderably brighter. He mentioned 
the Daily Express plan to start 
a Manchester evening paper 
("We still intend to go ahead 
with that”), the new Daily Mirror 
house at Stalybridge, the News 
of the World plan to build a self- 
contained editorial and printing 
works in Manchester, and the 
Daily Telegraph move towards 
enlarging their Northern facilities 

Boro have installed a new 
garden and waterfall in front of 
their Piccadilly site which carries 
the Windsmoor poster. 
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CLUB NEWS 


Exhibition Is Credit To 


Southampton 


Designed to stimulate interest 
in high-quality publicity and print 
und to demonstrate their increas- 
ingly important role in everyday 
life, the Publicity and Print Exhi- 
bition organised by Southampton 
Publicity Club in co-operation 
with the Southampton Master 
Printers Association and the 
Southampton School of Art, 
opened in the Southampton Civic 
Centre Art Gallery on Saturday, 
and will remain open to the pub- 
lic, free of charge, until] March 25 

The exhibits cover a wide range 
of modern printing and advertis- 
ing; and in contrast there is a 
valuable collection of rare books 
of great historica) interest 

Fine examples of poster design. 
printed by lithography, photo- 
gravure, and letterpress, include 
some of the latest “Come to 
Britain” posters. 

A collective exhibit, showing 
grouped examples of calendars, 
menus, showcards, display sheets 
and brochures produced by some 
of Britain's leading printers, is a 
feature; while the wide range of 
work undertaken by the South- 
ampton Master Printers Associa- 
ion is another exhibit 

Both the Advertising Creative 
Circle and the British Direct 
Mail Advertising Association 


North Wales 


Travel Publicity 
Probe 


At the first meeting of the 
Publicity Club of North Wales 
a brains trust was held on “Holi- 
day and Travel Publicity for 
1950." Mr. Arnold E. Jones, club 
chairman, was question master 
Among those who took part were 
Mr. C. W. Price, British Holi- 
days and Tourist Board; Mr. T 
Turner Pilling, chairman, Llan- 
dudno Publicity Association, Mr. 
M. VV. Bailey, Royal Red 
Coaches; Mr. F. W. Jefkins, 
publicity manager, Llandudno, 
and Mr. F. A. Bottom, publicity 
manager, Rhyl. 


At the Liverpool and District 
Publicity Association March 
luncheon mecting Ald. Luke 
Hogan spoke on “Our City.” 


At the 
Mrs 


Publicity Club of London Gala {report on page 488) 
Warden welcome John Rosswick and Mrs. Rosswick. 


have exhibits, and the entnes for 
the Vogue annual advertising 
awards competition are also on 
show 

Cc. & E. Layten Ltd. have 
chosen the art and technique of 
colour reproduction by letterpress 
as their subject. 

Other exhibits illustrate modern 
developments in silk screen work 
and in packaging. The Monotype 
Corporation display is designed 
to show the re-styling of type 
faces, production of the matrices, 
and a graphical representation of 
the working of the machinery 

Chairman of the exhibition 
organising committee is Mr 
G. W. Sanders. 

The Mayor of Southampton, 
Alderman P. W. Blanchard, presi- 
dent of the Club, contributes a 
message of congratulation in the 
catalogue. 


Second Annual 
Dinner 


The Publicity and Print Exhi- 
bition came in for high praise at 
the Southampton Publicity 
Club's second annual dinner, held 
on Friday night at the Dolphin 
Hotel. 

Commander A Robertson 
Macdonald (chairman of the Club 
Development Committee of the 
Advertising Association), thought 


The Solus Club held its 2ist 
anniversary dinner at Claridges 
last week, with Mr. C. H. Ward- 
Jackson, president, in the chair. 
See Mainly Personal, page 510. 


the country would be benefited if 
more clubs could get down to 
this work. 

In reply, the Club chairman 
Mr. F. W. Hodgson, believed that 
the exhibition would be symbolic 
of what their club stood for. 

Mr. Reginald A. F. Williams. 
Condé Nast Publications Ltd., 
said that the strength of the 
exhibition lay in its breadth of 
scope, and care of selection in 
the exhibits. 


Mr. John M. Ryan, editor of 
Scope, is addressing Berks and 
Bucks Publicity wb to-day 
(Thursday) 


On the left 
Right: W. Memory. Mrs) Memory, Mrs 


Ar the first Ladies 
Manchester 


[Phote by Kemer Newomapers 


ADVERTISER'S WEEALY 


Manche ste: 


Night organised by the First Friday Club, at 
Left to right: J. Winchester, T. G. N. Pearce, E. Schofield, 


T. H. Harper. F. W. Thomas, F. E. B. Thomas, R. Bentley, H. Holker 
M. Parry 


Ad. Men Put On Ballet Dresses 


Six members of the First Friday 
Club, Manchester, donned ballet 
dresses and cavorted on the 
dance floor, to the great amuse 
ment of their fellows, when the 
Club held its first Ladies’ Night 
at Manchester last Friday 

This entertainment, supple 
mented by items from Cavan 
O'Connor, and Mooney and King 
followed a dinner at which Man 
chester’s Press and advertising 
personalities were well repre 


Ireland 
“Buy Irish” Urged 


At the Publicity Club of 
Ireland March luncheon the 
chairman of the Ladies’ Commit 
tee of the National Agricultural 
and Industria] Development As 
sociation, Mrs. T. J. Donovan, 
spoke on the “Buy Irish” drive 

She suggested creating an Irish 
fashion centre, to sel! Irish tweeds 
and linens, and said that Irish 
goods were not being advertised 
enough Miss May Koneafsey 
(manager, The Standard) agreed 
and said that the brand names of 
imported goods were better 
known in Ireland because of con 
sistent advertising 

The luncheon was attended by 
the wives of several Cabinet 
Ministers. Mr. Denis J. Garvey 
Ganus Ltd.) and Mr. Brian D 
O’Kennedy (O’Kennedy-Brindley) 
thanked the speakers 


Speeches to be used in the next 
round of the National Public 
Speaking Contest, when they 
meet the Publicity Club of New 
castle, are to be given by the 
Publicity Club of Leeds public 
speaking team at a luncheon 
meeting at Leeds to-day (Thurs 
day) 


Col. George Warden and 


James, @ James, G. K. LePevre, Mrs. LeFevre, and John Clarke 


sented. Toasts were proposed by 
Mr. Bric Schofield, general man- 
ager, Kernsley Newspapers, Man 
chester, The Club; by Mr. H 
Holker, of the News Chronicle, 
The Ladies; and responded to by 
Mr. F. W. Thomas, chairman, 
ind Mrs. F. E. B. Thomas 


Aberdeen 
“Bad Films” Ban ? 


The recently formed Aberdeen 
Publicity Club is to write to the 
Advertising Association suggest 
ing a national effort, organised 
by the Association, but adminis 
tered by clubs, protecting adver 
tisers against “rubbishy firms.” 

Mr. Harry Webber, president, 
and Corporation Publicity Officer, 
said that at Bristol and the West 
there was in operation an 
approved list of publications 
which has proved of great value 
to advertisers. He thought this 
could be operated in Aberdeen 
with equal success 

The Club will hold a luncheon 
on the third Monday, and an 
evening mecting on the first 
Thursday, of cach month 

The possibility of establishing 
a temporary club in the city next 
summer, for visitors to Aber- 
deen'’s 1951 Festival activities and 
to the Highland Show, is to be 
considered, 


Portamouth 


DIRECT MAIL HAS 
ROLE TO PLAY * 


“Advertising men of experi- 
ence are not dogmatic as to the 
superiority of Press advertising 
over direct mail,” said Miss Kay 
Murphy, chairman of the British 
Direct Mail Advertising Associa 
tion, addressing the Publicity 
Club of Portsmouth and South 
sea last week on “The place of 
Direct Mail in an Advertising 
Campaign.” 

Most firms got best results 
from direct mail advertising in 
conjunction with Press.” she said 


Two people have not yet 
claimed their Publicity Club of 
London Gala raffle prizes. Their 
numbers were 225 and 451 


MORE CLUB NEWS ON 
PAGES 488 AND 513 
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ADVERTISER'S WEEKLY 
Gilchrist Starts 
P.R. Consultancy With 


lhree Associates 


Reginald Lloyd Goes 
To Chas. F. Higham 


Heading a new public relations 
organisation, Euan Gilchrist and 
Associates, of 3-4 Lincoln's Inn 
Fields, W.C.2, is Euan Gilchrist, 
founder of two Sunday news- 
papers in Rhodesia, former joint 
managing director of Provincial 
Newspapers Ltd., and of London 
Newspaper Services Ltd. 

There are three associates, 
R. A. Paget-Cooke, P. G. Sutton 
and T. H. Traverse-Healy. Mr. 
Paget-Cooke was until recently 
P.R.O. to the British Federation 
of Master Printers, and was for- 
merly in public relations with 
Edmundsons Electricity Corpora- 
tion Ltd. Mr. Sutton has been 
assistant editor, Sunday 
Chronicle, deputy editor of the 
Sheffield Telegraph, and news 
editor with the J. Arthur Rank 
Organisation. Mr Traverse- 
Healy was for four years director 
of the public relations division 
of Aims of Industry Ltd. 

* * * 


Donald Hunt has taken charge 
of the films and = speakers 
bureaux of Aims of Industry. He 
succeeds T. H. Traverse-Healy. 

* * * 


T. 3. N. Smyth has taken 
publicity at the 
Glasgow office of the Express 
group in Scotland. He has spent 
18 years in journalism, with 
Scottish weeklies, the Glasgow 
Herald and the Glasgow Evening 
After the war, during 


' which he did publicity work for 


the R.A.F., he returned to the 
Citizen, and was latterly Press 
and publicity officer, Scottish 
Committee, Council of Industrial 
Design 

* * * 


FE. Freeman-Keel, formerly of 


Sales Appeal, has joined /ron- 
monger's Weekly as advertise- 
ment manager From 1945-48 


he was advertisement manager, 
Women's Wear News, and later 
ran an advertising consultancy 
Mr. Freeman-Keel is a member 
of the Aldwych Club, the 
Publicity Club of London, and 
of the Regent Advertising Club 


Euan Gilchrisi 


R. A. Paget-Cooke 


= rp ars 


EWS ABOUT PEOPLE. 


+ 


Frank Parker 


C. W. Berry 


C. L. Hallas 


C. L. Hallas, C. W. Berry, Frank Parker 


Become Lintas Directors 


Three new directors have been 
appointed to the Board of Lintas 
Lid., C. W. Berry. C. L. Hallas 
and Frank Parker. 

Mr. Berry, who is in charge 
of the studio, joined the Winter 
Thomas agency, after early train- 
ing, later becoming art editor on 
the Drapers’ Organiser. His 
subsequent career included 
appointments as studio manager, 
Carlton Studio; art director 
with the former Lever House 
Advertising Service, and director 
of Carlton Publicity. In 1933 he 
joined Lintas. 

Mr. Hallas, who is responsible 
for home trade media, began with 
the Lever subsidiary, Planters 
Margarine Co., in 1916, and 
transferred to London in 1923, 
joining the Lever House Adver- 


R. J. Blundell, who was over- 
seas manager, H. V. Gould 
organisation, has been appointed 
advertisement manager for the 
1951 edition of Designers In 
Britain He will remain with 
H. V. Gould in an advisory capa- 
city, and is to return there after 
Designers In Britain goes to Press 
towards the end of this year 

* * a 


J. R. Craigen, formerly of 
Associated Newspapers, has 
joined the Daily Express publicity 
department. 


P. G. Sutton 


tising Service on the administra- 


tive side in 1927. 


He has been 


concerned with the setting up 


of various 
businesses. 


Lintas 


overseas 


Mr. Parker, an account execu- 
tive, is an artist who has worked 
with Bertram Day, Dorland’s and 
Winter Thomas. In 1929 he joined 
Lever House Advertising Service, 
and a year later was attached to 
the Berlin branch of Lintas, first 
in charge of the studio, then as 
production manager. He returned 
to Lintas in London in 1933 as 
a group art director, and in 1935 
became a group manager. In 
1938 he was made an account 
executive and between 1940-1942, 
during the wartime dispersal, he 


acted as 


temporary 


general 


manager to the Chester branch. 


a 


Reginald Lioyd, who has been 
with Central Advertising Service 
Ltd. for twenty years, has joined 


Charles F. 


Higham Ltd. He 


joined Carlton Studio in 1920, 
and after several years went to 


Meerloo Publicity Service. 


After 


being studio manager of Thomas 


McDougall Ltd., 
Advertising Ltd., 
Central 


and Gilbert 
he went to 


Advertising Service in 


1930, where for the past eight 
years he has been director and 


general manager. 


OBITUARY 
R. C. Arkell 


Mr. R. C. Arkell, with Kemsley 
Newspapers since 1934, has died, 
aged 54. He was London repre- 
sentative of the Sheffield Tele- 
graph and Newcastle Journal, 
and had formerly been at the 
London office of the Daily 
Dispatch (Manchester) and with 
Betty's Paper and Guide and 
Ideas. 

Among those who attended the 
funeral, at Enfield Crematorium 
on Thursday, were Messrs. R. 
Palmer (vcepresenting Mr. V. 
Ewart Berry, advertisement 
director, Kemsicy Newspapers), 
J. Everett (Sunday Empire News), 
H. Thornberry (Daily Dispatch), 
R. Rees (Daily Record) and W. 
Abbis (Sheffield Telegraph and 
Newcastle Journal). 


Mrs. Jane Edwardes 


Mrs, Jane Edwardes, publicity 
manager of Horrockses Fashions 
since the for- 
mation of 
the firm five 
years ago, 
died in hos- 
pital on 
Monday. 
She was a 
founder 
member of 
the f.rm and 
had recently 
been on ex- 
tensive sales 
promotion 
tours of 
Canada, 


Mrs, Edwardes US.A., and 
Scandinavia. 
Before joining Horrockses, 


Mrs. Edwardes was for 18 years 
with Brook Manufacturing Co. 

The funeral takes place at 
Enfield Crematorium to-morrow. 


J. M. Sinclair 


Mr. James Mitchell Sinclair, 
public relations officer to 
Liberal Party since 1947, col- 
lapsed and died in the House of 
Commons on Thursday last week. 
He was 49. 


C. F. Trippe 
Mr. Charles Frederick Trippe, 
a member of the Aldwych Club 
for many years, and the father 
of Mr. Peter Trippe, advertise- 
ment manager, Electronic Engin- 
eering, has died, aged 75. 


Funeral of H. Cecil 
Taylor 

The funeral of the late Mr. 
H. Cecil Taylor, publicity man- 
ager, Ford Motor Co., Ltd., took 
place at Braintree on Friday 

Among those present were 
Messrs. H. Mortimore, general 
sales manager, M. Buckmaster, 
P.R.O., and J. M. A. Smith, 
secretary, and members of the 
Ford publicity department: J. B. 
Nicholas and E. G. Walker, of 
Rumble, Crowther & Nicholas 
Ltd » and i associates. 
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Hew much fer your 
shirt Wi MNabsen ? 


(Director-Space Buyer, Allardyce Palmer Lid.) 


Phe king who sought the shirt of a happy man would have liked to have met Cyril 
Halson, for he gives the impression of being perpetually pleased with life. He doesn’t 
just welcome you with a smile—he positively beams at you. It’s the sort 

of beam one associates with a man who enjoys good food. Since a fair period 

of his life has been spent as a luxury food importer, this, perhaps, is not so surprising. 
Mr. Halson came into advertising with Allardyce Palmer in 1940 and has 

made steady progress ever since. As a family man, he knows that women do 

most of the buying and thinks that the majority of products go into the homes of 
middle and working class. The first consideration in most campaigns, therefore, 

is to reach the greatest possible market at the most economic rate. 

That, of course, is just what the Daily Mirror does, as these figures plainly prove:— 
(a) The Daily Mirror’s average daily sale of over 4,547,000 is the largest in the world ; 

(6) The Daily Mirror’s space rate of .78d. per inch per thousand is lower than that 

of any other National daily. 


Daily Mirror 


LARGEST DAILY NET SALE IN THE WORLD 


CO ae a ee) ee ~ TB See eiy i ee Se See 
“a ep 7 o. i% of My: ed 
Me , MaRcH 16, 1950 469 ADVERTISER'S WEEKLY a 
“ 7 
a P any 
a, 2 oi Be = 
xe at si ; ee 
ie | . 2 fe 
ni  \ \ iis <5 pe 
= iil \ _ ‘ ca Re 
> - aa s - 
i an = 2 4 ? 
J =~ —— X ~oAt a 
2 oa cat A “Ca , 
- ge wg on _ 7 
qi. ce ee Pig i 7 
re ays A ey 
= “a _ ad 
Ng a .: wig 
a on 7 
Y Me P. 4 . ‘ os o 
4 ’ pw ’ “ _ 
: ae 7 b 4 a £ ye: 
: , ai { 
cm, : as: 
‘we A ae od < pie , 
; — “Se 4 
< b , ¥ y 
7 a 4 —_ - - 

/ % 3 ? , "a ee ae “= Fo 
Be 7 a 4 et Mer ae 4 Ses 
* a > a, aa 
= a ae -  F ae de 

: 4 Ss . fe a Be es 
a. we Bie? ee  § " 
a —, ‘ oa a. ” 
‘ ai ia et a 7 
¥ a _ o 
—s , a 1 a 
es me. wo 
_ . ~ - — 
o “so nh 
. 7 es 3 
¢ ye 4 ak E 
om i ae y : oF is 
P 8 Meet : a on 
mr 2) 7 +& 
‘ei ie vos ‘= 
: meer Fo % : a ' 
. 7 ’ a ’ ae 7 a { * ‘<M ; . 
ie ee oe oe. oe on ee. 

e 7 a. Sill’ aS Ae ie hema e+ 

: pia a E aig i SB il Mi. oe ae ess , ke 

¥ ef it el oi Sie larvae foe fea bi : eas}: 
Lee saa pte Me 
oe A +) cei | ne ae iy 3 4 an 
; : €) 
< a . . <5 
ma)? 
J = 

% sf 

o : 

| ¢ 
"ee fh Lo 
a rae 
., - 
> t Ha 

5 je 

; “i 
oe .. 

7 7 
be fig t 
| ey 
‘ ‘ ue 

. 

“a0 

*) 
: Le 
Fd EY 
é 4 
s : ae 
4 - 

4 Qa - 
fla 
i ae 

oi : 
nee TS Na * 
cer Sea * ; J “3 


MeN AY EEE ALPE NEL ES 


SP Rs PIR 


ADVERTISER'S WEEKLY 


Advertiser's 


Weekly 


180 Fleet Street, E.C.4 ‘Phone: Chancery 8844 
40/- A Year Post Free 45/- Overseas 


MARCH 16, 1950 


Wait And See 


T would be unfair to infer from Mr. Dalton’s remarks at his 

Press conference last week that he will allow personal prejudice 

to influence his administration of the Control of Advertise- 
ments Regulations. As Mr. Herbert Morrison suggested at the 
Master Sign Makers’ dinner, one should not read more into his 
words than their actual meaning warranted. Taken literally, 
there is little in them to which outdoor advertising interests can 
take exception 

On the ground that the Minister has hardly yet had time to 
familiarise himself in detail with the responsibilities of his new 
office, he can well be excused from committing himself, in answer 
to a snap question, to endorsement of the principles accepted by 
his predecessor. But it does not follow that on consideration he 
will repudiate those principles. When he has been fully informed 
of the co-operative spirit that has hitherto characterised the 
relations between the outdoor advertising industry and the 
Ministry, he may realise that there is no longer any fundamental! 
difference between the champions of amenity and outdoor adver- 
tising. Both agree that control is desirable; it is common 
ground that contro!) should be exercised with regard to amenity 
and public safety, and to these considerations alone 

The only concern of the industry is that administrative interpre- 
tation should conform to this principle, and that extremists should 
not be allowed to use the Regulations, contrary to the intentions 
of Parliament, as an instrument of repression. 

It is both fair and expedient to assume, unless and until there is 
evidence to the contrary, that Mr. Dalton, like Mr. Silkin, will 
carry out his duties with equity and impartiality 


L.1.P.A. pn A Prin rinciple 


OTH the LI.P.A. and the Society of Motor Manufacturers 
and Traders emerge with credit from the contretemps arising 
from the action of the Society in asking certain agencies to submit 
competitive schemes without fee. The former has asserted a 
principle and gained its point: the latter, convinced that a mistake 
had been made, has gracefully given way 
The incident is closed, but good may come of it if it serves to 
remind advertisers that the [.1.P.A. rule banning the submission 
gratis of speculative schemes operates just as much in their 
interest as in that of the agents. As the L.1.P.A. points out, the 
skill and energy involved represents an economic waste for which 
the agent's existing clients pay. And agencies should not be 
judged only on their creative work, which represents but a part 
of the service a modern agency can render 
Exhibition contractors should resist, for much the same reasons, 
when asked to submit free designs for stands 
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To-morrow’s 


A NEWSPRINT FAMINE in the 
sterling area is forecast in a letter 
to The Times by Mr. George 
Goyder, chairman and managing 

director, British 


NEWSPRINT [nternational Paper 
FAMINE Ltd., who _ thus 


repeats warnings to 
FORECAST the Government 
often voiced by 
the Newsprint Supply Company 
of which he was formerly general 
manager 
The problem of securing ade- 
quate newsprint for the British 
and Commonwealth Press, writes 
Mr. Goyder, demands reconsider- 
ation The British Government 
appears to speak with two voices 
In January it told the British 
Press that the position would be 
reviewed in six months, but 
about the same time it advised 
the Organisation for European 
Economic Co-operation that it is 
not its intention to permit imports 
of newsprint from Canada for 
the balance of the Marshall Aid 
period. Scandinavia thus becomes 
the sole source of raw material 
Is there enough pulp and news 
print available there to meet 
Commonwealth needs? The 
answer is that there is a deficiency 
of about 150,000 tons on present 
requirements, which means in- 
evitably further restrictions. 
Finland, Mr. Goyder points 
out, can be cut out at any 
moment should Russia call for 
greater reparations deliveries, and 
while the price of Scandinavian 
pulp has been raised by one-third 
since devaluation, Russia is said 
to be offering newsprint at bar- 
gain prices for delivery in India 
and elsewhere where shortage is 
making itself felt 
—_ —_— = 
British advertising agents who 
have clients interested in the 
United States market and who 
contemplate a visit to America 
might find it worth 


U.S. WORLD their while to be 


TRADE there between May 
21 and 27 when 
WEEK World Trade Week 


will be in progress 
This “Week” has for the last six- 
teen years been sponsored by the 
Chamber of Commerce of the 
United States. Its purpose is to 
focus public attention on the ad- 
vantages world trade brings to 
the American people. All over 
the country World Trade Clubs 


will be holding celebrations 
attended by manufacturers, im- 
porters, railway 


exporters, 


Marcu 16, 1950 


Opies 


officials, bankers, and Govern- 
ment executives. Those organis- 
ing the celebrations are, we 


understand, as eager to help im- 
porters a8 exporters. 

a = — 
AMONG big textile trade organ- 
ations stepping up very con- 
siderably their advertising appro- 
priations in U.S.A. and Canada 


are Tootal Broad- 
TO SPEND’ hurst Lee 


hurst Lee Co., 


Ltd., operating 
MORE ON through W. §S. 
U.S. ADS. 


Crawford Ltd., 
working in con- 

junction with U.S. and Canadian 
agencies. At the same time, sell- 
ing staff in both countries is being 
remforced. Spring and summer 
schemes for both markets, which 
it is expected will provide the 
basis for future efforts, include 
consumer magazines, and the 
daily newspapers in chosen areas 

_- A el —_— 

BOTH MARKETS are being treated 
as a special case for an attempt 
to boost sales. To ensure that 
opportunities are not missed. 
Tootal Broadhurst 


SURVEYS OF Lee have carried 
TASTE IN out, and are still 


conducting, a num- 
TEXTILES ber of “refresher” 
surveys of North 
American tastes. No complicated 
techniques are being used. Man- 
igers of production departments 
without recent personal experi- 
ence of conditions in North 
America are visiting the market 
so that they can supplement 
reports from resident salesmen 
and plan with knowledge of 
specialised requirements. 
—_— —_— - 
THe report of the first general 
meeting of the Audit Bureau of 
Circulations Ltd., Bombay, makes 
interesting reading. The Bureau, 
established by pub- 
INDIAN lisher initiative, and 
A.B.C. not at the behest 
of advertisers, as 
MEMBERSHIP was the case with 
the British A.B.C., 
is now well established. Circula- 
tions of practically all members 
have been certified, in accordance 
with a high standard of audit in 
certain respects even more rigid 
than the one adopted here. Now 
a drive for membership is 
planned. This will be aimed 
primarily at advertisers, for it 
is in this class of membership 
that the Bureau is as yet weak 
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home-management, and whose greater means 


permit her to buy those quality products 
that will make the beautiful home a practical 


home as well... she, herself, will have 


all the more confidence in buying for 


knowing that yours and all 


THE NATIONAL MAGAZINE CO. LTO 
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4n 
MAIL ORDER: BEFORE THE WAR AND TO-DAY—2. 


expressed the view that the 
principles of Mail Order 
explained in my book Direct 
Mail and Mail Order, published 
in 1931, still hold good to-day, 
but that practice is in many 
respects different and more 
difficult. I classified these 
differences under the three heads 
of Price, Monopoly, and Con- 
venience, and discussed briefly 
the importance of finding out 
what are the dominant motives 
to-day for mail order purchases. 


This Is A 
Bright Spot 


Now I come to a bright spot, 
tie lower costs of Press adver- 
tising for the mail order firm. 

Since all the national daily and 
Sunday newspapers have. raised 
their rates considerably—and the 
women's journals also-—-many 
businessmen are thinking that 
Press advertising costs must be 
higher than pre-war. 

1 am happy to state that effec- 
tiveness has gone up way beyond 
the increase in price. Advertisers 
who use gencral publicity may 
not know this; but old-established 
mail order firms know it definitely 
from their lowered costs-per- 
inquiry compared with pre-war. 

Fleet Street ought to make 
much more of this point than it 
does. There are several reasons 
for this, and perhaps 1 should 
list them 

1—The limitations of journal 
space mean fewer advertisements 
to compete with one another for 
attention. Obvious. 

2—A larger proportion of the 
display spaces used is for 
“factual” advertisements — and 
like the very well-read classifieds, 
they tell the public things they 
want to hear. 

Of course, I realise that many 
advertising men might express 
horror at such a view. It seems 
a good subject for an advertising 
debate, 

3—Large numbers of people 
have been withdrawing from their 
Savings Bank accounts, cashing 
in on their Savings Certificates 
and so forth, and turning the 
money into useful goods for the 
household, articles for personal 
wear and adornment, or “luxuries” 
of the musical or educational 


order. 


I: my opening article I 


The Chancellor of the Ex- 
chequer of course deplores this; 
but it will take a national disaster 
to turn the tide of such spending. 

4—"Readership" of magazines 
has undoubtedly grown larger. 
- this I mean the passing on 

journals from house to house. 
Many of the best women’s maga- 
zines have had a waiting queue 
of would-be subscribers, more 
than they can cater for—and 
hence the widespread passing on 
of such magazines from one 
household to another. All this 
means better value for the ad- 
vertiser. 

5-—-Newspapers are still so 
cheap to buy—as against the 
upgrading in price of everything 
else-—that newspaper sales have 
bounded up way beyond the pre- 
war level. We have often had 
occasion to notify a client that 
the inch-rate of the “Daily This” 
or the “Sunday That” has been 
increased by 10 per cent, and 
pointing out at the same time 
that the sales have gone up by 
20 per cent or more. 

The same thing applied to 
many of the incgeased rates we 
have had to notlly for women’s 
magazines and various popular 
journals. 

6—The diversity of interests of 
large masses of people since the 
war. Many more are dabbling 
in home pursuits and hobbies— 
gardening, keeping useful or 
animals, making articles ~ 
decorating the home, etc. Some 
of these arose from war-time 
necessities, and they seem to be 
continuing as pleasant hobbies. 

Such pursuits are a likely field 
for mail order. Hobbyists like 
to receive and read _ printed 
matter, and to make purchases at 
leisure on comparison of various 
booklets or catalogues. 

7—The continued efforts of 
the Advertising Association, the 
N.P.A., the Newspaper Society, 
the LLP.A. and other Bodies to 
eliminate exaggeration and mis- 
leading claims in advertisements 
has, I feel, done much good to 
advertisers who have never suf- 
fered such censorship. 

Summing up, Press advertising 
to-day is a very cheap buy. 


Some “Currencies” 
Devalued 


It would not be right to give 
the impression that al/ extra cir- 
culations are a “bonus” for the 
advertiser. Judging by mail order 


Effectiveness Of Press Ads. Has Increased 
More Than Their Cost 


By MAX RITSON, F.LP.A. 


Old-fashioned mail order firms know from their lower costs- 

per-inquiry that effectiveness of Press advertising has increased, 

compared with pre-war, beyond its increase in price. Reasons 
include 


© Fewer ads. (in smaller journals) compete for attention. 


®Large proportion of display space is used for “factual” ads. 
© Withdrawals of savings have boosted spending. 
® Magazine readership has grown very much larger. 


® Newspaper sales have soared far above pre-war level. 
© Interests are more diverse; hobbies more widespread. 
® Advertising, more truthful, inspires more confidence. 


results, certain journals which 
pre-war were “first pick” for 
middle-class mail order adver- 
tising have ceased to be so— 
although they have added hun- 
dreds of thousands to their net 
sales 

The extra circulations seem to 
be of a lower grade than the 
original circulations. The cur- 
rency has been “devalued.” 


Costings Must 
Be Re-Cast 


The costings for various kinds 
of direct mail as given in the 
book Direct Mail and Mai 
Order are obviously out-of-date. 
Any reader should re-cast them 
for himself. In doing so, he would 
find some increases which are 
more than pro rata, ¢.g., the cost 
of postage, the cost of stationery 
which now has to carry purchase 
tax, and the heavy increases in 
facsimile work (due to heavy in- 
creases in labour charges). 

He would also have to realise 
that the opulent broadsheets of 
pre-war, so practically profitable 
then, would strain at his paper 
allowance. He has now to cut 
his paper to suit his quota! 

Such are the main differences 
in the Practice, because the Prin- 
ciples (as I read them) hold good 
to-day. The nature of follow-up 
letters; the avoidance of “pester- 
ing”; the “load” of a business 
letter, the vital usage of “recom- 
mendation plans"—such prin- 
- are as sound to-day as in 

Turning Press inquiries into sales, 
through direct mail methods, has 
not improved in the same way 
as Press space costs have im- 


proved. The 
centage”, 


“conversion per- 
in cases where we have 
detailed figures, is lower 


This may be due to the in- 


creased “diversity of 


interests” 


referred to in my first article. 
More hobbies compete with one 


More 
“dabble”, 


another. 
like to 


people 
and only find 


would 


out the difficulties or the cost of 
it when they receive an adver- 


tiser’s literature. 


Many’ working-class 


people 


have acquired middle-class tastes 


in “Puxuries” for the home; 


“wants” 


their 


have increased but they 


don't realise the cost until they 
send for the booklet or catalogue. 
And there are many more likely 
ways of spending their money 


than in 1931. 


To what extent should one 


attempt to 


“choke off” 


useless 


inquiries in the Press advertise- 
ments? This may have to be 
experimented with. For instance, 


if the advertisement 


inquiry is 2s. 


cost-per- 
and the cost of 


sending complete literature and 
follow-ups to each inquirer is 
ls. 6d., then the cost-per-order 


(apart from general 
runs as follows: 


If 50%, of Inquirers become 
Customers 
If 334%, of Inquirers become 
Customers 
If 25%, of Inquirers become 
Customers 
If 15% of Inquisers t become 
Customers 


overhead) 


7s. Od. 
10s. 6d. 
14s. Od. 
23s. 44. 


Inquiries may become liabili- 


ties instead of assets! 


Points such as the above have 
to be considered very carefully 
in the wording of the Press ad- 


vertisements, so 


as not to convey 


that the article is much cheaper 
than it actually is, and thereby 
whet the appetite of too many 
who cannot afford the meal. 
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they can’t dodge the 
impact of unified 


To include transportation advertising in national campaigns, Advertising. From this it will be seen that unified transportation 
Advertisers have in the past been obliged to direct enquiries to is the big-value medium — its cost per reader low, and its potential 
many sources of information. Now, as a result of co-ordination effectiveness unusually high. : 
under the British Transport Commission, a central information Enquiries for space controlled by the Commission should be 
service will provide complete data about unified Transportation addressed to : 

COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS, LEICESTER SQUARE STATION, LONDON, W.C.2. TELEPHONE: TEMPLE BAR 3490 
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FORTNIGHT ago we 
discussed the value of 
simplicity in advertise- 

ments and the double difficulty 

of deciding what should be left 
out and persuading the client 
to agree to the operation. 

The difficulties are always con- 
siderably reduced, of course, if 
a really clear advertising policy 
has been threshed out and written 
down in advance. The questions 
1 always ask myself before tack|- 
ing # new advertisement are 
these 


“To whom am I addressing 
this advertisement? When they 
have seen it, what do I want 
them to think, or feel, or do?’ 


If you are addressing yourself 
to people living in the depth of 
the country and you want them 
to send a_ postal-order for 
24s. lid. to obtain a pair of 
children’s waterproof boots, you 
would need to include a mass of 
information that would be 
decidedly out of place in an ad- 
vertisement suggesting to all and 
sundry that, at some date in the 
long distant future, they should 
buy a Ford motor car, if the 
export trade permits and there 
iS any petrol to put in it. 


That is obvious enough; but 
suppose for a moment that you 
are advertising easy chairs. Are 
you going to aim your advertise- 
ment at the two or three thou- 
sand people who will have found 
a new house or flat during the 
week the advertisement appears? 
Do you hope that they will forth- 
with go out to “the nearest high- 
class furnishing house” and buy 


Review of 
Advertising 
by 
COPYTASTER © 


it—or do you want them to write 
to you for further and better par- 
ticulars, details of hire-purchase 
terms, and perhaps a coloured 
catalogue? 

Alternatively, are you address- 
ing yourself to the world at 
large, and do you hope that when 
they have read this advertisement 
and the and perhaps a 


next, 


SOUTH EASTERN 


AZETTE 


KENTS OWN PICTURE PAPER 


— Established 


HEAD OFFICE: 


LONDON: 


1815 


MAIDSTONE 


80 FLEET STREET 


474 


HOW MUCH GLAMOUR? 


dozen others, hundreds of thou- 
sands of people will have in the 
back of their minds an idea that 
the possession of your chairs will 
increase their prestige among 
their friends and neighbours? Are 
you selling comfort or beauty or 
pride of possession? Decide 
these things in concert with your 
client; that’s the way to make the 
problem of what to leave out 
less prickly! 
* 7. * 


One or the research experts 
was telling me that after a good 
many years of testing the reader- 
ship of advertisements he had 
decided that the greatest single 
factor that could make or mar 
an advertisement was the degree 
of “glamour” in its illustration 
or—occasionally—its headline. 

We were interrupted before 1 
could pursue the matter very far, 
but I gathered that he used the 
word in a much wider sense than 
usual—particularly as he referred 
to American magazines—and I 
believe that his conception of 
glamour even included “action” 
and “drama™. But, in the main, 
he was undoubtedly referring less 
to the quality of illustrations 
than to the kind of people and 
places they portray 

This Gilbey’s advertisement is 
surely packed with glamour. It 
is very well drawn and the com- 
position is first-rate, but the 
glamour lies mainly in the sur- 
roundings—the punt, the picnic 
basket, the motor launch ahead, 
the sparkle on the river, and so 
forth. You would like to be there 
instead of sitting at your desk 
Now compare this illustration in 
your mind's eye with those 
dreary advertisements in which 
a young couple are shown at 
Wembley or Twickenham with a 
patently ‘improbable headline say- 
ing “they are not talking about 
penalty goals; their interest 1s in 
so-and-so’s London gin.” A pic- 
ture of Wembley 
Stadium or the 
West Stand = at 
Twickenham is as 
fundamentally 
lacking in glamour 
as the bare floor 
boards of a ange 
and twice 
static. The play’ s 


my ’ 


Glamour 
hecause it is an 


action picture | 
because uw Rives 
plenty of pilav for 


the imagination 


* Let's wep here.” 

*Cotting tired ?* 

“Caod grecious, wat 
Bu * 

© Feeling Sengry, (ara? 


~ No, but T chought perhaps —” 


| 

j 

' 

* Yow waut # drink—'ee got the very thing | 
odds on yon Tl tee a 


“Hae ODDS ON * PH tore bt” 


Tati ~ me GILBEY'S 
Os Or OH Comte —— 


in this Gilbey ad. glamour is 
conveyed by the surroundings. 


the thing to catch the customers 
for gin. 


* . * 


Tuts Fry’s chocolate advertise- 


ment surely has glamour, not 
only because the girl is well 
sketched but because it is an 


action picture that gives plenty 
of play for the imagination. 
Where is this young man in the 


silk hat taking her A dance? 
Perhaps a play? They'd be going 
in the stalls no doubt. What play 


would she like? “Oklahoma”? 
Or something sophisticated by 
Lonsdale or Coward? You do 
see, I hope, how much more 
interesting this picture is than a 
fine scraperboard drawing of a 
box of chocolates could ever be? 

The copy in this advertisement, 
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You can’t see their faces — 


but you can see 


they're customers / 
‘ 


—and quality customers, too! Accustomed to 
paying a little more for the daily newspaper which 
they prefer—and equally used to paying the little 
more it costs to get the best of advertised goods. 
Sell quality through the quality newspaper. 


Che Dailv Celegraph 


IN “A” CLASS BY ITSELF 
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In 


15 LOCAL CLOTHING STORES 

I3 LOCAL FURNISHING STORES 

8 LOCAL RADIO & ELECTRICAL 
DEALERS 


advertise in the 
DISPLAY COLUMNS 


of the 


GRIMSBY 
EVENING TELEGRAPH 


Also other Local 
Advertisers offer 
for sale during 
the same week, 
Baby Carriages 
Clocks 

Coach Tours 

Coal 

Commercial Vehicles 
Crockery 

Distempers 
Fireplaces 

Flowers 

Food 

Garden Requisites 
House Decorating Service 
lee Cream 
Ironmongery 
Jewellery 

Medical Supplies 
Motor Cycles 
Opnteal Service 

Paint Brushes 

Paints, etc. 

Paper 

Permanent Waving 
Pet Supplies 
Plumbing 

Poultry Foods 
Printing 

Private Motor Cars 
Railway Excursions 
Removal Service 
Sport Gear 

Watches 

Wines 


if you scll in the Grimsby area 
of Lincolnshire, 
your business is Local, 
and the Local Newspaper must 
carry your advertising. 


GRIMSBY 
EVENING TELEGRAPH 


TRADE ADVERTISEMENT RATE §Q/@ per sc inch 


One of the sivteen newspapers serviced by the Advertisement Departrent of 
WORTHCLIFTE NEWSPAPERS GROUP LTD 8. HK. PENNEY, Advertisement 
CARMELITE HOUSE - LONDON - E.C.4° CENTRAL 6000 


Director 


Review of Advertising —continued. 


too, is worth studying. A girl 
who has read this advertisement 
is apt to feel highly flattered 
when her young man comes 
round with a box of “Silver 
Lining.” But somebody had a 
sad attack of cold feet when the 
advertisement was ready for 
Press. Perhaps readers with girl- 
friends called Amaryllis or Pene- 
lope would be afraid to give them 
chocolates that were advertised 
as being suitable for Barbara! 
“Perish the thought,” said some 
body. and popped in a little panel 
of 44 point light italic to point 
out that whatever her name may 
be you can’t go wrong with 
“Silver Lining.” 


* * * 


It 1S amusing to reflect that 
while hosiery manufacturers 
spend all their days in trying to 
make their products invisible, 
scores of artists up and down the 
country spend sheir days in trying 
to draw these invisible objects. 

Kayser Bondor’s artist has done 
a splendid job, and the glamour 
is plain to see. The long black 
gloves, the will-power dress, the 
up-to-the-minute hair style—all 
these make the advertisement not 
only enticing but convincing 
“If a girl like this wears Kayser 
Bondor, it’s because money can't 
buy anything better”! 

The danger here—as in adver- 
tisements of frocks—-is_ that 
women wiil look at the picture 
and either fail to look at the 
name or completely forget it 

Aristoc insured against that 
risk, first by repeating again and 
again for several years their bril- 
liant desigy of the hand in the 
stocking until it was indelibly 
established in women's minds, 
and then always including it as a 
kind of trade-mark in subsequent 
advertirements, But a new gener- 
ation of young women has grown 
up since the war. How indelibly 
is the hand in the stocking im- 
printed on rheir tiny little minds? 

Kayser Bondor are presumably 
seeking to acnieve the same con- 
tinuity with their measuring tape 
and cherubs, and they may have 
succeeded in establishing them 
by now. But it would be interest- 
ing to cut the trade-name from 
this and from an Aristoc adver- 
tisement and ask a _ hundred 
women what was being adver- 
tised. 


= * 7 


Arter Kayser Bondor’s bril- 
liantly glamorous advertisement 
it is perhaps a little unfair to turn 
to Tudorose. What a name! 
But this effort does demonstrate 
what happens when an adver- 
tiser assumes that his product 


| so very thrilling to himself—is 
| in itself fascinating to all 
| world 


the 
could .be any 
cotton, silk. 
So could Kayser 


These 
stockings—lisle, 
rayon, nylon 
Bondor's 

By themselves stockings are un- 
distinguished because undistin- 


guishable, and in such circum- 
Stances the only sensible course 
is to let their surroundings sug- 
gest the quality of the product. 
Far better than this would be a 
picture of a girl's head and torso 
beautifully groomed and gowned 
and some phrase suggesting that 
you can be sure her hose are 
Tudorose 


Apart from its dullness of pic- 
ture the advertisement is typo- 
graphically diabolical. It is hard 
to say which is more hideous, the 
sloppy script or the scooped-out 
sanserif version of the word 
Tudorose. Mix this unlikeable 
couple with Bodoni roman and 
italic, Garamond, and two kinds 
of sanserif capitals and you have 
as unpalatable a printers’ pie as 
you will meet in a long, long 
time. No glamour at all. Why, 
by the way, do the Women of 
England have to wear inverted 
commas? And with whom are 
they going to share the joys? 


——__— 


lor sheer beaaty in (all fashioned stockings 


KAYSER BONDOR 


“Kayser Bondor's artist has done 
his job well, and the glamour is 
plain to see.” 


/-dorose 

We ot forward @ Ge 
ome when the ~ Wome of 
England” will be able to share 


(he ows of wearng these coquisie 
srockings 


e 
TUDOROSE 


| FULLY FASHIOMED STOCKINGS 
= PURE SILK. RAYON AND NYLON 


“These could be any 
stockings. .. .” 
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The Case of the Peckish Pike 


From Smith Mi.'s First Essay : Pike are really horrid fish, very 
nasty. They are very gready. They eat each other like canibals 
do when they are hungrey. The Old Man says the big pike in 
the picture may not be a canibal after all, he may just be a big 
fish which has tried to grab the same bit of food as the small fish 
and had a colission. Big pikes sometimes swallow little pikes 
when they don’t mean to and then they both dic in agony. 

From a memo by Smith Senior, Company Director: It is true 


that The Countryman, loosely speaking, is not one of the 


mammoths of advertising — though a Nett Sale of 60,090 per 
issuc is undoubtedly impressive. But what radically alters the 
case is a total readership per issue of over six hundred thousand 
And when, in addition, one considers the high quality of this 
readership, then one is bound to conclude that The Countryman 
might well provide a classic example of the smaller fish 
swallowing the larger’ I suggest The Countryman might do 
better business for us than many bigger but less influential 


publications... 


The Countryman 


SPRING NUMBER NOW PUBLISHED 


Selling over 60,000 copies per issue, and backed by a steadily-increasing subscriber-demand, The Countryman enters its twenty-third 
year with confidence. Almost any worth-while produce on the market can be successfully advertised within its pages. 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘THE COUNTRYMAN,’ BOUVERIE ST, LONDON, B.C 4 


"PHONE: CENTRAL o161 


| 
| 
) 
| 


; es 477 ADVERTISER'S WEEKLY , 
Zs : = SSS== ~~ ; . : ° : Y . 
i age t | J a yb. ; my 7. “Cee i fe 
; ’ ee 3 , ee % rs 
ml Fi, . - os . > « =. — “Y 
| Muss mae : 
WW LY at sH eee. pe ht) 
: NW IZ es wil ait 
i Oh) ile pga © KE m 
oF \ Y )/ Ye V Z oO: , 2», ee oe e 
‘ Uy - 4] jag — ~ : 
Bey 52 Rees fi 
if 53 | U / L Wht Ps = oe io ? iY ” sz = S cy 
‘ =F) \ i) Yi. af has = 7 fs waa aa ral =| Jue 
‘ 1/0), ae BSF if 4) ee Ts . A 
oe = KS  s 2 YS ; S 7 ; ; | (Yay VEZ, 3 44 44 is 
a Hin. “ha kh Wi) ZY) -" —) ff eS oS aa 5 
¥ Ber lll 2 Ss ; yy Wipe ee I “, Se ee ay Ae % 
“i as L)\\y I Oe # 
; |! GaSe o 
2 —_—_——— i 
3 rh Rt A 6 tae = in 
; os 
F be 
ag i 
P 
iS 
‘ ae 
xe 
= mest 
aa 
= 
7 
ti RR TT TE I TR A TT YS TT TT ST TY TL LT a 
ee es eo ve ef ae Pe oo ee.” Se | + ier: > be ae 


a 7 te os eT CO as id 
4 ADVERTISER'S eesti 
7: WEEKLY bad Marcu 16, 1950 ; 
x 
yong @ Be. 
~ ca 
Bs " ee e 
\ ar) 
= ie: 
- 3, a 
hs | a 
— eo 
. 2 | ea 
4 Rees nS: 
af ages Ne é 
‘ oR is Wa 
ak Z A — 
ot ee 
ie ae 
: = : - ~ lea, Ne Aime tet uae 
e a T., . = . Saar aS os os eee + A yk 
23! z sea oo Sa xt ai ie a ol ee vA 
i ‘ . ee 1. ah ee: Ped eit: Ate 
“te ee So ae Pe ice ea aed Fras AS, 
ie GO ce) Sea Spee al ‘| ee Be 
as = +f Past a ie a ae = ee ci i 2: 3 
- ‘lial F a a a a re “ : -. 2. : 
> ‘ 3 ® mee fe ce i ae Ye 
%S ; Pill aa ps a - a 
: - t oe 7 e a Be 
> vet ” : a ; ae 
| 3 — - i 
om ; ye By “a . * a 
Be ee ie : ce a a ee 
; wc a 4 AGE 
_# pe e3 ia z = ib om 
r } - far f: a 
ae | xf oe | 4 batt : f a fF E 
| e sa ae iets i || ‘ ep. 4 os 
— i, 4 q a ae | 
a - : oe, a i <i a os oe Pl 
s Are a a uth ee oo: ae SS | 
. 4 7 ny tA of oe P ne . & ae F at 
ag : ; ¥ S rs = a a me .2 
4 ] " : ES fs | ab a et 2 ti, : 
-. : Sas Pts > ¢ : tae . cr " 
= j 7 » . r ae 
we, ; es 
Le} *Z ¥ 
Sa wag » 
ae Sa 
, ; . —- 2 ws ‘ ‘ae a 
th, B: Px 
Hace Soa ete 
x a 
| ¥ ra ; 
—— 
* .f. 
" gz "pee 
ag a se 
pet 
im aa . - . 7 ~ - , sim ¥ 
fi fiber : . ' i os z “ Fs +e 
‘a BP : on 3) eee eat) : ; + ? . oi rs . wa baa Bo ee, Jen uyaart 
HR ie ree ae Wet a Rg RL SSE Se a 
~~ GTS aot any ge bails oh, AAP rei 2 eee Re ee a 


Maacu 16, 1950 479 


ADVERTISER'S WEEKLY 


THE TREND TO 


Womans own 


1946 
697,057 


eS BY eke tae 


Pag ae ese" tke 


+p 


ee ao 


1947 
804,010 


827,369 


Jan.-june, 1949 


918,897 


Niobe 


72 ; ae Be CSS eae aie 
BR IC 2078 aaa aa 


The heavy demand for Woman’s Own far exceeds 
the number of copies at present available. Nation- 
wide reports still show a big unsatisfied sales 
margin despite a circulation increase of over 400,000. 
The amazing popularity of Woman’s Own — now over 
1,700,000 — clearly demonstrates the importance of 
this great national weekly as a pivotal medium in 
all successful mass market campaigns. Space in 
Woman’s Own is going fast—it is now more than 
ever necessary for advertisers to make their needs 
known well in advance ! 


July-Dec., 1949 


1,303,109 


and now 


|,700,000+ 


Stuart Mander, Advertisement Director, George Newnes Ltd., Tower 
House, Southampton Street, London, W.C.2. Temple Bar 4363 (40 lines). 
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= FAMOUS NAMFS ART PRINTED ON CLYDE 


lh 


PAPER 


a 


lustre tom 
by comrfery of 
1. Bae's Lad 


give me a 
Clyde Paper label 
every time! 


Famous firms — like Eno's and Colman's 
~ know from experience that a good label goes a 
long way towards selling a product. But they know, 
too, that it's not much good designing an 
eye-catching label if you can't rely on your paper. 
That is why they insist, year after year, on a 
Clyde Coated Paper. They know they can rely 
on its consistent fine quality 


and so can you. 


Next time you put a job in hand, specify Clyde Paper 


Makers of CRYSTAL ART— a genuine coated paper 


Agents : Lendon—Johnston, Horsburgh & Co. Led., 20 Queenhithe, £.C.4 
Provinces—Percy Westbrook & Co, 30! 4 Corn Exch. Bidgs , Cathedral Sc., Manchester 4 
M. Wweland & Eire—G. A. Keatinge, Craigiea, Furry Park, Raheny, Co. Dublin 
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International Inquiry 


Reveals Need For 
More Media Facts 


| pr projects associated with 
advertising are more am- 
bitious than the review bearing 
the title: “Advertising. Present 
Conditions in various countries. 
An International Inquiry,” com- 
piled by the International 
Chamber of Commerce, for the 
Quebec Conference last year, and 
now available here in printed 
form. 

Its purpose, as stated by ils 
sponsors, has the two-fold pur- 
pose 

(1) of supplying the inter 
nationa) advertisers with infor- 
mation regarding the extent to 
which advertising is organised 
in countries where they may be 
called upon to operate 

(2) of providing examples for 
the guidance of countries where 
advertising is little developed, 
so that they may establish such 
organisations as May be neces 
sary for raising the practical 
efficiency and the ethics of 
advertising. 

Stress is laid upon the social 
responsibility of advertising, and 


the International Chamber, 
“recognising that economic 
activity must be influenced by 


current social needs, trends and 
aspirations” urges that 
No economic system, vital to 
the consumer inasmuch as il 
has the responsibility of pro- 
viding him with his needs and 
comforts, can continue to 
operate in disregard of the 
consumer's views and that, in 
consequence, business and all 
its component activities must 
accept responsibility towards 
society and, therefore, adver 
tising must be conducted with 
a sense of public responsibility, 
take into account the interests 
and desires of the consumer 
and have no aim which is in 
conflict with them 
The information contained in 
the document consists of reports 
from Belgium, Denmark, France, 
Italy, Netherlands, Sweden, 
United Kingdom and the United 
States of America, with comments 
on the adoption of the LC« 
Code of Standards of Advertising 
Practice, rate structures, and pub- 
lication and control of media 
circulation 


Four Stages In 

Media Research 

It is impossible to present in 
form the material con- 
tained in the document, but the 
general position in regard to 
media may be of genera! interest 
t to the availability 
ertiser of authoritative 
figures on circulation and reader 
ship, says the Report, countries 
nay be divided into four groups 
Or. in other words, there are four 
stages through which a country 


summary 


passes on its way towards better 
media research 

In the first stage there is no 
authoritative information and the 
advertiser has no way of knowing 
whether he gets what he pays for 

Ihe second stage exists where 
there is an independent bedy for 
the control of circulation. The 
comment is made that whereas in 
countries such as the United 
States, the United Kingdom and 
Sweden, publications give ; 
siderable amount of 
provide the advertiser 
comprehensive survey of 
characteristics of their 


data 


the 
readers, 


Suggestions for raising the 
practical efficiency and the 
ethical standards of advertising 
incountries where improvement 
is desirable are made in a 
voluminous report resulting 
from a world - wide inquiry 
undertaken by the International 
Chamber of C ree. 


most of the other countries give 
only a rough geographical break 
down of their circulation. Some 
kind of Press directory exists in 
almost every country. Some 
merely list the names of media, 
others bring to the advertiser a 
wealth of authoritative informa- 
tion on circulation and rates. 
The best examples are tne Stan- 
dard Rate & Data Service 
(U.S.A.), the Advertisers’ Aid 
(U.K.), and the T S_ Book 
(Sweden) The latter can be 
particularly recommended to 
countries looking for a model, as 
it combines circulation and rate 
figures with exhaustive data on 
population and markets. 

Ihe third stage is reached with 
audience surveys Instead of 
limiting the survey to buyers of 
and subscribers to the publica- 
tion, the investigator takes a 
representative sample of the 
population with its geographical 
and economic groups and finds 
out which of them are buyers, 
subscribers and readers of a given 
publication Audience surveys 
are common procedure in the 
United States; they are not infre- 
quent in the United Kingdom 
Noteworthy activity has been 
shown in Sweden and in the 
Netherlands. Only timid attempts 
were made in the other countries. 

The fourth stage consists of 
readership interest studies, which 
deserve special mention because 
they overflow into the field of 
copy testing and research. Sur- 
veys showing the extent to which 
readers are interested in the con 
tents of a publication as well as 
in the advertisements (advertise 
page 482) 


(Continued on 
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He’s due to hook for the Old Boys at three but he’ll finish the “‘ Post” in the train so that 


his wife can read it after lunch. The “ Post” is an essential part of the background of the 
young Midland business man. Someday he'll be a key executive or on the Board—may be 
in the Council as well. He trusts our news and respects our views, and he accepts the 


advertisements as reliable—like the paper. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, L gton Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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GUIDES TO 


BETTER COVERAGE 
No. 6 


That's the 
ticket? 


Bookings in the ABC Guides are steadily increasing. 
More and more advertisers are realising that these handy 
guides to rail, sea and air travel offer a complete country 
wide coverage at very low cost. The ABC Guides get 
results, as no fewer than 1,300 hotels can readily testify. 
Why not see what spaces there are available now. A 
* phone call or post-card will bring the ABC representative 
with full details. Tnomas Skinner & Co., (Publishers) 
Ltd., 330, Gresham House, Old Broad Street, London, 
E.C.2. Telephone : LONdon Wall 3957. 
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ipping Guide 
Published Monthly. 
Air Time Table with 


| Crewe, and paid for in dollars 


| The “A.W.” 
PRODUCTION QUIZ 


Conducted by 
| Albert Smallwood, F.R.S.A., A.M.1.A.M.A., B.T.G. 


N 


5. Give two separate and distinct definitions 


. In typography, what is the difference between Casting-off and 
Casting-up ? 

. Was John Baskerville, writing master, typographer and printer, 
born in 1706, 1806, or 1906 ? 


3. Is a bleach-out print used 


(a) by a layout man in a finished layout ? 
(6) to save the trouble of “fixing” a photoprint? 
or (c) as a means of saving time and ensuring accuracy in the 
production of intricate line drawings? 


4. Who was the first designer successfully to introduce “dry brush” 


technique into advertisements? 


of the term 
“picking” in printing. 


6. Marry up the paper substances on the left with the names under 


which they can appear in their finished state: 
(a) Mechanical Wood. (1) Mounting Board. 
(6) Straw. (2) Imitation Art. 
(c) Rag. (3) Newsprint. 
(d) Esparto Grass. (4) Ledger Papers. 


7. Who was the goldsmith who invented stereotyping and did not 


live to see the universal application of his discovery? 


8. Who produced, and in which year, the first photo-engraved 


intaglio plate which was the forerunner of the present-day photo- 
gravure process? 


9. When is it nocessary to have a line block etched on copper 


instead of the customary zinc? 


How many did you get correct? The answers are on page 490. 


Kelvinator Tribute To Cheshire 


A beautifully produced little A glossary explains heraldic 
| booklet is The Arms of Cheshire, ‘terms, and two old maps, one of 
published by Kelvinator Ltd., of Cheshire, the other a two- 


hemisphere map of the world, are 
attractive features. 


earned by their parent company, Th tiff rang 
< sti ora ie 


Nash Kelvinator Corporation, of coloured 


Detroit covers bear the coats of arms 

The City of Chester and coloured beige in miniature, and 
various towns and boroughs are the book title im dius. The book 
: 7 was designed and edited by John 
each the subject of a short N.C. Lewis of W. S. Cowell Ltd., 
article, illustrated with fine 


who printed it, and illustrated by 
Paxton Chadwick. 

Mr. G. Stanley Bone is 
manager of Kelvinator’s adver- 
tising department, sales division. 


photographs of old buildings or 
new industrial centres and by the 
arms of the place in colour, with 
an accompanying explanation. 


INTERNATIONAL ADVERTISING INQUIRY 


(Continued from page 480) 


ment rating services) exist in the 
United States, the United King- 
dom and Sweden 

One of the conclusions on 
media contained in the Report 
is that extensive information 
should be provided by publica- 
tions in all countries not only 
on the number, but also on the 
characteristics and classification 
of their circulation. Even in the 
less advanced countries, the most 
important publications should be 
able to conduct audience surveys 
according to the modeis shown in 
the yeports of the more progres- 
sive Countries. 


The Report suggests also that 


an independent body for the con- 
trol of circulation data (like the 
Audit Bureau of Circulations) 
should be set up in all countries; 
that audience surveys should be 
carried out by independent bodies 
and associations, or should be 
supervised by an independent 
group of experts; rates should be 
uniform for all advertisers and 
should be adjusted according to 
fluctuations in circulation, stan- 
dard rate cards should be used 
in all countries (a good model is 
the British one); and all data on 
circulatinn and rates should be 
made available in a handy book 
form by independent bodies. 


2,3 a ‘ 
or . wore sa 
ay + 
oa eres: 
g 
16, 1 3 
. | me e 
y 
wey i . : 
* pe | 
a ‘ 4 es 
oa ‘ 
; ! 
Ff zm er 
: “ a 
% \\\ / ee 
4 a Ll yy UY po 
al The ‘sn d Mg fy, Yy Y ff ee 
re g beticalRailway SIG Y me I Wy . 
{dad ay Alpha Wi , / Hh, fi /// 
ee Official Guide. : i ae / Yif y 
-. <a J OM =) Wm fy 
a ae aa Be) Hh! 4 V YY, a 
ae SS wy le Mi Vy GY — 
- SS — SOR | ZZ _—_——— 
~ Me ety, | Jf 2 “y - 
a —— N + a a) he cee) y ty ‘ 
- =—— "pat Ss, “4 tye ' 
4 = ee | Ij; 
am =a CEE : 
a ————— . = La” 3 
7 ———. vm "ann gf oe 1 
‘il ——— an = < eo we 
a SS a aie —— £ 
oe ee é . —— 
fie 3: <= ee Bnss Pe -- 
| Pe a Ra one ir ' 
pre - 7 ey ax, j ° *) “ 
ne = an’ Aa ~~ 13 - \ ~._ os . ¥ 
Es ZY ry os ee A pant z | 
a Z He > A XE i. ——~ 
wo 9 . —_ a ea, ~ 
| _\ ye World ; 
ee ay P 
as Pre gnt®! gavtet® ust ; 
Dig Be \ quneue® ats! ywores Complemen 
a ‘ ; “*§ , sour® pert a me,intrration ” 
ee 7. Ww Stoner — ‘ 
ae wet aearct ast geet 
i we gente’ | yes antl 4 
4 . east” wy 
* . gee er 
Boi. Bre baa 
a se “ie . 4 g 
an ee = 
a Oe 
ae 


Marcu 16, 1950 


BRITISH CARS 


will be on parade in “The Motor” for April 5. A 
worthy ambassador of Britain's Motor Industry, this 
enlarged and generously illustrated issue will feature 

the full range of automobile exhibits at the British Motor 
Show to be held in New York from April 15 to 25. 
Copies will be on sale from “The Motor” Stand 
throughout the Exhibition and supplies will be increased 
to all overseas markets for British cars. 


ITISH COMMERCIAL 
VEHICLES for World Markets will 


be featured in a special enlarged issue of 

“ The Commercial Motor” to be published on April 28th. 

Specifications, performance data, “ selling "* features and a 

comprehensive buyer's guide will be included in this 

unusually complete survey, which will provide convincing 
Every manufacturer selling to these markets evidence of the unrivalled merits of British commercial 
should be represented in the advertising .pages vehicles for overseas operation. 


of these two special issues. Requests for space P 


should be made without delay. T E M P L E P R E S S LI M I T E D 


BOWLING GREEN LANE, LONDON, E.C.1. TERMINUS Sere 


THr woTOR CYCLING THE LIGHT CAR ° THE OVERSEAS NEERR 
LIGHT METALS THE MOTOR SHIP MOTOR CYCLING . rt “Ss 
PRITISH FARM § PCMANIZ4 TION THE ABROPLANE THE COMMERCIAL MOTOR 
168 MOTOR BOAT AND YACHTING THE Of%§; ENO'NE AND GAS TURSINE 
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ADVERTISER'S WEEKLY 


have 
your own. 
exclusive box paper! 


Your personality is the public-relations side of your 
business. A plain paper wrap can do nothing whatever for 
your reputation. A well designed and lively paper is an 
obvious improvement... And a paper which is not only 
attractive but distinetive, which carries your name, your 
device, the very stamp of your personality into highways 


and homes of the world—now that is best of all. 


SANDERSON 


SIGNATURE PAPERS 


whether you use them for packs or for wrapping, tak 
care of your public appearance. We make an extra charge 
on the first thirty reams to cover the cost of design and 


special printing rollers. After that they're as inexpensive 


as any other of Sanderson's famous range. 


ARTHUR SANDERSON & SONS LIMITED 


$2.55 BERNERS STREET, LONDON, W TELEPHONE: MUSEUM 800 


| 
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NEW BOOKS REVIEWED 


Latest Batch 
From U.S.A. 


AMERICAN ADVERTISERS appear 
to be more willing to tell success 


stories about 
than is the 
advertisers, who 
main, mortally 


their 
case 


advertising 
with British 
seem, in the 
afraid that by 
doing so they will be helping 
their rivals. The American view, 
one infers, is that to tell the 
world about a selling job weil 
done is in itself a form of pres- 


tige publicity That this is so 
is fortunate for Printers’ Ink, for 
it has enabled that journal to 


publish from time to time case 
histories of successful advertising 
that have been read with interest 
and profit by its readers, not only 
in the United States, but through 
out the world 

Printers’ Ink has now published 
in book form a collection of 71 
such histories (Case Histories of 
Successful Advertising), adding 
to its Library a uniquely valuable 
volume 

Each story is written from the 
first-hand eAperience of a 
Printers’ Ink editor or contribu 
tor, and the range of campaigns 
is wide. One is told how a new 
product is introduced; how a 
seasonal slump was straightened 
out; how outdoor posters were 
used to promote package identi- 


fication; how advertismg was 
used to sell a company to its 
community; how life was brought 


back to a defunct product; how 
advertising was made to pay after 
it had failed to do so for 17 
years; how dealers who first dis- 
liked a new product were per- 
suaded to change their minds 
These are but random examples 
of case histories showing how 
advertising problems were imag- 
inatively faced and triumphantly 
solved. 

There is an unusually complete 
table of contents, which are 
divided into three sections, under 
headings of Markets, Methods 
and Media, and the text is illus- 
trated by numerous examples of 
successful advertisements 

Though conditions in this 
country are such that the lessons 
to he learned may not in every 
instance be applicable here, this 
book should be studied by every 
British advertiser and agent who 
seeks the stimulus of fresh ideas 


* * * 
BEING AT ONCE business, art, 
technique, and social phenome- 


non, advertising (like journalism) 
s such a large subject that no 
individual can be an authority on 
more.than one or two aspects of 
it a publisher's blurb 
would appear justified: “No one 
man, or small group of men, 


r onee 


could have written the Advertis- 
ing Handbook 

It has in fact been written by 
33 men who to-day hold key 
executive posts in all the major 
fields of American advertising. 
They include people of such 
Stature as Richard de Rochemont 
(advertising films) and Daniel 
Starch (research) The editor, 
Roger Barton, is editor of Adver- 
tising Agency magazine. There 
is not a single facet of advertising 
that is not dealt with in the 25 
sections, even to the last one 
of most general interest—“Effects 


Case Histories of 
ing (Printers Ink 
distributed in U.K. by 


Successful Advertis- 
Bookshelf 
The Mayflower 


Publishing Co... 4s.) 

Advertising Handbook, Edited by 
Roser Barton editor of Advertising 
Agency. (Prentice-Hall Inc., New York 
$10) 

Graphic Presentation § Simplified by 
R. R. Low. (Funk & Wagnalis Co 


distributed in UK. by The Mayflower 
Publishing Co.. Lud tis. 6d.) 

Public Relations Handbook. 
Philip Lesly, Presidemt, 
Company. Chicago 
New York, $10) 


Edited by 
The Philip Lesty 
(Prentice-Hall. Inc 


nalis Co. distributed in UK. by The 
Mayflower Publishing Co., Ltd. 27s 


of advertising upon our economy 
and our society.” 

That this book is in fact a 
handbook of American practice 
is not much of a disability. A 
more serious criticism is 
fact that, though colour 
cussed, no examples of colour- 
work are included in a severely 
monochrome publication But 
to include a consideration of non- 
American advertising would have 
necessitated even more than the 
present 1,015 pages, and colour 
would have raised the price above 
the present 10 dollars 

Here is a book which (dollar 
difficulties apart) British adver- 
tising men would much like to 
possess 


* * ad 


drawbacks of 
presentation of, say, 
production figures or company 
reports is the subsequent diffi- 
culty for all but the initiated to 
understand the figures and inter- 
pret them _— correctly The 
Government has recognised this; 
so have many private firms. The 
official economic surveys -make 
frequent use of a graphic presen- 
tation and “Where your Money 
went” (in pictures) is becoming 
fashionable for company reports 

In these two instances simple 


One OF THE 
Statistical 


graphs, pictorial charts (each 
figure represents 3 million men, 
dollars or what you will) and 
column charts are generally 


employed. These and nearly a 
dozen other methods of graphical 
presentation are simply and com- 
prehensively explained in Graphic 
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will tell you 


: When | look round the workshop | am proud of the 

: quality and first-rate workmanship of the jobs we turn 

BOOTS ESHOES out. Our firm are sticklers for the highest perfection 

ENGINEERING possible.We have a reputation to live up to and we are 

jealous of it. That is perhaps why we all call it ‘ our 

CLOTHING ~~ ’ although we only work here. Good quality and 

SUGAR BEET fair dealing always pay in the end. Folks know they can 

IRON & STEEL rely upon any article which bears ‘ our ' name, so it's 

only natural that when | buy anything | look for the 

BRICKS name of the manufacturer, then I'm sure of something 

RAILWAYS good. 

AGRICULTURE | only get to know a name if | see it advertised, and 

advertised often, which proves the value of advertising 

DOCKS It is up to you to make me look for * your " goods in 
CANNING my local paper because that is the paper | read 


BREWING GROUP NEWSPAPERS : 
FLOWERS NORTHAMPTONSHIRE EVENING TELEGRAPH. Peterborough 
Citizen & Advertiser (twice weekly). Kettering Leader & Guardian 
FRUIT Wellingborough News. Rushden Echo & Argus. Thrapston, Raunds 
& Oundle Journal. Lynn News & Advertiser (twice weekly). Bury 
SEEDS Free Press. Suffolk Free Press. isle of Ely & Wisbech Advertiser 
(twice weekly), Newmarket journal. Market Harborough 
MANURES Advertising & Midland Mail. Lincolnshire Free Press 
Managing Director: RK. P. WINFREY, M.A. LL.B. 
TIMBER Rate 3.10.0 s.c.i. flat 


MATS ABC. Certificate July to December 1949, 
FORGING Net Sales 225,353 per issue 


East Midland Allied Press Ltd 


London Advertisement Manager: GEORGE JACKSON, CLIFFORD’S INN, FLEET ST., E.C.4 
Telephone: HOLborn 3611/2 
Manchester Advertisement Monoger , W. NOEL YULE, c/o HILTON & KAY, 43WATER 
ST., MANCHESTER, 8 Telephone: BLA 0402 
ONE ORDER (ONE ACCOUNT ONE RATE ONE MATRIX 
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ADVERTISER'S WEEKLY 


The NORTHERN INDEX 


po otal 
A Full 
Order Book 


i lg regional office of the Ministry of Labour 
has stated that the future for the ship- 
buildin and enginecring industries at 
Sunderland, so far as immediate employment 
prospects are concerned, must be regarded as 
good. Indeed, more men may be absorbed 
into the shipbuilding industry during the next 
six months. 


The prospects are GOOD too, for 
those who ADVERTISE in the 


SUNDERLAND |NORTHERN 
ECHO DAILY MAIL 


» HARTLEPOOL 


COMBINED DAILY NET SALE 110,758 


LONDON OFFICE : 85 FLEET STREET, E.C.4. Telephone CENtral 2845 
Members of the Audit Bureau of Circulations since 1932 
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yy, 
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With its own correspondents in London, New York, Paris, 
Geneva, Rome, Berlin, and in every important city in the 
Near and Middle East, “AL MISRI"’ is famous for the 
informed and world wide scope of the news it gives its 


\ 


é 


A 
COMPLETE 
NEWSPAPER 


readers every morning. This service and its local news, 
pictures, features and short stories make it popular with 
all members of the families among whom it circulates. 
Because of its large circulation, its rate per inch is very 
advantageous. 
Daily Edition 85,99! Saturday Edition 115,534 

HEAD OFFICE ; 92 Sheria Kasr e! Eini, Cairo, 

LONDON ADVERTISEMENT OFFICE » Overseas Publicity & 

Service Agency Ltd., 110 Fleet Street, E.C.4. 
LONDON NEWS SERVICE ; 8 Henriette Street, W.C_2. 


Soyptti Nourpaper of b-day - and h-morrow! 
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Presentation Simplified. Analy- 
tical methods in which charts can 
profitably be employed are des- 
cribed and a useful guide to 
equipment selection is given. 
The best seven of 18 chapters 
are devoted to a training pro- 
gramme for beginners with clear 
instructions in layout and plot- 
ting, with examples for practice. 

Do you want to show your 
readership or circulation break- 
down at a glance? Or to demon- 
strate the effective sales returns 
from a particular campaign? Or 
to give an indication of the areas 
where sales need boosting? A 
graphical method is bound to 
exist. And this book will cer- 
tainly cover it. 

Graphic Presentation Simplified 
should be of great practical value 
to advertising and publicity men 
conscious of the growing demand 
in this country for methods of 
interpreting complex figures for 
popular readership. 


* * * 


THe titte Public Relations 
Handbook describes somewhat 
inadequately a volume that may 
well be the most comprehensive 
guide to the policy and practice 
of public relations yet published. 
The compiler, Philip Lesly, with 
the aid of 36 other experts, has 
done a thorough job, and has 
covered every possible aspect of 


a vast subject. This book is an 
encyclopaedia rather than a 
handbook 


A selection from the 37 chap- 
ter headings gives some idea of 
its scope. Stockholder Relations, 


Industry Relations, Employee 
Relations, The Employee House 
Organ, Public Relations and 
Labour Matters, Community 


Relations, Public Relations as a 
Sales Force, Building Effective 
Dealer Relations, How to 
Develop Good Customer Rela- 
tions, Public Relations for Trade 
Associations, for Labour Organi- 
sations, for Religious Groups, 
for Newspapers, How to Get 
Publicity, Foreign Publicity, How 
to Use Stunts—these are only a 
few. 

In a _ particularly interesting 
chapter on “How Advertising and 
Public Relations Work Together,” 
John Orr Young explains just 
where, in his view, advertising 
and public relations meet. 
Advertising, he says, has devel- 
Oped into the greatest single force 
for mass selling, without which 
American mass production would 
be impossible. In recent times, 
advertising has increasingly 
proved its further ability to sell 
intangibles. In this new role as 
an effective supplement in the 
process of educating the public 
social 


on orders, economic 
systems, and the business philos- 
ophy of specific companies, 
advertising has merged its 


objectives with those common to 
public relations. Understanding 
and acceptance of this fact, he 
suggests, should obviate the con- 
fusign of thought that has led 
to some hostility between adver- 
tising and public _ relations 
practitioners. 


Marcu 16, 1950 


This statement of the position 
will be endorsed by those in this 
country who believe that the 
future of British advertising lies 
to a great extent in selling the 


“intangibles” to Mr. 
Young refers. 
There is so much in this 


Handbook fully applicable to 
public relations in this country, 
where literatiure on the subject 
is meagre, that one hopes it will 
soon be freely available this side 
of the Atlantic. 


AS PUBLIC RELATIONS counsel 
for New York City, Mr. 
Fitzgerald, author of Communi- 
cating Ideas to the Public, has 
ideal opportunity to study the 
reactions of a mixed population 
to the broadsides of propaganda 
and information continuously 
fired at them from all angles. He 
sets out to answer the question 
How can you get your ideas 
across to people? and analyses 
the various media for communi- 
cation, showing how radio, tele- 
vision and the Press fit into the 
overall pattern. 

Detailed chapters deal minutely 
with the various aspects of public 
relations. In a chapter dealing 
with advertising, the author 
asserts: “The advertising industry 
got the fright of its life when the 
face of our economy began to 
change swiftly after the outbreak 
of World War Il. One thing 
seemed clear: advertising was on 
the way out... But when World 
War II was done, the advertising 
industry had been able to do a 
good deal more than maintain 
its position: it had matured in 
« wholly unexpected fashion, and 
no one questioned that it had 
made an enormous contribution 
to victory.” 

P.R.O.s in this country will 
find in this volume a wealth of 
advice, all of it interesting even 
if some of it is not relevant to 
circumstances obtaining here. 


In Brief 


The Fruit Annual, 1949-50 
(British Continental Press, £1), 
larger and more comprehensive 
than ever before, covers, in its 
four hundred pages, the distri- 
bution and processing of fruit 
from the grower to the con- 
sumer. There are more than 
4,000 firms in the 62 countries 
listed in the directory section 
(tabbed for easy reference), and 
23 countries contribute advertise- 
ments, many in colour. 

* * * 


Office Control and Manage- 
ment 1950 Year Book (5s. 6d.) 
claims to be the first survey of 
the office equipment industry. It 
records the products of office 
equipment manufacturers and 
distributors, classified into 39 
principal functions, indexed on 
the system devised by the editors 
of The Manual of Office Mech- 
anisation and Equipment. 
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Industrial | Ke 


Productivi ryt 


A beehive is a city of eighty or ninety thousand inhabitants 


each ceaselessly occupied in one of many professions ; helping 


to build and fill the 120,000 waxen cells with vividly coloured 2» Y NEVA 
4 >, , ; n 


pollen and as much as 120 Ib. of fragrant honey, attending to about em ? RY 
, tm | 


40,000 infants, and about 16,000 unhatched eggs. a) cA a CY) 24 


| 


he industry of bees has gone on in an exact pattern for countless generations. 
A man’s industry can be entirely revolutionised in one generation. 

a To-day, British competition for world markets demands the high productivity which can 
be achieved only with the most up-to-date plant and machinery. 

Industrial re-equipment involves capital expenditure, decisions on which are made by Top Management. 
Therefore some part of all industrial advertising should be used to expound the broader economic aspects 
and implications to the men on this level—the Board of Directors. 

Heading the list of publications for this purpose is THE FINANCIAL TIMES, because it is read for its 


exclusive concern with affairs of business; it is recognised and established as the business man’s daily 


newspaper. 


Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL + ADVERTISEMENT MANAGER: 72 COLEMAN STREET, EC2 


MONARCH 8833 
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WEST SUSSEX 


CHICHESTER OBSERVER 
SERIES LTD. 


The Chichester & Southdown Observer 
The Bognor Regis Observer 
The Midhurst, Petworth & District Times 


PORTSMOUTH & SUNDERLAND 
NEWSPAPERS LTD. 


having contracted to acquire from Chichester Observer 
Series Ltd., the goodwill and copyright of the above 
named publications after issues dated April |, 1950, 
Advertising Agents are requested to send orders, copy 
and blocks for insertion after that date to 


85 FLEET STREET, LONDON, E.C.4 


+. The London Representatives, Mr. K. B. A. 
Easthope and Mr. R. R. Beaver, will be 
pleased to answer any queries if adver- 
tisers and agents would please telephone 
Central 2845 


the month that’s 


pever 


sure 


Brings many weathers to your door 


Changeable weather can 


& 
be enjoyable for those 


who are sure of carefree 


Ved, * 
Cry. 


motoring because they 


Rely 


DUNLOP 
The World’s 
Master 
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CLUB NEWS (Continued from page 467) 


Maacn 16, 1950 


‘London Club Gala Biggest 
And. Best Yet 


The Publicity Club of Lon- 
don has succeeded in produc- 
ing its biggest and best gala. 
With a record attendance, 
generous free gifts, an astonish- 
ing array of prizes that kept the 
raffle ticket sellers busy, and a 
lavish cabaret, it outclassed even 
last year's function, which revived 
the Gala from its wartime state 
of suspended animation 

No fewer than 720 members 
and guests, including many of 
the leading figures in advertising, 
the Press, and industry were wel- 
comed by the chairman, Col 
George Warden and Mrs 
Warden 

Toasts were few and good 
That of the Club was proposed 
in light vein by Mr. John Coope, 
director, Daily Mirror News- 
papers, who compared newspaper 
circulations of 25 years ago, 
when he joined the Club, with 
to-day’s figures, and also made 
horrid disclosures” of the status 
of noted members in those days 

Col. Warden paid a tribute to 
the sucial committee's work in 
organising the Gala and also 
to Mr. Leon Goodman, who. 
as last year's president, was so 
instrumental in its successful 
revival, 

Among the year's achieve- 
ments, Col. Warden listed: the 
Club’s association with the Ald- 
wych Club for social amenities; 
the formation of the dramatic 
section, shortly to present its first 
play; the squash section; the 
activities of the public speaking 
section, which had won its way 
into the second round of the 
national contest; and the attain- 
ment, for the first time in the 
Club's history, of a membership 


of more than 1,000. Mr. Roy 
Hardy, he said, had promised 
that the proposed history of the 
Club would be ready within the 
year 

Col. Warden spoke of the 
Club's hope to participate in the 
1951 Festival He said that 
owing to the generosity of the 
cabaret artistes it was hoped to 
be able to make a donation to 


N.A.BS. from the evening's 
proceeds. 

The toast of the visitors was 
amusingly proposed by Mr 
W. H. Gollings, vice-chairman, 
and responded to by the Mar- 
quess of Donegall 

Highlights of the subsequent 


proceedings was the cutting by 
Mrs. Warden of a superb cake, 
which was brought in by a bevy 
of shapely television lovelies, and 
was distributed at midnight; and 


the draw for the raffle prizes. 
performed by Miss Jessie 
Matthews 

An excellent cabaret show, 


arranged by Mr 
of the Weekly Sporting Review 
and Show Business, and com- 
péred by Mr. Ken Gordon, enter- 
tainment editor, included Vera 
Lynn, who sang, Bill Johnson, 
who appeared as a raconteur, 
and an excellent comedy turn by 
Jimmy Wheeler. 

Dancing continued till 2 a.m. 

The social committee respon- 
sible for the organisation was: 
Miss Sylvia Weinberg (chairman), 
Miss Gladys Ensor, Mrs. S. 
Ayles, and Messrs. John Hewson 
(chairman, floor show sub-com- 
mittee), Reginald Cooper, Alan 
Betts, Harold Butler, W. Brasher, 
F. Pemberton, and G. Freedman 

More than a hundred manu- 
facturers gave gifts and prizes 


Isidore Green, 


Hooper Slates “Amateurs Who 


Talk Drivel 


Mr. F. C. Hooper, managing 
director of Schweppes Ltd.. slated 
amateurs who talk and write 


such drivel on the problem of 
selling in the dollar market,” at 
ast week's dinner of the 
Women's Advertising Club of 
London 

Selling was part of the whole 
operation of trading We in 
Britain have proved that we are 
good traders, who find out what 
the client wants, make it, offer 
it-—possibly alter it to suit, and 
all the time maintain a long term 
goodwill policy with our clients 
and distributors 

In America the requirement for 
mass distribution had created the 
chnique of mass production to 


satisfy it. We could not hope to 
compete with American com- 
merce. Not only have we not 


the resources, so often it is not 


On Selling” 


worth the risk to concentrate on 
the dollar market and to lose 
sales elsewhere. We must make 
our trade in America comple- 
mentary to American commerce 

American advertising, he said, 
is almost fifty years behind ours 
“You can't tell one motor car 
from another for all the big 
spaces and childisa copy.” 

If we copied the Americans 
expensively and quickly, we 
would fail through pressure of 
competition We should stick 
to methods in which we were 
expert, and integrate them to the 
American market. “I think we 
shall meet with understanding as 
long as we are complementary 
to their trading and not competi- 
tive.” he said 

Miss Olive Bird presided, and 
guests included Miss Mary 
Gilbert and Mr. Walter Harrop 
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A GOODMAN Mar 


Po Ee 


Franks ori Sa i ad: > 


If you can guess what this picture shows, 
then you know ail the answers, and we prob- 
ably couldn’t help with your Display problems. 
But if you can’t, then perhaps we could! 


Look at it this way. If you could find a 
man who had made Displays really pull sales 
in a hundred different industries; who knew 
every technical trick and type of material and 
also the exact point at which a lower price 
meant loss of pulling-power and a higher price 
meant mere extravagance ; who was yet young, 
and teeming with new ideas—then you'd 
almost certainly give him a job. 


Well! We're that man plus an aggregate of 
more than a hundred years of Display and 
Exhibition experience among our executives. 
At the same time we're no high- 
pressure salesmen, since we believe 
that good Display comes from quiet 
consideration. 


LEON GOODMAN DISPLAYS LTD 


ecm 


Even if you haven’t an order to place at 
the moment, a talk with us might help a 
lot. Even if youtfeel your requirements 
are very small indeed, we're still just as 
interested. 


The times demand effective Displays and 
Exhibition Stands. The war days of highbrow 
amateurism have passed away —and we thank 
heaven we never did have any truck with ‘em! 
We have built our business on sound adver- 
tising and selling. Therefore we believe we 
must have at least one point of view certain 
to be of use to you in your selling problem. 


Have we got you beaten by the picture? 
It’s the contents of the tray of an automatic 
pencil sharpener. If your Display problem 
beats us, we'll be as honest — and say 
so. Will you give us a chance to 
find out? Ring Euston 5351 and we'll 
have a go! 


119-125 WHITFIELD STREET - WI 
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Mills & Rockleys. 


or short periods 
Every detail 


and executed 


The MIMS E- Rockleys’ LCLION - 


For «1 poster advertising 
campaign in any of the arcas 
shown on this map consul: 


Single sites, special displays 
or complete coverage for long 


of a poster 
= campaign prepared, supervised 


MILLS & ROCKLEYS LTD. 
Central Of Offices : 21 QUEENS RD., COVENTRY 


ded Sho CORE bye pe 


eat P 
She 


Engineers contribute engineering articles of real 
technical interest for all other engineers wm read 


> MECHANICAL WORLD 4 


AND ENGINEERING RECORD 


IDEAL ADVERTISING MEDIUM IN WHICH 
TO APPROACH THE ENGINEERING INDUSTRY 


cHMOTT L co ufo 21 BEC ® 


THE 


TREET. Le ON 


bin Nats RED aE EP: GEE oe ak 


DISPLAYS 
EXHIBITIONS STANDS 


MERCURY 


DISPLAYS LTD. 


5 VAUXHALL BRIDGE ROAD 
CTORIA-S.wW.1. TEL. VIC 0912-3 


re’ RODHQVER HIT 


Of every 100 working, Lon- 
doners, 58 go by public transport, 
17 walk, 14 cycle, 4 use cars, and 
2 go by other means, including 
motor cycles. 

The purposes for which people 
travel regularly to work on Mon- 
days to Fridays are mainly: 70 
per cent work, 10 per cent school, 
8 per cent shopping, 5 per cent 
pleasure 

These are among the facts of 
interest to advertisers and agents 
revealed by London Travel Sur- 
vey, 1949, now on sale at 7s. 6d 

Carried out early last year by 
London Transport, with the help 
of Research Services Ltd., the 
survey was designed to investi- 
gate regular travel, with particu 
lar reference to public transport. 
Members of 2,696 households 
chosen to form a representative 
cross-section of the area of a 
circle of approximately 15 miles 
radius from Charing Cross, and 
also 305 representative households 
in Dartford, Reigate, and St. 
Albans, were interviewed. Here 
are some of the facts that 
emerged : 

Both the size of the household 
and the average number of 
workers are greatest in the £4 10s.- 
£8 a week income group. There 
are significantly more lower- 
income-group houscholds in the 


1. Casting-off refers to the cal- 
culators made for fitting the 
“copy” to a given area or finding 
the area required to accommodate 
an amount of “copy.” 

Casting-up refers to method of 
finding the number of “ens” in 
the “copy.” When typesetting is 
being invoiced it is usually 
charged at the rate of so much 
per thousand “ens.” 

2. In the year 1706, at 
Wolverley, Worcestershire 

3. (c) 

4. Ashley 

F.S.LA 


5. (a) When the inked printing 


Havinden R.D.L, 


AFTER BUSINESS HOURS 


This play is a disappointment 
not so much because of what it is 
(which is amusing enough) but 
because of what it might have 
been. An international financier 
has become an internationalist 
and has devoted his efforts to im- 
proving the lot of mankind. He 
becomes embroiled in a world 
war, is arrested for treason and, 
from a cell, tells his story in a 
series of flashbacks and intimate 


| chats to the audience 


Unfortunately we are not told 
until five minutes before the end 


“Man Of The World” 
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London Travel-Habit Survey Will 
Be A Guide To Advertisers 


southern half of the County of 
London than in the northern. 


As might be expected, adults of 
working age make most use of 
public transport for regular 
journeys, the highest proportion 
occurring among people in the 
16-44 group. Of persons aged 65 
and over, as many as 27 per cent 
make no regular journeys at all 
81 per cent of women workers 
use public transport regularly. 
Full-time housewives are about 
equally divided between regular 
and non-regular users. 

The highest proportion of 
people making regular use of 
public transport occurs in the £8- 
£13 per week income group. 
About one half of those earning 
less than £4 10s. a week are regu- 
lar users, but, on the other hand, 
the proportion of people not 
travelling regularly appears to 
decline as the economic circum- 
stances of the household improve. 

One of the 19 tables in the 
Survey reveals that women show 
a stronger preference than men 
for riding by bus rather than by 
train. Of all journeys to and 
from work on London Transport 
services, 46 per cent are made 
on buses, 28 per cent on the rail- 
ways, 19 per cent on trolleybuses, 
and 7 per cent on trams 


PRODUCTION QUIZ 
The Answers 


surface tears particles from 
the paper 


(b) When a compositor finds 


a type case short of certain 
characters and has to “pick” 
from standing matter 
6. (a): (3). Cb): C1). Cod: (4). @: 
(2) 
7. Stereotyping was invented by 


am Ged of Edinburgh 
tw7y7 Pr 


in the 
nters ridiculed his 
sry and he retired dis- 
heartened and ruined 

8. Joseph Nicéphore Niepce of 
France, in the year 1824 

9. When the original contains 
fine, intricate lines which may be 
lost if etched on zinc 


Lyric, Hammersmith 


how this notion of international- 
ism originated and the idea is 
not developed at all. Instead the 
play amuses itself with the idio- 
syncrasies of the financier and his 
womenfolk (one wife, one 
mistress who becomes a wife, and 
one adoring secretary), and peters 
out into a not particularly well- 
contrived comedy 

Roger Livesy and Wynne Clark 
(as he ss and secretary) amuse 
gently, but one would like to see 
ao more of Ursula — = 


H.M. 
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Winsor & Newton 


Winsor & Newton Ltd London England 
Winsor & Newton Inc New York City USA 
Winsor & Newton (Pty) Led Sydney Australio 
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INDIA’S TWO LEADERS OF THOUGHT 
DAILY & SUNDAY 


This is no misstatement when it is remembered that from Bombay alone these two 
papers command the largest Audited net sales in India, Pakistan and Burma. 

NOW simultaneously with BOMBAY, Editions are being printed in India’s Capital 
City—DELHI. This enables a comprehensive cover which was not possible by airplane 
copies flown from Bombay. Greatest Net Sales are not built up without intelligent 
readership demand. Editorial policy is based on what India’s Prime Minister (Pandit 
Jawaharlal Nehru) described on Republic Day as the “Greatest Goodwill towards Britain.” 
Your policy should be to advertise now in these publications, where it is certain to meet 
a cordial reception. Remember that these papers do 


not talk of yesterday but of India’s ever growing needs FO R TO M oO a ROW 
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looking for the North West? 
we can offer Greater Manchester 


A recent survey by Research Services Limited of the industrial and residential 


area which is Greater Manchester shows that, in response to the question 


_ “Which daily evening newspaper did you read yesterday?"’ the 


Manchester Evening News 


gained TOP PLACE at 
ALL INCOME LEVELS 


eR 


Planchester Evening News 


mber Net Certified Daily Sale 329,060 
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LANCASHIRE e CHESHIRE e WESTMORLAND e CUMBERLAND 


An Expanding Market For 
Consumer Goods 


Following up the statistical survey in the last 

survey of this important market, DAVID 

PICKARD, of Research Services Ltd., examines 

in more general terms the prospects for industry * 
and trade in the North-West. 


RADITION always links 

the name of Lancashire 

with cotton. As long ago 
as 1745 a traveller visiting the 
“mere village’ of Manchester 
was able to record in his diary 
that “Manchester cottons for 
women’s wear have been famous 
for over 100 years.” 

To-day the twin sections of the 
cotton industry lie in two fairly 
distinct areas, weaving in the 
north, centred on Blackburn, 
Burnley and Rossendale, spinning 
further south round Bolton, Bury, 
Oldham and Rochdale 

The cotton industry itself now 
employs less than a tenth of the 
working population, but much 
of the complex industrial activity 
of South-East Lancashire stil] has 
its roots in the cotton industry— 
chemicals for bleaching and dye- 
ing, engineering to provide for 
looms, the great port of Liver- 
pool through which the raw 
materials and much (but per- 
haps not enough) of the finished 
goods will pass. 

The present condition of the 
cotton areas offers a fascinating 
icld for speculation. The black 

1932 when Employment 
anges registered anything up 
» a third of hele insured popu- 
1s unemployed have been 
left far behind, and vacancies 
unfilled outnumber unemployed 
several times over The cotton 
industry enjoys the position of 
a “first preference industry,” and 
as such is the cherished child of 
the Ministry of Labour and the 
Board of Trade. The numbers 
employed in the industry are 
creeping up, but slowly 

The next few months may, 

however, see a dramatic increase 


in productivity. Perhaps the most 
promising recent development in 
the whole of the North-West 
region is the acceptance in the 
last few months by both em- 
ployers and employees in the 
weaving industry of the new 
system of wages recommended 
by the Cotton Manufacturing 
Commission. 

It is difficult for a layman to 
understand why an alteration in 
the method of assessing wages 
should warrant the Manchester 
Guardian's description of “a re- 
volution in cotton,” but Lanca- 
shire, with stubborn traditional- 
ism, has long clung to the 
so-called “uniform” rate of pay- 
ment, a 19th century anachronism 
which offered no inducement to 
workers to increase production 

Under the new system payment 
is directly related to the amount 
of cloth produced. In 33 mills 
where the new arrangements 
have been tried out productivity 
went up by 100 per cent, costs 
dropped by 15-20 per cent, 
while wages rose by 40 per cent. 
If the change spreads (upwards 
of 100 weaving sheds are reported 
to favour it) then the increase in 
purchasing power in this area 
may well be significant. Manu- 
facturers of semi-luxury products 
appealing to women may well be 
the first to prosper, since two- 
thirds of the weavers are women 

The less attractive side of the 
picture shows the old pre-war 
bogey of Japanese competition. 
Whatever improvements the new 
cotton rates in Lancashire bring 
about, competition with a country 
where wages may be as low as 
2s. 9d. a day is no easy matter. 
Unfortunately, the weaving in- 


dustry has not in the past supplied 
the bleachers and dyers in this 
country with sufficient plain cloth, 
with the result that cheap 
Japanese cloth has become an 
essential raw material and the 
basis of the re-export trade in 
cheap printed cloths to Africa. 
The most ominous looking cloud 
ahead is the agreement between 
the United Kingdom and Japan 
to increase their mutual trade by 
100 per cent. Lancashire cotton 
men are waiting anxiously for 
further details 

A second source of anxiety is 
the price of raw cotton The 
pound was devalued on Septem- 
ber 19; on September 20 prices 
of American raw cotton jumped 
20 per cent, By mid-October 
they were anything up to 30 per 
cent higher than before devalua- 
tion. Increased demand for sup- 
plies from Egypt. the only soft 
currency source, has been send- 
ing prices up there too 

To the south of the cotton 
spinning areas lies the complex 
industrial pattern of South-East 
Lancashire. Engineering is now, 
in terms of numbers employed, 
the North-West's first ranking 
industry. The war gave a great 
impetus to engineering in this 
area, and the necessity for locat- 
ing the new 
factories outside 
the large towns for 
security i 


hastened 

dency, 

noticeable 

the war, for popu- 
lation to move 
away from Man- 
chester and into 
the surrounding 
towns. Since 1939 
M anchester's 
population has de- 


per cent, Salford’s 
by 10 ner cent 
Engineering men 
have had one great 
worry eased only 
to have it replaced 
by another: for 
while supplies of 
steel are now more 


plentiful the prices of non-ferrous 
metals have risen by anything up 
to 25 per cent since devaluation. 
Order books are nevertheless full 
well into 1950 

Shipments of textile machinery 
to the United States were not so 
good last year as in 1948, but 
trade appears to have been to 
some extent re-stimulated by a 
successful exhibition late in the 
year Diese] manufacturers are 
watching with interest the rapid 
transition of America’s loco- 
motives from steam to oil, One 
section of the industry shows 
particularly satisfactory order 
books, the wire making factories 
of Warrington and Manchester. 

Apart from growing German 
and Japanese competition, the 
main subject of discussion in the 
industry is the claim for an over- 
all increase of £1 a week in wages 
The unions maintain that this 
could be met out of profits, while 
the employers say it would cost 
the industry as a whole £120 mil- 
lion a year, and would cause 
widespread unemployment. En- 
gineering wages, in spite of 
having remained stable for over 
a year, are still above the national 
average (3s. 28d. per hour as 
against 3s. for other industries) 
There is littl doubt that if the 
claim is pressed hard—and there 
are signs that it may be-—the 
dislocation caused to the principle 
industry of Lancashire and the 
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W925 
The occasion of our Silver Jubilee 
demands the expression of our lively 
thanks to the clients, advertisement 
managers, artists, engravers, printers, 
billposters and, above all, our past 
and present staff for their loyalty and 
helpfulness during the years — some 


smooth and some very rough — of 


the last quarter century. 


1950 
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ROYAL CENTRAL CHAMBERS 


WINDMILL STREET » MANCHESTER 2 
‘Phone BLAckfriars 7264-5 
‘Grams: ADSERVICE MANCHESTER 


| North-West may well be very 
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considerable. 

Space forbids more than a 
passing mention of two other 
major industries, clothing and 
chemicals, each of which employs 
over 100,000 workers. The 
clothing industry is promised (or 
threatened with, according to 
whether you are a trade unionist 
or an employer) a Government 
inspired Development Council. 
The chemical industry, born out 
of the happy accident of there 
being salt deposits in Cheshire, 
has grown up round the cotton 
industry, but is now taking a 
promineat place on its own 
account in the export drive. 

About one ton in every five of 
the goods shipped in and out of 
Great Britain goes through 
Merseyside and the ports of the 
North-West; but at the end of 
1949 nearly half the unemployed 
in Lancashire and Cheshire were 
to be found in these ports. 

The war saw the shipbuilding 
and repairing industries deliber- 
ately inflated. This was particu- 
larly so in the North-West, since 
for several years the only routes 
out of the country for convoys 
lay along the Mersey and the 
Clyde and round the North of 
Ireland. The return to normal 
conditions was slower than in most 
ndustries, and it is only recently 
that the pinch has begun to hurt. 

Merseyside became a Develop- 
ment Area in March 1949, and in 
January 1950 as many as 25,000 
men were unemployed in the 
Mersey towns. Unfortunately, 
many of these men are unskilled 
labourers of over 40, and the 
highly technical industries inland 
with labour shortages would find 
them difficult to absorb. 

The picture is not wholly a 
gloomy one, for while exports re- 
main a first priority and the in- 
dustries in Liverpool's hinterland 
remain prosperous, the town’s 
unemployment problems can 
never reach the proportions they 
did in the 1950s. 

After inspecting the new in- 
dustrial estates at Kirkby, 
Fazakerley and Speke the chair- 
man of the Corporation Finance 
Committee said, “I believe that 
the improvement during the next 
two or three years will be such 
that instead of looking for em- 
ployment Liverpool will be look- 
ing for men to employ.” 

On the other hand, Mr. Harold 
Wilson said recently, “Serious as 
is the position in the other Devel- 
opment Areas, I regard the 
Merseyside problem as far more 
serious.” On a visit to the town 
a little while ago he promised a 
plan for a fact-finding committee 
to make a close investigation of 
the problem. Liverpoo] workers 
may have felt this to be a rather 
rarified substitute for a job. 

Further north the position at 
the moment seems easier. The 
Transport Commission has in- 
terested itself in Fleetwood, and 
proposes to spend £100,000 in 


developing the yards there. 
Barrow, another problem child of 
the inter-war years, has an order 
from a Greek firm to build the 
two largest tankers in the world. 
This contract should ensure a 
fair standard of employment for 
at least two years, but the town’s 
problems may only be deferred. 

Barrow is an economic oddity 
in its complete dependence on 
one firm; at times in the past 
more than half of the insured 
population of the Furness penin- 
sular have been on the books of 
Vickers-Armstrong. The tradition 
of the town has been the con- 
struction of naval vessels, for 
whose armour the high grade iron 
ore deposits nearby—now sadly 
near exhaustion—are particularly 
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suitable. Many efforts have been 
made to establish other industries 
in the area, but manufacturers 
are reluctant to face the addi- 
tional transport costs involved in 
such an isolated position. Pre- 
sent Government plans are to 
increase employment among 
women, 

The North-West has two coal 
fields both of which are 
scheduled, in part at least, as 
Development Areas. The Cum- 
berland field round Whitehaven 
and Workington, one of the most 
difficult in the country to work, 
lost over £650,000 on its trans- 
actions last year. On the brighter 
side, unemployment is down to 
3 per cent, a happy contrast to 
the 87 per cent which Maryport 
once endured. 

New factories are springing up 
with the Government's blessing 
and assistance, but the whole 
concept of the Development Area 
is coming under criticism; is it 
right, the critics ask, to give such 
preferential treatment to inessen- 
tial industries at the moment? 
Nevertheless, prospects in this 
area seem better than most people 
would have foretold at the end 
of the war. 

The Lancashire coal field pro- 
duces some 6 per cent of the 
country’s coal, and is in a more 
favourable position; the factories 
of South-East Lancashire readily 


(Continued on page 508) 
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Striving for the Bright Idea might give us... 


but Brightness is rarely Hopwoods métier 


AN ADVERTISEMENT must always attract 
attention and the user of the advertising press, 
moving among the wits, has to make his trick 
or remain tongue-tied. 

So, Hopwoods could proceed to outline how 
they do, indeed, assist at the turning of the 
wheels through their advertising service to engin- 
eering and its allied industries. 

And here it is rarely their practice to strive for 
the bright headline, the typographical stunt, the 
type of idea which they admire 
aptly applied to a toothbrush 
Instead they take their inspiration from the 


when it is 


HOPWOOD 


tools of the trade they serve, observant of the 
ethics of the profession and, within its ambit, 
convey the claims of their clients at the appro- 
priate level of approach. 

The Hopwood policy has gained the confidence 
of world renowned organisations and of leaders 
in specialised fields. Enquiries are invited from 
firms interested in a complete service, press 
advertising, catalogues, instruction books, parts 
lists, to work in association with their sales 
organisation. W. Hopwood & Company Ltd., 
67a, Mosley Street, Manchester. 


Telephone : Central 7891-2. 


TECHNICAL ADVERTISING 
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INDUSTRIES 


of Greater 
ACCRINGTON 


- 
Howard & Bullough 


makers of textile machinery, 
(employing over five thousand 
men) 


Ewbank Carpet Sweepers 
Riley’s Billiard Tables 
Grafton Fabrics 
Elastoplast Bandages 
Taywil Washing Machines 
Dr. Lovelaces Soap 
Grips Pastilles 
Pioneer Washers 
Calico Printing 
Chemicals 
Cotton Spinning 
Cotton Weaving 
Dyeing and Cleaning 
Brick Making 
Coal Mining 
Woodyarn Dyeing 

. 


Here there is full employment 
with good wage packets 


(ABC Member) 


Head Office : 
ACCRINGTON 
London Office : 

131 Fleet St., E.C.4 
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Money Is Free — But Buyers 
Want Real Value 


NDUSTRIAL Lancashire has 

a world-wide reputation for 
quality; its products are house- 
hold words in half the languages 
of the world. Unlike many of its 
competitors it has rarely dealt in 
the shoddy or second rate, and 
on that base has grown a market 
of customers with high standards 
and a certain knowledge of what 
they want 

Their sense of values was 
sharpened by a slump in which 
every halfpenny had to do the 
work of two or even three 

The money is free now (though 
less than a year or two ago). But 
you must still sel/ in the North- 
West. The buyer wants to know 
what it does, and why; how much 
it costs and why; what it will do 
that its rivals can't. And having 
weighed the facts he may put 
down the money The chances 
are that he will—he likes to spend 

but he takes a deal of convinc- 
ing. It needs “reason why” copy 
with all the new angles, and a 
layout that puts that copy in its 
most compelling form 

Once the first sale is made, re- 
peats are easy, but there must be 
no deviation from the original 
standards or the customer is lost 
for ever. This loyalty is easily 
traced in many areas Local 
shops flourish against all the on- 
slaughts of the high-power, high- 
pressure combines. 


Some impressions 


The “brand name” success is 
an obvious corollary of all 
these traits. It is the easy ap- 
proach to a commodity whose 
quality and values have been 
tried and tested. This loyalty is 
only one facet of a character 
which is strongly parochial in the 
best sense of the word. 

The drab monotony of domes- 
tic architecture finds no reflection 
in the people. Instead you will 
find a bewildering kaleidoscope 


by John Cockroft 


of communities, each highly or- 
ganised and engaged in a constant 
round of special activity. Your 
Lancastrian belongs to a street 
or a suburb, or a tenants’ group, 
or a bowling club, or a church, 
or a youth club with a refresh- 
ingly whole-hearted enthusiasm. 
He helps, often unconsciously, to 
keep alive traditions which are 
rooted in history—the clog and 
morris dancers, the village fete, 
the rose queen festivals. And he 
reads about them afterwards in 
the local Press. 

Circulation figures show much 
of the value of the loca! weekly 
Press in the North-West, but they 


can never show how near these 
papers come to the real heart of 
the people. Reading them is al- 
most a ritual, lasting most of the 
week, and then they are parcelled 
up and sent to Lancastrians 
exiled in Nairobi or Nagasaki, or 
Stoke Newington. They reflect 
with remarkable fidelity the life 
of their many communities. At 
least one weekly editorial leader 
known to the writer is shaped 
and fashioned in the bar-parlour. 

The depressing Victorian town- 
planning—or lack of it—and the 
grey monotone of dust and dirt 
is a wonderful contrast back- 
ground for the discriminating 
poster. It is hard to maintain a 
band-box freshness, but the effort 
is worthwhile. 

Colour is something noticeably 
lacking in the city streets. Move- 
ment has less appeal, but the 
coloured package, the bright con- 
tainer, the eye-catching poster— 
these are reliefs from the drab 
monotony. 

If you aim at the customers 
of the lower or middle income 
groups, remember that the femi- 
nine hand still controls the purse 
strings in the greater number of 
these homes, even where heavy 
household goods or men’s wear 
are concerned. The control may 
be gentle but it is still very 
effective, particularly among the 
over-thirties. Many of the 
women, including the married, 
are at work, and that helps to 
preserve the independence which 
people in the North-West regard 
as their birthright. 


f leading members of Liverpool Publicity Club, by the chairman, Edward Stuart 
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SOLUS KEEPS 
LANCASHIRE POSTED 


Wherever industries are concentrated and 
people gather, you can be sure that National Solus 
Boards are carefully sited for predominance and 


maximum display. See how well National Solus 


Sites cover Lancashire. 


NATIONAL 
SOLUS SITES LIMITED 


Members of the Solus Outdoor 
Advertising Association. 
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BOLTON 
EVENING 
NEWS 


All that is needed to cover Bolton 
quickly, economically, and thoroughly. 
AVERAGE DAILY NET 


SALES (JULY-DEC. 1949) % 3 oe 1 Oo 


Neo Laneashire Schedule 
Complete without it 


A.B.C. CERTIFIED 


ST. 
LONDON MANAGER: Mr. W. SHEPPARD 


Chorley Gunrdinn 


and Ceyland Advertiser 


A.B.C. DECEMBER 1949 
17,061 


EST. 187! 
EVERY FRIDAY 34. 


PROSPERING 
INDUSTRIES INCLUDE 
Agriculture 

Forestry 

Coal Mining 

Quarrying 

Chemicals 

Metal Manufacture 
Engineering 

Electrical Goods 
Cotton Spinning 

Cotton Weaving 

Silks & Rayons 
Clothing Manufacture 
Footwear 

Food & Drink 

Timber Importers 
Paper Paint & Rubber 
Dyeing Bleaching & 
Printing 

Motor Vehicles 108 
Gas, Electricity, Water 

Brick Fields 

Laundries & All Services 
Royal Ordnance Factory 


Gives complete coverage of 

this very important Agricul- 

tural and Industrial Area in 
Lancashire. 


Advertise 

in the paper that is 

read in over 80°, of the 
homes of over 80,000 people. 


Rate—6/- s.c.i. Flat 
Full Rate Card on 
application to:- 


THE ONLY NEWSPAPER PRINTED & PUBLISHED IN CHORLEY 
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LANCASHIRE AND THE NORTH-WEST 


What Are The Prospects ? 


‘Steady Buying’ 
—ERIC SCHOFIELD, 


Director and General Manager, 
* §. Kemsiey Newspapers Ltd., 
| Manchester. 


HE barometer in the North- 

West is set fair. With an 
imereasing population and a con- 
tinued high standard of wages 
in this industrial area, prospects 
are very good, The total turnover 
in the retail trade is climbing and 
even after the January 
steady buying continues 

So far as clothing is concerned 
there is a ready sale for utility 
goods, and demand exceeds 
supply 

The trade expects the current 
demand to show a steady increase 
up to Easter and Whitsuntide, 
when children’s wear will be the 
biggest seller 

Soft furnishing goods are 
eagerly bought, and production 
is not equal to requirements 

The shoe trade reports that 
better class shoes are selling 
quickly, and there is an insuffi 
cient supply of top-grade utility 
footwear 


sales, 


P. MOON 


Tel. Cent. 6329 


100,000 South 


The success of recent sales’ 
weeks has confirmed the optimism 
of retailers. 


‘Growing Market’ 
—W. McMILLAN, 


Advertisement Director, 
Manchester Guardian & Evening 
News Ltd. 


RITAIN’S bread, we have 
been frequently informed 
hangs by Lancashire thread. Cer- 
tainly so long as national policy 
demands more and more exports 
it is true that the North-West 
will continue to play a vitally im 
portant role in that programme 
In return it will reap the benefit 
Unlike the period between the 
wars, however, Lancashire's pros- 
perity no longer hangs by Lanca- 
shire thread alone. While cotton 
and engineering will continue to 
form the hard core of our export 
schedule, the Lancashireman will 
not be caught twice with all his 
eggs in one basket 
The North-West is ready to 
spend. It demands, as it has 
always demanded, that the price 


173 Fleet Street 


Lancs. 


be just right. Given that, the 
market in this area for consumer 
goods rivals any other area in the 
country. What is perhaps more 
important, it is an expanding 
market 


‘Good Pay Packets’ 


—F. JOHN ROE, 


Chairman and Governing Directors 
F. John Roe Ltd., Manchester. 


HERE are just as 
people within a S40 
radius of Piccadilly, 
as there are 
Piccadilly, 
the ten million mark 
Every sizeable town in the 
North-West is short of labour 
and short of housing but there is 
no shortage of business 
Lancashire never “let's up” and 
her goods never let her down 
Scarcely a day passes without 
news of some huge contract being 
landed by a Lancashire concern 
These successes are reflected in 
good pay packets which profit 
retailers and trades they repre 
sent 


many 
mile 
Manchester 
within 50 miles of 
London. It's around 
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The simple fact of being 
surrounded by ten million people 
makes this area the ideal market 
for practically any product. 


‘Healthy Outlook’ 
—F. HOPE, 


General Manager, 
Lewis's Ltd., Liverpool. 


ROSPECTS of the North- 

West as a market for con- 
sumer goods are reasonably 
healthy. 

Liverpool and Manchester are 
now the second and fourth 
largest cities in England with a 
population within call of 10 
million. Transference in wartime 
of industry from the south-east 
and the plans for the utilisation 
of wartime factories, should 
ensure a prosperous population 
this, coupled with the need for 
more workers in trades vital to 
the export business, should in 
creaSe prosperity 

The population is varied, em 
bracing many different kinds of 
ndustry and commerce, from 
agriculture to specialised industry 
and comprises a ready market for 
a wide range of consumer goods 

The North-West is one of the 
biggest potential markets in Eng 
land for all types of goods. And 
the influx of new businesses, the 
development of trading estates, 
and the wage level of the artisan, 
will increase the demand 


The 


WARRINGTON GUARDIAN 
SERIES 


family weekly 
and Cheshire 


for 


homes 
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ASHTON - UNDER-LYNE 


REPORTER 


GROUP OF WEEKLIES 


13 papers circulating in the rich 
industrial and agricultural territory 
of 


SOUTH EAST LANCASHIRE 
NORTH DERBYSHIRE 

NORTH CHESHIRE 

WEST RIDING OF YORKSHIRE 


— one unbroken area! 


98,063 


S§JNET SALES A.B.C. 


London Office: 

Cc. P. R. Crane, 

44/45 Fieet St., E.C.4 
Tel. Cen. 6820 


Photo 


6ngraving 


IN| LIVERPOOL 


Head Office: 
Market Square, 
Ashton-under-Lyne 
Tel. Ash 1831-2-3 


installed in new 
practically next door to the Adelphi 
Hotel, we have a Photo Engraving team 
second to none 


Now our works 


We can give high 
prionty service in Line -Half-tone and - 
Full Colour for Press Advertising, 
Catalogues and Publishing If you 
are not already served by us why 
not give us a trial? Or ask to see 
one of our Representatives—you will be 
under no obligation. 


AVERYS ENGRAVING 
CO.(LPOOL)ETD 
79 Lime Street 
LIVERPOOL ||. 
Phone ROVAL 2956 Grams: AVERBLOC LIVERPOOL 


WEST RACASIINE ' 
EVENING Gazette 


HEAD OFFICE: VICTORIA ST. BLACKPOOL 


LONDON : George Jackson LEEDS: W. C. Strachan 
Clifford's Inn ° Wellington Hill 


For the territory immediately 
EAST OF LIVERPOOL 
you must use the ONLY papers 


which issue A.B.C. certificates 


St. Helens Reporter 


Prescot Reporter 


selling 


51,845 


weekly average 


January-December 1949 


134, Fleet Street, E.C.4 
Tel ; CENTRAL 7620 
73, Church Street, St. Helens 
Tel : (2 lines) 2285 
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THERE ARE MANY 
LIKE IT IN 


LANCASHIRE 


vr IDEAL pester — | 


AL, 


CASI 
AN WESTERN 


STER RO aTSING 
“ ASSOCIATION 


The Smartest 
Weekly In The 
North 


The 
Pisitor 


MORECAMBE-HEYSHAM 
and LANCASTER 


NET SALES 
(A.B.C. Certified) 


for 6 months 
JULY—DECEMBER 
1949 


20,321 


And Rising 
Every Week 


Without 
MARKS/ 


Consult 


MARRSMA 
ADVERTISIN 
SERVICE 


from 
pack designs 
to 
selling your 
lines 


ERNEST MARKS 
PUBLICITY LTD. 


Head Office & Factory 
HAMILTON ROAD 
MANCHESTER 13 


Service Depots 
in all 
Districts 
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Prosperity in 


ACCRINGTON 


CCRINGTON and its wide 
surrounding districts is enjoy- 
ing prosperity. Unemployment 
figures are down to 0-5 per cent 
below the average for the rest 
of the country—and foreign 
workers have been introduced to 
relieve the acute shortage of 
labour particularly 
in the cotton mills. 
Even in the 
event of a depres- 
sion in the cotton 
trade, Accrington 
can hope to suffer 
less than many of 
its neighbours, for 
the town has its 
industrial eggs in 
more than one 
basket. 

The manufacture 
of domestic ware, 
including carpet 
sweepers, sports 
goods — Accring- 
ton’s name is 
world-famous for 
billiards tables— 
and light engineer- 
ing provide alternative employ- 
ment for a large minority of the 
population. More recently have 

n added the manufacture of 
tin plate and potato crisps. 

Work has begun on the erection 
of a new electricity generating 
Station estimated to cost £6 
million. 


NORTHWICH 


ORTHWICH is an important 

chemical manufacturing 
town with two great LC.1. fac- 
ories at Lostock and Winning- 
ton. It is planned to expand the 
LC.1. Northwich plant towards 
the suburb of Weaverham, and 
for this purpose a big housing 
allocation has already been 
agreed. This development will 
attract a considerable number of 
key workers from outside the 
area. There is full employment 
in Northwich. The urban area 
has an industrialised population 
of some 20,000, 


CHESTER 


HE ancient City has for long 
been a centre of the tourist 
industry, its historic attractions 
bringing in visitors from Britain 
and abroad. It is noted for its 
first-class hotels and shops. 
On the outskirts of Chester, 


large-scale industrial development 


is foreshadowed. The atomic 
research factory of the Ministry 
of Supply at Capenhurst is a 


major project, as is the growing 
Shell refining plant at Stanlow. 
The De Havilland aircraft fac- 
tory, where the famous “Comet” 
airliner is assembled, is at 
Broughton. All these places are 
within eight miles of the City, 
and will provide employment for 
many people. 

Present employment pédsition is 


Photo Chester Chronicle” 


New houses for key industrial workers are going 


up at Chester, 


satisfactory. Population is around 
50,000. 


BURY 


tg little Lanes town (popu- 
lation 59,000) make well over 
half of the country’s output of 
paper making machinery. Other 
industries are cotton, paper 
making, engineering, woollen, 
and bleaching, dyeing and finish- 
ing, boot and shoe making. 

Most workers are employed in 
the cotton industry. Weavers now 
earn more than £6 a week. Un- 
employment is slight and there 
are six hundred vacancies for 
skilled workers. 

Work starts in the spring on 
the Haslingden to Bury section of 
Manchester Corporation's Hawse- 
water Aqueduct scheme. 


BIRKENHEAD 


IRKENHEAD has __sobeen 
created an industrial devel- 
opment area in order to give 
workers wider scope of employ- 
ment. Shipbuilding is still the 
industria] backbone 
Eight new factories are either 
already in production or nearing 
completion, including those of 
Vernon's Industries, Dunlops, L. 
Harris & Co., the manufacturers 
of the “Harella” line of women’s 
clothing and Latham & Co., Ltd., 
the makers of “Cakeoma” and 
the breakfast cereal “Wafer.” 
Three new factories are 
planned on the town’s Beaufort 
Road Estate: Vycegrip Ltd., 
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The North-West 


engineers, Frankenstein Ltd., pro- 
tective clothing manufacturers, 
and Cykewear Ltd. makers of 
accessories, 

Major public utility work being 
undertaken in the area is a new 
£12 million power station at 
Bromborough. Two big sewage 
schemes will open up a big 
hinterland for housing develop- 
ment. 

The area maintains a high 
level of employment. 


KENDAL 


oo owes its flourishing 
position in time of slump 
and prosperity to the divessity of 
its industries. These include the 
famous “K” Shoe Works, em- 
ploying upwards of 1,500 local 
people, the turbine manufactur- 
ing firm of Gilbert Gilkes & 
Gordon, and Isaac Braithwaite & 
Co., the engineering firm special- 
ising in laundry equipment. 

Other firms manufacture 
hosiery, chemicals, spinning and 
weaving machinery, carpets, 
woollen goods, not to mention 
snuff, for which Kendal has 
achieved world-wide fame. Edible 
fats, brushes, rope-making, and 
all classes of goods manufactured 
from wire are among the smaller 
but none the less important pro- 
ducts. 


CARLISLE 


ARLISLE’S situation in a rich 
agricultural area has helped 
to make it the largest livestock 
centre in England and Wales. 
There are numerous heavy and 
light industries in this city of 
about 65,000 people and the em- 
ployment level is very high. 
Many people are employed in 
the extensive textile industry, 
which has gained an international 
reputation with its high-grade 
fabrics 
and biscuits are other well-known 
products of Carlisle. Permanent 
Government establishments in the 
area absorb more workers. 
Modernisation schemes for the 
layout of the city and public 
utilities such as electricity and 
water have kept pace with the 
industria! development. 


CHORLEY 


HORLEY is a natural centre 

of industrial Lancashire. 
There are hundreds of vacancies 
for workers although 1,500 
foreign workers have been im- 
ported Two hundred unem- 
ployed are either old or disabled. 
Not only the famous Leyland 
Motors, but three rubber, one 


Machinery of all kinds . 


paint, one engineering and a 
number of textile factories attract 
workers to adjoining Leyland. 

The Royal Ordnance Factory 
employs about 3,500. Other 
workers are in cotton mills. There 
are over 3) textile factories in the 
district. 

There is also a local branch 
of Leyland Motors, four col- 
lieries, three engineering works, 
two foundries, two slipper 
works and factories engaged in 
rubber, paint and furniture manu- 
facture. 


BLACKBURN 


LACKBURN’S — unemploy- 
ment figure has remained at 
‘3 of the insured population for 
the past six months, compared 
with 1-7 for the whole country. 
Fifty-seven thousand people are 
working—more than half the 
population. Textile mills employ 
13,000, and almost as many have 
jobs in the varied engineering in- 
dustry. British Northrop Loom 
Company is supplying the bulk 
of the automatic looms for re- 
equipping Lancashire mills. 
Most of Blackburn's women 
earners—43 per cent of the work- 
ing _Population- are in “equal 
pay” jobs. Family incomes are 
high. Business is good. 


BLACKPOOL 


HE Board of Trade have dis- 

couraged industrial develop- 
ment in Blackpool which is 
essentially a health and entertain- 
ment resort. It has, however, 
several light industries including 
motor body building, engineering 
and electrical goods, metal manu- 
facturing, making of fun fair 
equipment, sweet and biscuit 
making, and the manufacture of 
artificial teeth. These industries 
find regular employment for 3,000 
to 4,000 people, and do a large 
export trade. 


MACCLESFIELD 


ACCLESPIELD, centre of 

the silk trade, is not a one- 
trade town. Its other industries 
include paper coating, textile 
engineering, light engincering, 
dyeing and finishing, and the 
manufacture of rayon and plastic 
goods, An admirable shopping 
centre for East Cheshire, the 
ancient open-air market, held 
each week-end, attracts visitors 
from miles around. 

The town is hopeful of attract- 
ing other industries, and several 
areas have been scheduled for this 
purpose. 


ADVERTISER'S WEEKLY 


Rochdale 


the Lancashire Town that is always 
prosperous, is supremely an industrial 
town and extremely fortunate in that 
it houses a vast variety of trades — 
probably for its size Rochdale has the 
greatest variety of industries in the 
country. 


The Rochdale Observer 


is the only local Newspaper and proud 
to show the net sales certificate through 
the Audit Bureau of Circulation, |.e. 
Rochdale Observer (Wednesday) 28,459 
Rochdale Observer (Saturday) 43,509 
Heywood Advertiser (Friday) 8,427 


Combined rate for the three papers (80,395 per week) 
20/- single column inch. 


* 
London Representative : D. L. CLACKSON 
80 Fleet St., E.C.4 Telephone}: Central 2626 
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Motors « Rubber 
Engineering - Textiles 
Silks - Rayons 
Bleaching « Paint 
Varnish 


LEYLAND * LANCS 


Home of 
Motor Industry : 


LEYLAND MOTORS 
PASSENGER AND GOODS 
VEHICLES 


Rubber Manufacturers : 

LEYLAND AND BIRMINGHAM 

BRITISH TYRE AND RUBBER 

BAXTERS (including Respirator 
Facto-y) 


iaoon endsreerine 
Textiles ; : 


BRO 
MOUN .T PLEASA 
EARNSHAW Snioce MILLS 


Finishing - Bleachin 
JOHN STANNING & 


Paint: 


. 
LEYLAND PAINT & VARNISH 


Specialities : 
LD THREAD WORKS 
AUTO po arene SPARES 
a SPRIN 
all natin 4 
Gas. ELECTRICITY. a) TER & 
PASSENGER TRANSPORT 


ONS 


* 
THE 


LEYLAND 
EDITION 


OF THE 


(HORLEY GUARDIAN 
& Leyland Advertiser 


is the d weekly 
read every week in over 80 per cent 
of the homes in the Sheiwing com- 
munity of | 
Combined rate 
6s. s.c.i, flat 


ABC DEC. iM 


17,061 
Copies 


FULL RATE CARD ON 
APPLICATION TO: 
&. W. PLAYER Led. 
4-3) FLEET STREET 
LONDON, E.C.4 
CEN 2786-7-8 


EDWARD JONES 
ADVERTISING MANAGER 
M MARKET STREET 
CHOARLEY, es 

2705-212 


Leyland Offi ice: 
STATION BROW 


Phone : 81055 
TELE MARNE 


What 
Lancashire 
MAKES 
to-day 


Lancashire 
MUST SELL 
to-morrow! 


All the daring of 
Capital and Manage- 
ment. 


All the enterprise and 
skill of designers and 
craftsmen. 


All the theorising of the 
full -employment - at 
any-cost '" economists. 


All the exhortations 
of politica! pundits 


WILL ALL BE FUTILE, 
1F SALES ARE NOT 
MADE OR CONSUMERS 
ABSTAIN. 


LEE & NIGHTINGALE 
(ADVERTISING LIMITED) 
North House, North John St., 
tirverrhPeoodt 


504 
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Full Employment: 


PRESTON 


RESTON is playing an im- 


portant part in the export 
field both in textiles and engin- 
cering, and employment is being 
maintained at a high level. Latest 
development is a proposal by 
Heinz Ltd., of 57 Varieties fame, 
to open a northern distribution 
depot at Preston Dock. 

Leyland Motors Ltd. who 
established another record in ex- 
port trading in 1949, have in hand 
1 balance of orders worth more 
than £24 million 

The Preston factory of English 
Electric Co., Ltd., is concentrat- 
ing on heavy electrical equipment 
for power stations, motive power 
for electric trains and rolling 
stock. Other industries at full 
pressure range from rubber pro- 
duction to gold thread manufac- 
ture 


WARRINGTON 


ARRINGTON went from 
soap to shells and is now 
fully reconverted to soap—and 
making more of it than ever 
Neither is there any sign of 
diminution in the rest of trade 
and commerce. There is no un- 
employment, and if there has 
been any fall in Warrington’s 
purchasing power since the war 
there is no visible sign of it in 
the town's daily life 
The Ministry of Supply's 
Division of Atomic Energy, con- 
cerned with atomic production 
for industrial purposes, is housed 
in the former R.O.F. factory at 
nearby Risley, and the manu- 
facture of hydrogen peroxide, 
with its wide range of house- 
hold and industrial uses, will 
this year be added to the pro- 
ducts of this town of many in- 
dustries 


MORECAMBE 


\ ORECAMBE and Heysham 
was never sO prosperous as 
it is to-day. Following the best 
season on record, the town has 
been a hive of activity during the 
winter and schemes of improve- 
ment on the promenade by the 
Corporation and of business 
property by private enterprise are 
in hand in readiness for the com- 
ing season, the holiday bookings 
for which, even at this time, are 
most satisfactory 
Morecambe is fast becoming 

if it has not already achieved that 
distinction—the most popular 
residential resort on the North- 
West coast The demand for 
small and medium sized resi- 
dences from people outside is still 


as keen, hence there has been no 
decrease in property prices. 

There is full employment at the 
neighbouring works at Lancaster 
and White Lund, new industries 
have been started and the LC] 
refinery plant at Middleton is 
working to capacity process with 
oil brought in from the Middle 
East 


WIGAN 


NLY about two per cent of 
the working population of 
Wigan are unemployed. Although 
coal-mining is gradually dying 
in the district it is still the largest 
employer of male labour. Most 
women workers are in the cotton 
mills. 

Many workers travel to nearby 
Leyland Motors, while hundreds 
of others are engaged on major 
locomotive contracts at the Vul 
can Foundry, Newton-le-Willows 
The only major Wigan engineer- 
ing firm, Walker Brothers, have 
been fulfilling contracts for 
luxury type diesel rail coaches 
and their world famous fans and 
ventilating equipment are in big 
demand 

In addition to new firms in the 
early production stages, such as 
British Celanese, Turner Brothers 
Asbestos, Triangle Valves, In 
dustrial Reels, Ingram Textiles, 
Blackburn and Oliver. new firms 
soon going in production are 
Twistee}, Dunlop's, Swailes, 
Resistoid. 

Another industrial estate for 
about 15 light industries is 
planned by the Winstanley 
Estate at Park Lane 


ST. HELENS 


;. IGHTH largest town in Lan- 

4 cashire. World's centre of 
glass industry; second largest in- 
dustry coal-mining 

The home of glass manufac- 
ture (Pilkington Bros. Ltd., United 
Glass Bottle Manufacturers Ltd 
and Glass Co., Ltd.), St. Helens 
has seen considerable progress 
and extension in industries since 
the war 

Under the aegis of North 
Western Industrial Estates Ltd. a 
large factory site has been laid 
out, with modern buildings and 
services. In the post-war period 
there have already been estab- 
lished here a C.W.S. glove-making 
factory; two fabric-weaving mills. 
Tootall., Broadhurst, Lee Co. and 
Fothergill & Harvey; Fibre 
Mouldifigs Ltd.; and a light steel 
industry. On other developments 
sites are a chemical company. 
engineering and = spring-interior 
mattress works; and a dockyard 
pressed steel industry Also 
planned is a Remploy factory, for 
ex-service personnel 
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A Hungry Market 


CREWE 


REWE looks to the future, 
when extensive industrial ac- 
tivity in the locomotive works, 
Rolls Royce, and the Kelvinator 
factory, will be augmented by new 
development in the form of the 
British Rollmakers’ Corporation 
factory. which hopes to go into 
production at the end of this year. 
Some weeks ago the towering 
concrete structure of the new 


A new coaling plant under con- 

struction at Crewe—part of the 

railways’ £500,000 modernisation 
scheme. 


North Sheds coaling plant was 
com pleted—evidence of progress 
in the railway's £500,000 modern- 
isation scheme. 


STOCKPORT 


ITH unemployment approxi- 

mately one per cent—just 
over 1,000—Stockport has an 
insured population of 66.000 

Mirrless, Bickerton & Day 
have produced a new diesel 
engine which they hope will 
secure a larg: share of the market 
for oilfield equipment. 

Henry Simon Ltd. have under 
construction a new milling re- 
search and development block; 
Simon-Carves Ltd. is to have a 
new research laboratory. 

Other industrial developments 
ap>roved by the Council include: 
Oswald M’Cardell & Co., Ltd.: 
new soap factory (subject to ap- 
proval of detailed plans); British 
Trimmings Ltd.: extension to 
Coronation Mill for storage pur- 
poses; Thos. Storey (Engineers) 
Ltd.: Extensions to existing 
workshops at Vernon Works. 


WALLASEY 


ALLASEY, whose popula- 
tion has jumped from 
99.000 pre-war to approximately 


103,000, has a seaside pleasure 
resort (New Brighton), and an 
industrial fringe bordering on 
Birkenhead. 

There is steady employment all 
the year in the distributive trades, 
and in the industrial part of the 
borough, at the flour mills, the 
new and expanding food canning 
factory, the wartime established 
branch of the Manganese Bronze 
& Brass Co., Ltd., which makes 
the largest ship propellers in the 
world, in yacht building, paint 
manufacturing and smaller indus- 
tries centred round the docks. 

A site is reserved in the More- 
ton area for development. 


BOLTON 


Bi is a town of so many 
activities that at no time 
does it suffer unduly from the 
ups and down of trade cycles. At 
present all the town’s industries 
are at full strength, and this happy 
state of affairs is likely to con- 
tinue for some time. 

While the main industry is 
cotton spinning, there is also a 
weaving section, producing such 
world-famous branded products 
as Tootals, Dorcas, Vantona 
There is also a_ considerable 
engineering trade. In the district 
is the De Havilland Airscrew 
Works, where some of the most 
vital parts of fuselage and engines 
of the Comet were made, and 
nearby are the Locomotive Works 
at Horwich. Other manufac- 
tures are Dolly Blue, Drummer 
Dyes, Dri-ped Leather, Leigh's 
Marine Paints, Booth’s Steel- 
work. 


BARROW 


ARROW - IN - FURNESS 

(population 67,530) has only 
300 men and 600 women unem- 
ployed. 

Orders have recently been 
received by Vickers-Armstrong 
Ltd. for the construction of two 
tankers, each of 31,000 tons dead 
weight, with overall] length of 
653 feet, 12,500 shaft horse 
power, and 15} knots speed. 
These will provide work for 
24 years. Their general works 
are busy making soap machines, 
etc. 

H.M. cruiser “London” has 
arrived to be broken up by Thos. 
W. Ward Ltd., and this, with 
similar breaking up jobs already 
in hand, will provide employ- 
ment for two years. 

Lister & Co., of Bradford, who 
built a weaving shed three years 
ago, where they are employing 
186 people (mostly women). have 
decided to build another shed for 
high quality weaving. 
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SOUTHPORT VISITER 


Ormskirk Herald Formby Herald 
Established 1844 


Southport Jouryal CROSBY HERALD 


Established 1882 Established 1895 


BOOTLE { HERALD 
Lstablished 1949 
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“VISITER” SERIES OF NEWSPAPERS 
SALES EXCEED 81,700 COPIES WEEKLY 


Covers the residential and agricultural districts of South - West Lancashire 
on Tuesday, Thursday, Friday and Saturday 


Head Office : 28-32 Tulketh Street, Southport Phone: 5127-8-9 


For MODERN requirements 
in POSTER ADVERTISING 
Post Bury (Lancs) with 


BURY & DISTRICT POSTER ADVERTISING CO. LTD. 
29 Union Street, Bury, Lanes. 
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ADVERTISER'S WEEKLY 


THE 


Ormskirk Adtertiser 
for 


NEARLY 1O@0 years 


THE PROVED ADVERTISING MEDIA 
FOR SOUTH WEST LANCASHIRE 


circulating in the thriving 
agricultural and industrial area 
bounded by 
LIVERPOOL, WIDNES, CHORLEY 
AND PRESTON 


For further details apply to:— 
LONDON REPRESENTATIVE : 


H, V. GOULD 
143-144 Fleet Street, E.C.4. Cen. 2110 


(UAMDRNLL ANGER ELA EEL Nt 


OLDHAM 


EVENING 
CHRONICLE 


The only Daily Paper 
published locally 


OLDHAM 


CHRONICLE 
(WEEKLY) 


affords a complete cover- 
age of this prosperous part | 
of Lancashire 


CLITHERO 


and the 


RIBBLE & HODDER VALLEYS 
The 


VALUABLE 
MARKETS 
in this area can 
be effectively 
covered 


b 
CLITHEROE 


Advertiser & Times 


- Certified circulation 8,000 copies weekly 
RATE S- per sc. inch per insertion 
Head Office 


Friday, 2d. Tel: 407 
UNION STREET, OLDHAM 


6, MARKET PLACE, CLITHEROE 
London Office: 


Advertisement Manager 
134, FLEET ST., 


NORMAN TAYLOR, DAA. 
* Phone : CEN. 7620 
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ETAILS were recently re- 

leased about a projected 
£250,000 Government-sponsored 
rayon research centre at Heald 
Green, near Manchester's Ring- 
way airport. A start with ground 
clearance is expected to be made 
in the spring. 

Ferranti Ltd., radio and elec- 
trical engineers, have plans for a 
garden factory, possibly to be 
built at another as yet undevel- 
oped site at Baguley 

A number of factories have 
been completed or are about to 
be completed at the  long- 
established Wythenshawe indus- 
trial estate S. H. Bond Ltd., 
motor body builders, and A. G 
Thornton Ltd., drawing office in- 
strument makers, have recently 
moved into new factories there 
Fielden (Electronics) Ltd., will 
move into their new 100-worker 
factory this month (March) 

Thomas French & Sons Ltd., 
manufacturers of “Rufflette” 


Big Developments At 
Manchester 


de Lis” brand Venetian blind 
webs, have plans for extensions. 

Ryaland (Manchester) Ltd., 
manufacturers of pumps and 
flame cutting machinery, are 
seeking a licence to build on the 
new estates. Allied Dairies Ltd. 
are planning to carry out bottling 
and processing at a site in Radnor 
Road, Wythenshawe. 

The three estates at Wythen- 
shawe, Heald Green and Baguley, 
which form a compact triangle. 
are being developed on _ ultra- 
modern lines. It is estimated that 
they will employ in the region 
of 30,000 people. Light industries 
will be concentrated in this area, 
leaving Trafford Park as the 
centre of heavy industry. 

Many local firms are securing 
big orders abroad. Simon Carves 
Ltd. recently gained a contract 
for more than £250,000 to build 
a sulphuric acid plant for a firm 
in Athens, and the Wharton 
Crane & Hoist Co., Ltd., obtained 
a 35,000 dollar order from 
Canada in 48 hours. 


HERE are big things ahead 
for Merseyside. Factories 
are springing up in the industrial 
zones, taking shape on the 
drawing boards as fast as licences 
are issued 
There are now 90,000 
people working on Merseyside 
than before the war Some 
eighty new factories are designed 
to provide work for 15,000, 
The Board of Trade reports 
steady progress in finding new 
factory sites, and on one, for 
which negotiations are now in 
progress, three factories will be 
erected. Preliminary negotiations 
are also taking place for other 
areas, including Wallasey and 
Birkenhead, across the Mersey 
Meanwhile at Kirkby, pride of 
Liverpool Corporation's own 


more 


Maximum Pulling Power 
for Advertisers 


Nearly |,000 photographs of Babies, 
enclosing stamped addressed enve- 
lopes, have been received in a 
“Happiest Baby Competition —a 
large proportion of the baby popula- 
tion of the town. Proof of reader 
interest in the “ Bolton Standard ™ 
the Town's favourite Weekly 
Newspaper 


Display rote 8 '- per s.c.i 
Published Thursdey 


BOLTONE STANDARD 


VICTORIA STREET, BOLTON 


| 


Factories Springing Up 
On Merseyside 


development scheme, good pro- 
gress has been made on the steel 
work for the big LC.1. tube plant, 
and many other firms established 
on the site of the former R.O.F. 
factory are expanding. One firm 
manufacturing metal office par- 
titioning is attracting a large 
number of Canadian orders, 
another is starting the importa- 
tion and distribution of Latex in 
liquid form. The Kirkby trading 
estate managers are making 
special arrangements to handle 
for this firm five 10.000 gallon 
railway containers—the largest of 
their type in the country 

Three other firms are so busy 
they are now working night 
shifts. Total employment on the 
Kirkby estate alone is now 5,300, 
but housing is the key factor in 
the more rapid development of 
the project. A start has been 
made by taking over hostels used 
formerly for war workers, for 
conversion into 146 flats for key 
men. February saw the start of 
work of laying out and surfacing 
roads on the adjacent housing 
estate which will eventually 
accommodate 40,000 workers. 

At Speke, one of the Corpora- 
tion’s new industrial zones, 
Evans Medical Supplies, who 
have made remarkable progress 
since moving into that area, have 
just begun building a permanent 
office block which will lead to 
more production room in their 
factory. 
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Outdoor Ad. Facilities 
Among Country’s Best 


By J. S. BROWN 


Area Manager, David Allen & Sons Lid., Liverpool 


ITHIN its thickly popu- 
lated area the North- 
West of England encloses 


country which varies from the 
purely agricultural to the heavily 
industrialisea—not to mention 
its many well-known holiday 
resorts. 


The people who live in this 
part of the country have money 
to spend. They comprise an 
attractive market for the pro- 
ducer ready to advertise 

The needs of such an advertiser 
are adequately catered for so far 
as outdoor adver- 
tising is concerned. 
He may rely on a 
standard of display 
as good as any 
available in other 
parts of the 


country 
It would be 
wrong to. create 


the impression that 
the arrears of “the 


years the locusts 
have taken” have 
been completely 
eradicated, but 
considerable pro- 
gress has been 


made in this direc- 
tion The policy 
of site improve- 
ment and modern- 
isation has to some 
extent been retarded by shortage 
of essential building materials, 
particularly timber and metal 
Sheeting. These difficulties, how- 
ever, have in certain instances 
been satisfactorily overcome by 
making extensive use of angle 
iron, duralumin§ sheeting and 
pressed aluminium mouldings and 
trellis 

The desirability of improving 
the standard of display on gables 
has not been overlooked, and 
much good work has already been 
achieved in this direction A 
common fault with sites of this 
type has ‘been a tendency to 
overload them, thus depreciating 
their advertising value and de- 
tracting from their general ap- 
pearance. 

On the subject of these im- 
provements in the standard of 
outdoor display, reference should 
be made to the impact of the 
Town and Country Planning Act 
1947 and the Regulations made 
thereunder. It would be wrong 
to suppose that these Regulations 
have been applied with uniform 
fairness by all Local Planning 
Authorities, some of whom ap- 
pear still to be imbued with a 
desire to climinate instead of 
exercising their control in the 
interests of amenity or public 
safety 

Appeals against decisions of 
Local Planning Authorities have 


been dealt with fairly by the 
Ministry of Town and Country 


Planning, which has administered | 


its powers in a tolerant and 
reasonable fashion. Contractors 
operating in “oppressed” areas 
have been given a square deal. 

In some cases, 
advertising trade and Local Plan- 


ning Authorities are working 
amicably together to mutual 
advantage. 


Many Local Planning Authori- 
ties are at last taking strong 
action so far as fly-posting is 
concerned. It is to be hoped that 


Sites can be made attractive with the use of angle 
iron, duralumin sheeting ard trellis. 


the fines imposed in recent Court 
cases will have a salutory effect. 
But it must be appreciated that 
the demand for which the fly- 
poster catered wus a _ perfectly 
legitimate one, and it was with 
this point in mind that the trade 
decided upon the desirability of 
providing a new medium in the 
shape of public information 
panels—small panels confined to 
announcements of an informative 
character only In Liverpool 
considerable progress has been 
made towards the establishment 
of a full scale information panel 
service 

So far as the future is con- 
cerned, one must take into con- 
sideration the omphasis being 
laid on the development of in- 
dustrial estates, and the tremen- 
dous project of an atomic energy 
plant in north Cheshire. These 
developments augur well for the 
continued prosperity of the 


» North-West 


One cannot remain oblivious 
to the fact that when the “period 
of grace” under the Regulations 
expines in 1951 there are likely 
to be casualties among existing 
sites. When the turmoil dies 
down it is confidently expected 
that there will be 
improvement in outdoor adver- 
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the outdoor | 


continuous | 


tising. with this medium playing 


an increasingly important part in 
selling in an assured market. 
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BIRKENHEAD 
NEWS GROUP 


Covers the Wirral Peninsula. 
It cannot be neglected in any 
campaign covering Mersey- 
side or the North West. 


«44078 


A.B.C. Weekly Net Soles 


Head Office : London Office — 
62/68 CHESTER STREET DAVID L. CLACKSON 
BIRKENHEAD 60 FLEET STREET 
Telephone Telephone 
Birkenhead 1570 CENtral 2626 


-~-— 


MANCHESTER BILLPOSTING CO.L™? 


29, BOOTLE STREET - DEANSGATE » MANCHESTER 2 


WIGAN OBSERVER 


Covers the whole of the thickly populated 
Lancashire district of the Wigan Union of 
over 200,000 inhabitants 


© 
Member of the A.B.C. 


London Represenuative : 
Cc. P. R. CRANE, 44, FLEET STREET, LONDON, E.C.4 
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BRITAIN’S KEY 
INDUSTRIES 


The industries indicated by the journals 

published trom this Othee are distine- 

tive rough the hey positions they 

ecoupy in the lite and well-being of 
the country 


The Raltway Gazette 
A journal of Radway Mana m1 
Engincering, Opersuon and Railway 
cows Single copies ts 
Prepaid Annua Subscription £2 51.04 
Diese: Ratiway Traction 
A monly review of world-wide 
developments in diesci-engine de 
sien and diesel railway Wacuon oper 
atron Single copies 28 
Prepaid Annual Subscription 20s 
Ship ding and ecord 
A journal of Shipbudding 
Engincering. Docks. Harbours and 
Shipping. Sinete copies ts 
Prepaid Annual Subscription £2 55. 0d 
Power and Works Engimering 
A practical journal for Plam Owners 
Engineers, and Works Managers 
Single copies 2s 
Prepaid Annual Subscription 205 
The Crown Covonist 
The only journal exctusively covering 
the Colonmal tmpiwe as & whole 
circulating monhly throughout 40 


terrories, and having for its princt 

pai object the weilare and devciop 

mem of the Colonies and of British 

and Colomal trade and industry 
Single copies 2s 

Prepaid Annual Subscription 20s 


Colliery Engineering 
A practical journal for Colliery 
Managers and Engineers. and manu 
facturers of Cothery tquipment 
Single copies 2s 
Prepaid Annual Subscription 20s 
Coke and Gas 
A technical journal dealing with the 
scremihe and technical problems in 
volved in the production of coke 
and gas in coke ovens and gas 
works, Single copies 2s 
Prepaid Annual Subscription 20s 
The indusirial Chemist 
A journal devored to the progres 
of applied Chemetry and Engincer- 
ing Single copies 2s 


Prepaid Annual Subscription 20s 
Buliding 
A practical journal devoted wo 


Archuewure and Building Practice 
Single copies 2s 
Prepaid Annual Subscription 20s 
Weed 


A practical journal, authoritatively 
written, superbly Hlustrated, dealing 
with the growth, markeung sod use 
of wood in all is forms 

Single coptes 2s 
Prepaid Annual Subscription 20s 

Food 
A journal devoted to the manufac- 
ture. packing and marketing of pro- 
ceomed foodstuffs, and of the utmou 
value to firms supplying equipment 
or materials for the food indusiry 

Single coptes 2s 
Prepaid Annual Subscription 20s 

Water Power 

A technical journal devored to the 


aspects of Hi 
Electric Development Pubtlened 


alternate mont 

Prepaid Annual Subscription 20s 
‘The Railway Magarine 

A popular magazine comaining us- 
on Railways and 


monthly 
Single copies 2s 
Prepaid Annual Subscription Ms 


33, TOTHILL ST., LONDON, Bwt 
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How A Rum Campaign 
Gained Strength 


Do we have 
to tell you 
why ? 


Many of the leading 
retailers in this area are 
reluctant to stock a new 
product without an 
assurance that it will be 
advertised in the 


BURY 
TIMES 
GROUP 


Net sales exceed 51,000 weekly 


Cross Lancs. 


Street, Bury, 
London: 80, Flect St., E.C.4 


Central 2626 


The Artist’s Touch 
can be sure of 


Rowney’s Water Colours 


For 160 years, the House of Rowney 
has served the practising artist in all 
his needs. These have been years of 
steady achievement in pursuit of the 
same policy—to produce materials 
that meet the highest standards of 
purity and permanence, abetting the 
artist's skill by their ease and con- 
venience in use, their sympathetic 
response to the demands of individual 
style and technique. 

Panels of artists have been con- 
sulted for advice; more and more 
rigorous tests have been devised to 
ensure dependability; chemical 
analysis and research have played a 
continuous part. The result is a range 
of unsurpassed artists’ materials, each 
one true to its task—and to the 
famous name it carries. 

Rowney's Artists’ Water Colours 
evhaustive tests for permanence, perfection of 
tone, depth, chemical purvty, and transparency 


They are ground to extreme fineness, give « 
flat, even wash, and take easily to the brush. 


for the finest artists’ materials 
GEORGE ROWNEY & CO. LTD. 


10-11 PERCY STREET, 
LONDON, W.1 
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OW a northern account can 

be built up to national status 

is illustrated by the Old Charlie 

Rum campaign handled by 

F. John Roe Ltd., of Manchester. 

After a local start, the cam- 

paign now covers a wide range 
of media. 

In addition to Press advertising 
in national and 
provincial news- 
papers, class and 
trade _ periodicals, 
widespread out- 
door publicity has 
been established 

Beginning with 
local transport sys- 


been selected on main roads in 
all principal areas for hand- 
painted metal signs. 

Poster coverage on a national 
basis consists principally of 16- 
sheet sites, including a proportion 
on railway stations. Special sup- 
port is given in London with 


quad crown posters and escalator 
panels on the Underground. 


tems, the use of 
exterior bus adver- 
tising has now 
spread to the major 
fleets throughout 
the country, includ- 
ing some in 
London. 

In the same way, 
giant sites have 


An Expanding Market 


(Continued from page 496) 


absorb all that Walkden, Wigan 
and St. Helens can produce. Here 
too unemployment is almost neg- 
ligible. 

What does all this mean for the 
future of the North-West as a 
market? All political parties 
agree in putting full employment 
as the main plank in their policies, 
and there seems little chance of 
unemployment rising much above 
the present figure of just under 
two per cent. In fact the emphasis 
is more likely to be placed on in- 
creasing the working population. 
The only way in which any ap- 
preciable increase could come 
about would be for more women 
to be attracted to industry, As 
has been pointed out, such a 
development has already been 
planned, but for a_ different 
reason, in certain areas such as 
Barrow-in-Furness where experi- 
ence has shown the main industry 
to be vulnerable. 


Again, apart from questions of 
policy, it is possible that any in- 
crease in earnings in the weaving 
industry wil! attract more women 
workers. An increase of, say, 
10 per cent in weavers’ earnings. 
or $s. for the engineers does not 
sound very much, but it would 
amount to an addition of several 
million pounds a year in the 
spending power of the North- 
West as a whole. Much of this 
additional spending power would 
be in the hands of the women. 


There are several pointers as 
to how any such increase might 
be spent 


Natural population 


movements away from the big 
towns, primitive housing condi- 
tions giving Way to new estates, 
a high proportion of women in 
industry, plans for attracting 
more—all these suggest that the 
North-West will offer an increased 
market for household goods and 
appliances, particularly those ap- 
pliances which may simplify the 
routine of housework for the 
woman who wants to go out and 
supplement the family income 
by working. 

In this connection it is interest- 
ing to note that the Board of 
Trade index figure for retail sales 
of household goods in the North- 
West already stands above the 
average for the country as a 
whole. The north country girl's 
standards are high. She earns 
nearly as much as her man, and 
when it comes to the spending of 
it she will see to it that her home, 
and particularly her kitchen, take 
their fair share of whatever is 
going. 

The next six months will be a 
testing time for the North-West, 
and this survey has tried to show 
some of the influences, both good 
and bad, which may shape the 
future. One thing should cer- 
tainly not be left unsaid. Al- 
though some may take leave to 
doubt the quality of the leader- 
ship given to industry in the past 
few years, none should doubt the 
qualities of the people. Here, in 


the sturdy independence of the 
north country man, is, perhaps, 
the greatest, if most incalculable, 
power for good, 
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..-1n every respect 


We recently built the above Outdoor Display on a prominent site in the heart of The 
Merseyside Area. The effect is at once striking and commands continuing interest and 
attention. The conception of the display and its execution throughout is a product of 
our own organisation. The colour and form of the built out figures is true to life and 
creates a very attractive addition to the landscape. Displays of this character in the 
principle centres of the country are now augmenting our National coverage of 16-sheet 
solus boards and special positions. 


ARTHUR MAIDEN LIMITED 


2 4 MOUNT PLEASANT LiveRnPvwot 3 


ROYAL 1961 (3 LINES) 
MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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ADVERTISER'S WEEKLY 


Mainly Perdsonal— 


By CONTACT 


MANY advertising and 
publicity top-notchers were 
among the forty who attended 
the Solus Club's 21st anniver- 
sary dinner at Claridge’s last week. 
I have not space to give the whole 
list, but the general quality may 
be gauged from the names of the 
founder guests present (F. P. 
Bishop, G. P, Simon, E. Goodall, 
Ashley Courtenay, and Joseph 
Emberton) and the founder mem- 
bers (Gordon Boggon, Roy Clark, 
W. Surrey Dane, F. Mills, 
Andrew Milne, H. W. Yoxall). 
C. H. Ward-Jackson, president, 
welcomed the guests to a happy 
affair, the Solus boys being as 
good at relaxing as at working 
A mixed bag of entertainments 
included a Pathé film review, an 
interesting talk by Bill Studd 
about prominent people and cam- 
paigns of the ‘twenties, an amus- 
ing lantern-slide competition on 
members’ names, organised by 
Julian Yeatman, and some enter- 
tainers, arranged by Harry Riley. 


ee a 


AN INTERESTING little com- 
ing-of-age book entitled Twenty- 


One recalls that at least three of 
the present members were prim- 
arily concerned with the birth of 
the Club: Surrey Dane, Roy 
Clark, and Andy Milne; Toby 
Goodall suggested its name 
Norman Bower was roped in as 
hon. sec.; he himself said it was 
because he was “incapable of 
sustained thought on any subject 
whatever, least of all the project 
in mind, and through lack of 
steady work would have time to 
address envelopes to prospective 
members!” 

When the chairman introduces 
a new member, he must rise from 
his chair “if he can.” The mem- 
bers were and still are grouped 
as advertisers, advertising agents, 
publishers, miscellaneous, and 
honorary, and at various times 
the percentage of members per- 
missible in each group has been 
fixed To-day, membership is 
restricted to the somewhat 
familiar figure of 59! 

First hon. auditor was 
Chenhalls, 


A. Ee 
who was shot down 
in the same plane as Leslie 
Howard. It was said at the time 
that the Germans may have mis- 
taken Chenhalls for Winston 


trong... 


Pressure 
process 
stage 
inte 


proofed by 
and 
Only 
Venus 


patented 
tested at every 
proven leads go 
Drawing Pencils 


MOOTH... 


A patented colloidal 


process remove 


and impurities—they must 


smoagth 


CCUIRAING... 


Accurate 


and 


tested 


through and 
by experts 


nrough — graded 
Venus Drawing 


Pencils make the right mark every time 


THE PENCIL WITH 
THE CRACKLE FINISH 


Perfect PENCILS 


THE VENUS PENCIL CO 


John Cuff 


Churchill; with his hat on, he was 
remarkably like a younger 
edition of Churchill, who was out 
of the country at the time 

“We have met something over 
200 times; we have done a good 
deal of eating, drinking, listen- 
ing, talking—even a little think- 
ing” the booklet says engagingly 
Ward-Jackson, | understand, com- 
piled it from club records; and 
Haddon's were responsible for 
the typography. A nice piece of 

ork. 


SB. 


NOW managing director of 
Lambe & Robinson Ltd., 
John Cuff was, so to speak, 
thrown into advertising at the 
deep end. After a year with an 
agency checking invoices, deliver- 
ing blocks, and writing copy, at 
£1 a week, he went in 1927 to 
Fennemore, Haydon, of which he 
was a director at the age of 20! 
That hard but formative experi- 
ence was, he feels, invaluable. 
The agency was absorbed by 
Osborne-Peacock and became 
their London office, of which 
Cuff was general manager for six 
years. A silver cigarette box now 
on his desk was a mark of ap- 
preciation from O-P directors. 

1936 saw him with Mather & 
Crowther as chief copy editor in 
London, and when he passed his 
LP.A. exam. and was awarded 
the president's medal into the 
bargain they made him a junior 
executive. He became a senior 
executive in 1938 

Cuff’s war jobs included: Staff 
Captain (Statistics) G.H.Q. India; 
O/C Anglo-American Exhibition 
of Preservation and Packaging; 
and Staff Captain at War Office 

The war over, he returned to 
Mather & Crowther for a spell 
before going. in 1946, to Foote, 
Cone & Belding as general mana- 
ger. Becoming a director on the 
formation of the British com 
pany, he visited F.C.B.’s Ameri- 
can offices. It was in 1948 that 
he went to Lambe & Robinson as 
director and general manager. 


a. 2 


UNDER 30 is Denis A 
Birkett, who has left the Birkett 
Design Unit, of which he was 
principal, to join Nevin D. Hirst 
(Advertising) Ltd., of Leeds, as a 
director and account executive. 

Birkett has done many jobs 
from sawing timber for packing 
cases at a Rowntree chocolate 
factory to driving a _ ten-ton 


STILI 


Harold Butler 


Marcu 16, 1950 


Denis A. Birkett 


Clayton steam wagon, and writ- 
ing a successful broadcast play 
Educated at Leeds College of 
Commerce and the City of Lon 
don College, he started advertis- 
ing with Collinson’s, of Leeds. 
He is a member of the Leeds 
Publicity Club, in which he now 
hopes to take a closer interest. 

An Associate of the Royai 
Acronautical Society, Birkett is 
the author of several volumes on 
aircraft hydraulic and under 
carriage equipment, and editor of 
a technical handbook on phenolic 
plastics. He has two hobbies: 
politics—-until recently he was 
treasurer of his local Conserva- 
tive party; and singing—he is the 
bass soloist at a Harrogate church 
and a music festival  silver- 
medallist. 


a 

FIVE YEARS ago I wrote that 
Harold Butler “renders a distinct 
service to advertising and print- 
ing by giving the benefit of his 
studies freely to all.” Those 
words still hold good. He has now 
been appointed the Advertising 
Association's hon. typographer in 
succession to T. Wilson Philip, 
of -J. Walter Thompson’s, who 
has filled this position for the 
last two years. 

Harold, who is Saward, Baker's 
technical production manager, 
has been teaching, and writing 
about, typograpny for many 
years. He became lecturer at the 
North-Western Polytechnic on 


_ advertising design and reproduc- 


tion in 1946, and has latterly 
been the hon. typographer of the 
Publicity Club of London 

As you will probably have 
read his articles on typography in 
this journal, you do not need me 
to tell you that he knows what he 
is talking about. 


WEEKS WISECRACK 


“Better get M.L5 on to this 
new executive of ours— 
he’s started putting 
droshky fares on his 
expense account!” 
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A new record sale for the 
Express & Star was achieved during 1949. The 
average daily net. sale was 190,200,an increase of 
3,361 copies per day over the average for {oe 
. Ze, 


The auditor’s certificate is as follows:— 


se PN eh REGS PL ai LO PAI AE Ae ee 


January 2nd, 1950. 


We hereby certify that the average net sales 
of the ‘‘Express and Star’’ for the 12 months 
to December 31, 1949, after deducting all 
copies returned to the publisher and all 
voucher, free and complimentary copies 
whatsoever, amounted to 190,200 copies per 
issue, and we further certify that in 
computing such average no special or sports 
editions have been included. 


(Signed) 
Pearson, Blower & Co. 


ae 


O d o, O S . 
EXPRESS & STAR = 
HEAD OFFICE WOLVERHAMPTON Lj 


REPRESENTED IN LONDON BY C. P. R. CRANE 
44-45 FLEET STREET, E.C.4. Telephone CENtral 6820 
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ADVERTISING SERVICES & SUPPLIES 


SILK SCREEN PRINTING } | [ SILK SCREEN PRINTING 


SILK SCREEN 
PRINTING 
Advertising Mirrors 
Showcards * Posters 
Displays & Exhibition 
Stand Construction 


MIDDLETON & MELLOR 
38 Bridgewater Street 
Deansg te, Manchester 3 

BlAckfriars 3315 


YOU want the 


PERFECT 


SILK SCREEN 


ADVANCE 
PUBLICITY LTD. 


DISPLAY ARTISTS 
AND 
SILKSCREEN PRINTERS 


149 WARDOUR STREET 
LONDON, W.! 
GERrerd 62% 


ASSOCIATED 
ARTCRAFTS Ltd. 


PLENDER PLACE, CAMDEN TOWN, M.W.! 
FUSten tee? 


EXHIBITION 
STANDS 
WINDOW 
DISPLAYS 


INTERCHANGEABLE 
METAL LETTER SIGNS 


SILK SCREEN 
PROCESS PRINTING 


SCREEN PRINTED 
POSTERS 


Hn? TOPPING sragty 


PROCESS ENGRAVERS 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample mpplied on request. 


THE $.D. SYNDICATE LTD. 


46 EARL ST., FINSBURY, LONDON, E.C.2. 


| SILK SCREEN MATERIALS | 


Silk Bolting Cloth, 
Cotton Organdie 
etc., for Screen 
Process Printing 


GEORGE HALL 
(Stockport) Ltd 


High Lare, Nr. Stockport 
Phone: Disiey 5! 


| GENERAL PRINTERS ] 


your problem 
iS OUR BUSINESS! 


We have the plant, craf s- 
men and enthusiasm for 
high-class trade printing 
Why not talk over your 
print problem with us? 


F.W.WHITE& CO 
Trade Letterpress & Litho P. inte s 
ALBION HOUSE, NEW NORTH ST 
THEOBALDS RD. WCi HOL 943/ 


Telegrams | 

BISHOPSGATE €55D -ECOP, 

6811 6812 SS FINSQ q 
7001 LOADON 


SCOTTISH STUDIOS & ENGRAVERS 
offer a unique & complete service f 
COMMERCIAL ART 
I PHOTOGRAPHY. 
& BLOCK. MAKING 
to tn 


1% YDE 
ND ciry 6961-2-3 


SUN ENGRAVING Co. 
Specially equipped co deal with 
‘ess Campaigns throughout. 
ENGRAVING ° 
ADSETTING ° 


STEREOS 
ELECTROS 
, ‘Phone: TEM 8251 


HENRY ST 


ROTHERHAM 


MARKET RESEARCH 
MARKET RESEARCH 
“* Prepores the way for 
new products ”’ 


WALTER WYNN & COMPANY 
40 ST. PETERSGATE, STOCKPORT, CHES. 


| 


J. HOWARD & SONS 
Printers and 
Letterpress Printing, All Sizes iis 
Strawbeard & Twin Pack Envelopes 
We can supply you with all your office 
requisites of House stationery 
8 Queen Anne Avenue, Bromiey. Kent 
Ravensbourne 6756 


|_BLocks & pies} 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOBSBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C.1 
CLE. 6474 Est. 38 years 


‘(_suowcarps 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E. CHRISTIAN & CO. LTD. 

10a De Be»uvoir Square, N.! 

Clissold 346) 


Maaca 16, 1930 
PUBLICATIONS 


NEWS AND 
NOTES 


New Moto 
Menkiy 


A new monthly, pocket-size 
magazine, The Car, will be 
launched in April by Syas Morton 
Ltd., London. Editorial director 
will be Mr. Ronald Collier, until 
recently Daily Mail features 
editor, Co-directors are Mr. 
L. G. Illingworth, Punch and 
Daily Mail cartoonist; Mr. Leo 
S. Condon, former assistant 
editor, Sunday Pictorial and now 
publisher of The Grower; and 
Mr. A. K. Montague-Beart, pre- 
war publisher of Car Topics, 
from which the present magazine 
has been developed. 

First print order for The Car 
(a shilling publication) is for a 
minimum of 12,000 copies. Mr. 
A. K. Montague-Beart is adver- 
lisement director. 


Print order for 
Express is going up. the last 
figure given in a promotion leaflet 
being 2.909.930. Increase of 
178.828 in sales since beginning 
of the year.is attributed largely 
to the story of General Rommel, 
which is to be followed by that 
of the Duke of Windsor. 


Print order for Junior Digest 
is being increased this month by 
5.000 copies, and is expected to 
be over 25,000 in April. Adver- 
tisement rates will not be changed 
for some months. A Press 
and direct mail advertising 
campaign to promote circula- 
tion throughout Britain is being 
prepared. Plans for the develop- 
ment of The Teen-Age Times are 
also being made. 


the Sunday 


A new monthly magazine Show 
Jumping and Horse Riding, pub- 
lished by D. J. Murphy (Pub- 
lishers) Ltd., will appear on May 
5S. It is to be a “stable-com- 
panion” to Pony and combined 
advertising rates can be quoted, 
if desired Price Is. 3d.. art 
paper, type area. 84 in. x 5} in. 


Another issue of British Foot- 
wear Leathers, just issued by 
National Trade Press. contains a 
special 12-page review of Inter- 
national Footwear Styling in 
British leathers. Shoes from 
every major footwear country, 
all made up in leathers supplied 
by British manufacturers, are 
shown. 


For the first time since it 
started publication in 1895, 
Yachting World March issue 
carries full-colour illustrations. 
This is also the first “fitting out” 
number to be published since the 
war, and contains over 180 pages. 


South Eastern Gazette circula- 
tion for July-December 1949 was 
16.005, as compared with 11.213 
coun the comparable period in 
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Marca 16, 1950 
CLUB NEWS 
(Continued from page 467) 


Southern Oratory 
Final On Monday 


The Southern Area final of the 
National Public Speaking contest 
takes place next Monday, when 
the Publicity Club of London 
meets the Regent Advertising 
Club at the Waldorf Hotel 

The Regent Club, who should 
have been te * “home” team, have 


agreed to an “awa; match, 
which will also decide  - winners 
of the Imber Cup. 

The judges are Mr. H. G. 


Garrett (former lecturer at the 
Polytechnic, Regent Street), Wing 
Commander Eric BE. Bullus, M.-P. 
for Wembley North, and Mr. 
Sinclair Wood. 

Dates for the Northern and 
Mildand contests have not yet 
been fixed. 


Regent 
kers Chosen For 


Haddon Cup 


Eliminating round of the 
Haddon Cup, to find the best in- 
dividual speaker of the Regent 
Advertising Club public speaking 
section, was held at the City 
Literary Institute last Thursday 

Mr. S. G. Saunders, deputy 
principal of the Institute, acted 
as judge, and Mr. L. O. Biggs, 
Mr. E. Freeman-Keel and Mr. 
IT. G. Hartshorne were selected to 
speak in the final round. 

This is to be held at Chez 
Auguste Restaurant, London, on 
April 20, at a dinner. 


Manchester 


“More Facts Needed” 


“In the past we have had our 
business rather casily, but in the 
future we will have to formulate 
our campaigns on _ far 
tighter facts than we have been 
doing.” said Mr. John Newton, 
secretary, at the Manchester Pub- 
licity Association luncheon meet- 
ing on Monday. 

The guest speaker, Mr. David 
T. Bottomley, who is Manchester 
manager of Market Survey and 
Advisory Services Ltd., discussed 
market investigation services. 


London 


Photo Contest Deferred 
The Publicity Club of London 
photographic competition has 
been postponed to the autumn. 
It will include sections for 
amateurs and professionals 


Mr. Wiiliam C. Jarvis, who is 
in charge of staff training at 
Boots Pure Drug Co., was t 
speaker at the Bradford Publicity 
Association meeting on March 9 


A football match and social 
evening has been arranged be- 
tween Willing & Co. and Walter 
Hill Ltd. at Epping, next 

ednesday. 


ADVERTISER'S WEEKLY 


ADVERTISING SERVICES & SUPPLIES 


|_PHOTOGRAPHERS _} 


MANACOL 


ROBERT P. HYMERS LTD. 
ARTISTS & PHOTOGRAPHERS 


Phone: MAYfeir 6768/9—EUSton 3278/9 
Grams: MATTACOL, PICCY, LONDON 


PRIM 


LL EL LLL LL O LOL DLO LOL OO POOL OE 


A.C.K. WARE 
(PHOTOGRAPHS) LTD. 
Photographers to leading advertisers 
and industrialists, in COLOUR and 
BLACK AND WHITE (MET 9835) 


Pomeroy House, Basinghall St. London, £.C.? 


rere 


| [ | [_couwenc L_ARTISTS_} 


MACHINERY - 

FOOTWEAR - or) 

FASHION - pal” 
IDEAS FOR 


)lese: 


LAYOUT ANDO 


morland 
BRAITHWAITE Ltd. 


A COUNTRY-WIDE PHOTOGRAPHIC 
SERVICE. industrial - 
Cotow 


W. A. FORTENS, A.R.P.S, 
COMMERCIAL & INDUSTRIAL 
PHOTOGRAPHER 
STUDIO HOUSE, PARFIELD 
KIDDERMINSTER Kidderminster 3042 
DISTANCE NO OBJECT 


Press Illustrations 
ULUSTRATIVE PHOTOGRAPHY 
IN ALL FORMS 
Members inst. Brit. Photrs 


STUDIO LISA LTD 


COMMERCIAL 
PHOTOGRAPHERS 
THE LARGEST LIBRARY OF STOCK 
ADVERTISING PICTURES 


for all advertising purposes. 
Food and Cookery subjects 
prepared in model kitchen 
in studio. Department for 
good class copy printing. 
Photographic library. 
10/11 Station Buildings 
New Bridge Street, E.C4 
CENtral 7200 


| DISPLAYS EXHIBITIONS } 


FOR DISPLAYS, EXHIBITION STANDS, 
SIGNS, BULLETIN BOARDS, 
designed, constructed, installed, by 
experienced organisation with « 
mame for high-class production 


Consutt 
COOK'S DISPLAY 
UMITED PARK 865234 


93 POWDER MILL LANE, TWICKENHAM 30 FLEET STREET, £.C.4 CEN 7640 
MIDDLESEX FEL 3083 
KENDRICK 
B A R N AB Y s Figure and technical photography 
LIMITED for all advertising purposes 
illustrative Photography in STOCK-PHOTOS - COLOUR 
Black and White and Colour 26 Maiden Lane, W.C.2 = Tem. 2370 


(__PUBLISHERS saul 


CHORLEY & LEYLAND 
LANCASHIRE 


Advertise in the Weekly Newpaper that 
circulates in over 60% of the homes in 
ae 


CHORLEY GUARDIAN 
and 
LEYLAND ADVERTISER 
ABC 17,06! Dec. "49 
34 MARKET STREET, CHORLEY 
30/32 FLEET STREET, E.C.4 

CHORLEY 2705 LONDON CEN 2786 
GENERAL PRINTERS & PUBLISHERS 


[COMMERCIAL ARTISTS} 


20 years of experience in making and 
building stands and window display units 


~~ DISPLAD &To. 
Telephone Sectiriers Onis. 


EXCISE THE EXES FROM : 
EXHIBITIONING AND FASHION 
WINDOW DISPLAY ARTIST 


MARGARET JACKSON 
104 Stainburn Crescent 
Leeds, 7 


Good art work 
quick service 
fair prices ... 
RETOUCHING - LINE 
LETTERING - LAYOUT 
DESIGN - PACKAGING 
SCRAPERBOARD- 
TECHNICAL DRAWING 
INDUSTRIAL DESIGN 


Try 
SELLAR’S SERVICE 


22 Boewell St, W.C.l - Hel, 6606 
pF 


SPECIALIST SERVICE 


IN PERSPECTIVE DRAWINGS AND 
ALUSTRATIONS To 


INTERIORS & FURNITURE PERIOO 
OR MODERN, STILL LIFE, INDUS- 
TRIAL SUBJECTS, DISPLAY ETC. 
by experienced —Artist-Designer 
R. L. TUMELTY 

D.A. (MIC), LS.LA, ALB.D, 

‘44 SPRING GARDENS, DIDSBURY 
MANCHESTER 20 © Tel. DiDebury 4613 


TECHNICAL ILLUSTRATION 
e ie 


For disunctive artwork 
(from a thumbnail to an 
imaginatively conceived Brochure) ab 
ways with an eye to the economies of 
reproduction, contact the artists’ co- 
partnership — 

CO-OPERATIVE ART SERVICE LTD 

‘a Doughty Street, WL4 - tet l4N/S7O7 
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ADVEKTISER'S WHEKLY 


MR. 
SPACE BUYER! 


—we publish MONTHLY 
The 
Beds & Hunts Farmer | 
Hertfordshire Farmer 
Warwickshire Farmer 
(N.F.U. County Journals) 
om 
and QUARTERLY 
The 
BedfordshireMagazine 
Luton Commerce & 
Trade Journal 
“ 


Specimens, etc, on request to 
THE 


LEAGRAVE PRESS L"- 


LUTON 


LUTON 2525 HOLBORN 440! 


| OSBORNE-PEACOCK Co. Ltd. 


require a 


| 
PRODUCTION 
ASSISTANT, 


in their London Office 


We want a man or women who 
has a sound knowledge of 
type-setting and blockmaking 
processes. Who knows all 
phases of “copy detail and 
plan control and who is familiar 
with print and agency routine 
generally. Send details of past 
experience and the salary you 
want to Production 
Osborne-Peacock Co 
Cannon Street, E.C.4 


Manager, 
Led., 47, 


“> POSTER 'SITES 


BULLETINS 
G. F. KRUSE 
LTo 


37, Spring Street, W.2 


PADDINGTON oted/? 


Reliel- Printed 
LETIERHEADINGS 


Without Steel Dies! 


* Layout ? 


ash for 


ADELPHI ARTISTS 


li, Buckingham Street WO2"” 


TEM. 2588 


postEns— 


PHEL PS 


war 
i, NEELO PARADE. WEMBLEY 
Tol: WEM. 3366 and 2939 
Telegrams : “ Publicity " Wembley 


= : _———— 

yg we of course 
i 

COLOUR RETOUCHING 


bylexpert craftsmen 


The Autotype] Co 
Landon, W.i} 


itd, Brownlow Red 
“Phone : EALing 269) 


SILK aoe ARTS | ie 


97 SHIRLEY ROAD CROYOON 


a2oot comer 414 7-8 
HIGHEST GRADE 


CLEAN & SHARP 
CRAFTSMANSHIP 


SPEEDY SERVICE 
EXPRESS / 
DELIVERY 


THERE 15 WO SUBSTITUTE /o: EXPERIENCE 


OF GLOUCESTER 


“EXHIBITION -DISPLAY 
SILK-SCREEN 


"PHONES - 
GLOUCESTER, 22281-3. LONDON, VIC. 3563 


TO ADVERTISING AGENTS 


Obwrously we cannot help every- 
body or undertake all jobs that are 
offered us, but your job may just fit 
nm with our production techedule 
Try ut— it's worth a ring 


G. F. Tomkin Ltd., painters 


$01,505 Grove Green Road 
Leytonstone, Eli ify | 1645 
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MEDIA SPACE RECORD 


For week ending 


London 
Mornings « 
Evenings 


Pages 


Daily kapress 
Daily Herald 
Daily Mail 

Daily Mirror 
Daily Telegraph 
News Chron be 
The Times 
Evening News 
Evening Staudard 
Star 


Sunday, March 12 


SPACE IN COLUMN INCHES 


Display Classified Financial TOTALS 
” 
nm 
ims 
‘» 
) 8754 
43 
ere 


S 
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Sunday Papers 


News of the World 


Sunday Chronicl+ 
Sunday Dispatch 
Sunday Empire News 
Sunday Express 
Sunday Maal 

Sunday Mercury 
Sunday Pictorial 
Sunday Sua 

Sunday Times 
Westera Independent 


Provincial Mornings 


Aberdeen Press & Jnl 
Birmingham (Gazette 
Birmingham Post 
Glasgow Daily Keoord 
Manchester D [Dis 
Mauchester Guardian 
Newcastle Journal & 
North Mau 
Sbefhield Telegraph 
Western Daily Press 


Aberdeen E. Kapress ' 
Belfast Telegraph 2 
Birmingham E. De» i 
Birmingham Mai 2 
Bolton E veniag News ! 
Bradford Tel. & Argus 1 
Coventry E. Telegraph 1 
Rastern Evening News 2 
Edinburgh E. News i 
Glasgow E. Citizen : 7 1 
! 
1 
1 
1 
1 
1 
1 
1 
1 


Glasgow Evening News 
Manchester E. Chroo. 
Manchester E. News 
Middlesbrough E 
Newcastle E. Chroa. 
Northern D. Telegraph 
Sheffield Star 

W. Lanes. E. Gazette 
Yorkshire E. Press 


#2825 


13 


te 
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> 
= 


H 


i 


It must be borne in mind 


when reading these figures that a large 


number of newspapers are still unable'to accommodate all the display 


advertising offered them. 


in many instances classifieds are still published in “A” and “B” 


couples 
occupied in one copy 


Figures given here and on the opposite page represent space 


More Monoty -pes s For Home Market 


A reasonable 
number of 
available 


the 
machines 
trade was 


increase in 
monotype 
for home 
revealed by Mr t Sileock 
general manager Monotype Cor 
poration Ltd at the annual 
luncheon of London and Home 
Counties Monotype Users Asso 
ciation last week 

In view of the condition of 
many machines in operation they 
were also concentrating on the 
ivailability of spare parts 

\ prototype machine for 
photo-type setting had been pro- 
duced, but Mr. Silcock was not 
prepared to prophesy the future 
of that process 


Mr. J. Spencer Wills, a director 
of Monotype Corporation Ltd.. 
presided 

All officers were re-elected at 
annual «business meeting 

followed They were 
Messrs. A. M. Shand, chairman; 
F. J. Holroyde, G. Phillips, and 
7 Leopold Reveits, vice-chatr- 
men: H. Wheen, secretary, and 
W. I. Mizen, treasurer 


the 
which 


Vickers Overseas News has in- 
creased size to 11 in. x 84 ip_and 
1s to be published three fimes a 
year. Initial circulation will be 
approximately 7,500 
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Blackpool Gazette & 


Hournemouth Times 
Brighton & Hove Gar 
Bucks Free Press 
Cambridgeshire Times 


Hertfordshire Mercury | 
L of W. County Press 
Kent & Sussex Courier 
Kent Messenger 
Kentish Times 


Series 
Prescot & District 
‘ter 
Rocmtale Observer 


a 

; & Winchester’ 
journal 

Somerset County Gas. | 


Seer 


St. Helens Reporter 
Surrey Comet 
Susser Express 
Walsal) Observer 
Warringtoo Guardian 
toa Journal } | 
La & Watford | | 
' 
' 


( ontinuad) 
SPACE IN COLUMN INCHES 


{mcdsons 
Prebde. 
Notwes 

boman. ta. 


TOT ALS 


+46 
277 16 


When more than one edition is published, figures are for main edition only. 
*National advertisers counted once only. 


“DON'T LET U.S. 


MARKET SCARE YOU” 


(Continued from page 466) 


Whitney replied briefly to this 
question “None Learn our 
methods, then try to outsmart us. 

Mr. Elmer Krueger, president 
of the Paper Art Co., Indian- 
apolis, on Selling Direct to 
Retailers, said that if a com- 
modity is liked, don't be afraid 
of the price. Make use of display 
rooms in main cities, exhibitions 
and shows. Don't be afraid if 
you're a small man. Remember 
it’s hard for an elephant to crush 
a mouse 

Mr. Philip Salisbury, editor and 
general manager of Sales 
Managemen, advised the new- 
comer to attack the market piece 
by piece Research. he said, 
would cut out the trial and error 
method 

The president of the Easterling 
Co.. Chicago, Mr. Jack C. Luhn, 
went all out for personal selling 
For every customer who goes to 
a store, he said, there are fifty 
who will buy if you go to their 
homes. 


Throughout the conference 


appreciation was expressed on the 
smooth running of the pro 
gramme, arranged by 
and delegates left the conference 
hall with an ungrudging admira 
tion for the enthusiasm and 
energy with which the Americans 
put over the selling of their own 
ideas. 


“Sporting Life” 
Luncheon 


Mr. A. C. Duncan, chairnfan of 
Odhams Press, presided at a 
luncheon at the Savoy Hotel, 
London, on Tuesday, given by 
The Sporting Life to the Stewards 
and members of the Jockey Club 
and the National Hunt Commit 
tee, when Gordon Richards was 
presented with a pair of golden 
spurs to mark his 21 years success 
on the turf 

Speakers included Lord Irwin. 
Lord Mildmay of Flete, and the 
Earl of Rosebery 


ADVERTISER'S WEEKL) 


COMPREHENSIVE 
ART SERVICE 


We have pleasure in announcing the extension of our Studios now 
equipped to handle art work of every kind for every purpose 


@ Creative designs for poster, press, showeard and transport advertising. 
@ Photograph retouching. 


@ Finished art-work for line 
duction, 


halftone, offset and silk-ccreen repro 


\ speedy efficient service always at your disposal. 


Edward Vaughan Ltd 


32 Shaftest ury Avenue | ondon Ww 1 
Established Telephone 
1932 Gerrard 1330. 


— 


1.S.M.A.. 


REPRESENTING THE 
LEADING GROUP OF 
ARTISTS FOR INDUSTRY 


ASTRAL ARTS GROUP LIMITED 


24s, Vauxhall Bridge Road, Londen, 8.W.1. Te. > Vie. spoglie 


i STRELA 


SCREEN ADVERTISING 


YOU CANNOT EPPECTIVELY 
THE MIDLANDS WITHOUT INCLUDING 
THE FIRST CLASS HALLS AT WHICH 
THE SOLE RIGHTS ARE CONTROLLED AY 


PY. & MV. ADVERTISING SERVICE LTD 


White Heuse, New Street, Birmingham, 2 
lelephone > MID, 0961 
ther ides ov color fiilmlets willingly supplied 


COVER 


RATES for « 


wanted to purchase 


agency 


Advertiser is prepared to buy outright or 51° 


from retiring 
principal. Must i 


be recognised. Write in strict confidence 


Box Ai0784 


Advertiser’s Weekly, 180 Fleet Street, London, E.C.4 
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ADVERTISER'S WEEKLY 


THAT F. 8S. Groom, publicity 
manager of Vauxhall Motors 
Lid, sailed for New York yester- 
day (Wednesday). He will visit 
a number of automobile plants, 
and expects to be away for two 
months, 
* * * 


THAT advertising for Dubonnet 
may be stepped up shortly. 
Agents are Graharn & Gillies. 

* * * 


THAT T. E. Townend, advertis- 
ing manager of James Neill & 
Co. (Sheffield) Ltd., chairman of 
the Sheffield Group LA.M.A., 
and vice-president of the Publi- 
city Club of Sheffield, is back at 
business after his recent illness 
* * * 


THAT consumer advertising for 
Tattoo cream mascara, which has 
just come back after wartime 
absence, has not been planned 
yet. Agents are S. T. Garland 
Advertising Service Ltd. 

* 


* * 
THAT advertising for Prestige 
Knives has been withdrawn 


because of an unprecedented 
demand for the product both in 
the home market and export 
markets. Agents are Charles 
Barker and Sons Lid. 


EDITING 


ARTICLES 


TYPOGRAPHY 


LAYOUT 


We Hear— 


to publish, house organs 


THAT Mrs. Alan Swinden, for- 
merly Miss Brenda Roe, adver- 
tusing manager of F. W. Hamp- 


shires and eldest daughter of 
F. John Roe, of F. John Roe 
Ltd., Manchester, gave birth to a 
daughter (Gail Carolyn) at 
Sheffield on Friday. 

* , * 


THAT F. Murray Milne, public 
relations officer to the Wholesale 
Textile Association, spoke to the 
Mansfield and Sutton-in-Ashfield 
Textile Society last week. 

* * * 


THAT John B. Stone, advertising 
and publicity manager for “Van 
Heusen” shirts and collars, was 
married on Tuesday to Cynthia 
Bathgate, of Bath 

* * * 
THAT Norman Edwards, for- 
merly of the Sunday Dispatch, 
Glasgow, and now partnering 
Gilbert A. Holliday in a Press 
relations, publicity and copy- 
writing service in Manchester. 
was married at Glasgow on 
Saturday. 

* * * 


THAT Leslie B. Singleton, man- 
aging director of the General 
Advertising Co. of London Ltd., 
sails for New York on April 21 


New 
House Organ 


Service 


A specialist service is offered to 


companies publishing, or wanting 


The service 


is tailored to individual needs. We 


MAKE-UP 


PRINTING 


DUPLICATING 


DESPATCH 


will produce from start to finish, 

or will provide ‘inside’ editors 

with professional assistance at any 
Stage. This service enables businesses 
to enjoy the benefits of 
professional-laoking house organs 
without the headaches of produc tion. 


Write for full information 


HOUSE ORGAN SERVICES 


s NEW BRIDGE STREEI 


LONDON E-C-4 


At the reception which followed the concert at the Albert Hall, last 


week, of the Yorkshire Symphony Orchestra, sponsored by the “ 
Left to right: 
and Mrs. 
. Earl of Harewood; Col. and Mrs. J. A. Mulholland, Mayor and 


shire Evening News.” 
vincial Newspapers Ltd., 


York- 
H. C. Drayton, chairman, Pro- 
Drayton; the Countess and the 


Mayoress, City of Westminster. 


Ai the luncheon given last week by the Press Advertisement Managers’ 
Association to Gordon C. Ralston, to mark his retirement after 47 


years with Lever Brothers and Unilever Ltd. Left to right: 
vice-president, P.A.M.A., 


Cooper, 


W. H. 


Gordon Ralston, E. J. Wills, 


president, P.A.M.A., R. H. Siddons, who is succeeding Mr. Ralston, 


C.F. R. Crane, hon. 


THAI . w. w. Davie, ative 
ing manager, The North British 
Rubber Co., is convener of this 
year’s 2,000-guinea North British- 
Harrogate Professional Golf 
Tournament to be held at Harro- 
gate from July 25—28. And— 
* * * 


THAT W. W. Baxter, publicity 
manager of Harrogate Corpora- 
tion, is tournament secretary. 

* * * 


THAT the visit of Roger Falk, 
director general, British Export 
Trade Research Organisation, to 
the U.S.A. and Canada, has been 
postponed till the middle of 
April. 

* , * 
THAT no advertising plans have 
been fixed yet for Spoonfoods 
(strained and homogenised baby 
foods) which were introduced 
recently by Trufood Ltd. Agents 
are Lintas Ltd 

* * * 
THAT more than 1,250 applica- 
tions for Liandudno’s new 
140-page Holiday Guide were 
received following one small 
advertisement in The People. 

* * * 


THAL Eamonn Andrews, new 
compere for “Ignorance is Bliss,” 
also + comptres two sponsored 
programmes broadcast from 
Radio Eireann 

* 
Coaten, advertis- 
ing manager, British Tabulating 
Co. Lid., won a mahogany gift 
casket containing silks and books 
at a draw organised on behalf of 
the Lyons Fair by Robert 
Brandon and Partners and held 
at the Café Royal on Tuesday. 
The draw was open to manufac- 
turers interested in the 
market. 


THAT A. G, 


secretary, P.A.M.A 


THAT H. J. Staines, managing 
director, Sheffield Telegraph and 
Star, was re-elected president at 
the annual meeting of the Sheffield 
and District Press Golf Circle. 

* * * 
THAT Richard Sutcliffe Ltd., of 
Wakefield, have recently opened 
a publicity department. John S. 
Exley is ) publictty manager. 

* 


THAT i year 54,536 arr 
were dealt with by the City of 
Birmingham Information Depart- 
ment. 


ADVERTISING 
DIARY 


Monday, March 20. 

Nariomal Pusisc Speake Con- 
TEST Recent ApvertisiIno CLUB 
versus Pusticrry Cius oF LONDON 
Also Imber Cup compctution 

1 6pm 


BIRMINGHAM Pr BLICITY ASSOCIA- 
tion. Luncheon meeting. S 
Phillips, advertising manager, Rover 
Cars, “Launching the Story of 
Gas Turbine Car.” 
ednesda 


y. 

Pusucrry Cius oF LONDON. 
Little Journey to Waterman Pen 
Co., Neasden 

INCORPORATED ApvenTianes | L. 4 


w 


— ——~ 1ATION 

ight hnical publicity.” 
Wal dort Hote: 6.30 p.m 
urvday, March 


a. . 
Baaprorp PusLicrty ASsoctaTION 
Speaker: Mr. R. B. Fishenden. 


Kirkland Bridge on 
Waldorf 


meeting 
‘Let's Write a sae 7 
Hotel 12.45 
INCORPORATED Sociary or Barrisn 
ADVERTISERS. LANCASHIRE SeCTION 
Luncheon mecting Mr Alan 
Whitworth on “Doing a Job Over 
seas.” Engineers C'ub, Albert 
Square, Manchester 12.45 p.m 


y. ° 
Pusurciry Civs oF SHEFFIELD 
Speaker ¢ E. Fredman on 


Ex ay Adverusing.” 
Tm March 4. 
Punt icrry Ciun oF Leeps 
Luncheon meeting. Speaker: James 
R. Gregson 
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ADVERTISER'S WEEKLY 


Po Se > 
; 


Ee. 


Humour... 
colourful and arresting . 
ie : mis : pe Ei " is the keynote of the poster 


campaign for VitBe Bread 


eS ae: 


eas The VitBe series of posters on London's 
_ LOW IN SPIRIT P... 


ow | Underground, have long delighted the public. 
Each changing situation creates a new and 
é: ’ > lively interest in VitBe Bread. 


See GREENLY’S 


_ about apvERTISING 


BROWN BREAD 7 INCORPORATED PRACTITIONERS IN ADVERTISING 
nd 


i r mS a, Greenly's Limited, 5, Chancery Lane, London, W.C.2. Tel.: HOLborn 8400 
» ; . 
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CURRENT ADVERTISING 


White Satin To Service: Effalgen To 
Lytle: Thor To Winter Thomas 


ACCOUNTS MOVING 


To Winter Thomas Co., Ltd.: 
Thor Appliances Lid., makers of 
washing machines. No campaign 
plans have yet been made. 

To Service Advertising Co. Ltd: 
Burnett's White Satin gin. 
Selected nationals, London even- 
ings and periodicals 

lo Colman, Prentis and Varley 
Ltd.: S. Maw, Son and Sons Ltd 
manufacturers of chemists’ sun- 
dries and surgical, veterinary and 
optical appliances 

To Hamill, Toms Ltd., 
tenham: Walker, 
Co., Ltd. manufacturers of 
“Arkon” indicators and various 
types of mixing valves. 


Chel- 
Crosweller & 


NEW ACCOUNTS 


fo C. J. Lytle (Advertising) 
Ltd.: Effalgen indigestion remedy, 
manufactured by Harwoods 
Laboratories Ltd., and distributed 
by J.C. Eno Ltd. Three months 
test campaign in London evenings 
starts in June, with 8 in. dc.’s 

lo Sommerville & Milne Ltd., 
Glasgow: John Glendinning & 
Sons, sanitary and domestic 
engineers.—Associated Agricul 
tural Oils Lid., Farmolube oils 
Ferrari's restaurant Hunter 
Tomison, mail order drapers 


lo Commercial Advertising 
Service Ltd. Manchester 
Vealona dog food made by 
Henry Quennell Lid (Twelve 
months’ campaign at present con 
fined to provincial papers.) 
Pendleburys, Wigan department 
store, recently purchased by 
Pauldens Lid Whites-Nunan 
Ltd. (engineering and shipping 
journals.) 

To Herbert Greaves Ltd., 
Manchester: A. Hirst & Son Ltd 
manufacturers of mechanical 


trucks (trade Press) John 
Sankey & Son Ltd. powdered 
soap manufacturers. Hudson 
Lyles and Co., manufacturers of 
flock washing machines (trade 
Press Barrington Mills Lid 
mail order (est campaign in 


selected newspapers) 

To Ripley, Preston & Co., Ltd., 
Manchester H. & I Epstein 
ltd furniture designers and 
manufacturers (Northern dailies 
and weeklies). Bradbury (Kings 
way) Ltd. multiple radio and 
evele dealers (cycling and pro 
vinecial = Press) Kaytee Plastic 
Products Litd., plastic educational 
products (national dailies and 
weeklies).--S. S. Stott Ltd 
mechanical conveyor manufac 
turers (print and technical Press) 


G. Rollinson & Co., Ltd, steel 
specialists (international direct 
mail campaign).—C. R. Harrison 


& Sons Ltd, luxury seating 


designers and manufacturers 
(trade Press).—Ideal Home Sup- 
ply Co., mail order (national 
dailies and weeklies).—-Northern 
Raincoat Co., Ltd, rainwear. 

Allied Dry-Cleaning Installations 


(Cyche Filtrations Ltd.) (trade 
and provincial Press). 
NEW CAMPAIGNS 

For Staples & Co., Ltd., mat- 


tresses, in national dailies, selected 
magazines, and trade Press 
Agents: London Press Exchange 


For Civil Defence recruiting, 
S4 in. d.c.’s in national dailes 
and Sundays, London evenings, 
Radio Times, English and Welsh 


provincial mornings and evenings, 
and selected weekly magazines, to 
the end of April. Four double 
crown posters will be distributed 


to local authorities. 
Everetts Advertising Led. 

For White Lions Antacid tab- 
lets, Blue Lions tonic, and Shad- 
forters diuretic tablets, manufac- 
tured by Shadforth Ltd. in 
selected national dailies and 
Sundays, women’s magazines and 
trade Press, tying up with the 
introduction of the export pack 
to the home market. Agents: 
John Haddon & Co., Ltd. 


Salts, to re- 


Agents: 


For Eno's Fruit 
introduce the pre-war wrapper, 
from April, in nationals, and 
using 16-sheet posters, tube cards 


and double crown posters in 
statons Agents: J. Varney & 
Co. Ltd. 
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Ltd., treatment of wood floors, in 
trade Press.—-For Harrison Fisher 
& Co., Ltd., makers of Trafalgar 
razor blades, in selected areas. 
Agents: Herbert Greaves Léd., 
Manchester. 

For diesel wagons of Sentinel 
(Shrewsbury) Lid., in commercial 
vehicle trade Press, and special- 
ised publications. Agents: 
Cavendish Publicity Service Ltd. 

For “Chef” all-purpose kitchen 
machines made by Kenwood 
Electrics Ltd., in women's and 
general interest magazines, and 
trade Press. Agents: Napper, 
Stinton, Woolley Ltd. 

For Aircraft and General 
Engineering Co., in trade Press, 
and a few insertions in national 
dailies.—For the National Asso- 
ciation of Sack Merchants and 
Reclaimers, prestige campaign 
for jute sacks in trade Press and 
selected nationals and provincials 

Agents: George Murray 
(Advertising) Ltd. 


OVERSEAS CAMPAIGNS 
For Edwin Field & Sons Ltd., 


For Pilkington’s Tiles Ltd., full Goat's Head rugs, full colour 
and half pages in architectural, pages in Australian women’s 
building and other trade journals. journals. Agents Herbert 

For Floorlife and Chemicals Greaves Ltd., Manchester 

Mr. Justice Jones: Mr. Mackintosh 


LEGAL AND GAZETTE 


“No N.P.A. Recognition” Is Defence 
In Biro Ad. Contract Case 


The hearing of & Gaim for damages 
for alleged breach of contract concerning 
publicity and advertising in reapect of th 
Hiro pen, heard im the Kia's Benco 
Division, reached its fifth day on Tuesday 


Plaintiffs, the Internationag Publicity 
and Advertsing Ltd of Half Moon 
Street. Piccadilly, W, known as LP 
and Mr Christopher Ernest Whistler 
Mackintosh, the chairman, sued the Miles 
Martin Pen Co., Lad., the invemors of 
the Biro nen, of Brook Street, London 
W. Sir Henry Lunn Lid. travel agents 
and sellers and distributors of the Bro 
pen. of Eccleston Seuare, London Ww 
and Mr. Richard Con, vice-chairman of 
the board of directors of the pen com- 
pan and Lunn Lid 


simed by plaintiffs 
second defendants 


in writin made between them and Sit 
Henry Lunn Lid dated November 2 
1946, that under the asreemer IPA 
were entitied to be the sa arcl CiC USIVeE 
public tv and advertising agents in reypect 
f business wf the Miles-Martin Pen 
Co Lid and { their subw uty and 
allied ompanics for five years from 

1946 

4imed damages and com 

the agreement They and 


injunction 
two defendants from 
persons ovher than LPA 
advertising agents § for 


appoint 
as put 
the Biro pen 

Damaecs were claimed against Mr 
for p tine a breach of agreement 
fenial of the Preach 


Con 


ec defence was a 


“~ contract Lunn Ltd.. counter-< aimed 
for an account f all atvertisivg ™m 
mission received by plaintiffs They alx 
ysked for a declaration entitiine them t 


letermine the appountment of the LP A 


f c Anstke Brown diretor 
Institute of Incorporated Practitioner in 
Advertising gave evidence us the 
Jefendants 

Mr Con denied any 


in his defence 
t 


to plaintiffs rther t wee 
wned. the claim was t remote t 
be ree verable in aw 


Mr Richard Cou 
was first associated with Mr 

eran @ we at 6the t 

M cs Mart in Pen 


in evidence. «ait he 


Mackintosh 


ach pad 300 shares at «a 


Leen Led 


untertook 


the selling and distributing side of 
the Biro pen, and C. J. Lytle Led 


were appointed advertising and pub icity 
agents for two years 

In November. 1942 
intosh separated thew interests and later 
Mr. Mackintosh formed LP.A 

Almost daily said Mr Con, Mr 
Mackintosh suggested that he would like 
LP.A. to take over the publicity and 


be and Mr. Mack 


advertising of the Biro pen “I never 
varied from the standpoint.” said the 
witness that the placing of the advertiv 


ing with the LF could only be done 
when LP.A. had proved their worth and 
had been recognised by the Newspaper 
Association and had 
two big accounts, so as to be able to go 
Press with sufflcent weight 
vertising behind them to acquire a good 
position 

I also used the term.” 
Con that we (the pen 


added Mr 
company) were 


not prepared to act as & ‘guinea pig.” 
meaning by that an experimental 
obfect 

He also told Mr. Mackintosh that 


when the conditions be had enumerated 
had been fulfilled, he would be prepared 
to recommend that the pen company 
should gramt an advertising contract to 


When he saw 


an advertisement in an 
advertising IPA 


journal that were to 


have the advertising of the Biro pen 
as he thought LP.A 

his hand 
of this advertisement 


r though, ary 
him to discuss the 
A ong three years was 
Me Gilbert Beyfus. 

Coit said he did 
obligation 


advertising was con- 


The three contract was given 
J $ = it Was an 
have a firm who knew they 
of tenure of a certain 
Lytic’s had previous'y 
work 
You knew quite well when 
the agreement with Lyte 
. was that L.P.A. could not 
have the Biro pen advertising” 
tid 


years 
ytle I 


In rep’'y to Mr Justice Jores. Mr Con 
said that the agreement only gave 1 PA 
the position of publicity agents 
wer not given the advertising contract 
as they had not been recognised by the 
Newspaper Proprictors’ Association 


expected to obtain & substantial advan 
tage out of the agreement, and that 
advantage was advertising the Biro pen 

Mr. Cou replied that he did not know 
what was in Mr, Mackintosh's 


nm 
His lordship: Having given the con 
tract to Lyties, why did you not inform 
Mr. Mackintosh” 

Mr. Cou agreed that that was @ 
mistake 
Ihe heart ing was adjourned 


New Com anies 


Pressprint Poblicity (Kent) 20 
Orange Street Canterbury minal 
capital: £500. Directors: W. E. Elvy and 
GR. Hews 


Duncannon Advertising Ltd., 25) Reeem 
Street, W C1 Nominal capital: £*5,000 
Blackwell and J. A. Musto 
_& M. Parker Lid., 2° : 
Alley sueMc d Advertising agetts and 
printers Nominal capital 

directors: E. Parker and Mrs 
Paract 

Bloodstock Pubiestons Lid., 20 Copt 
hall Avenue, | To acquire Register 
of Thoroughbre 4 Stallions now caried on 
by Florence Mary Prior Nominal 
capita £1.000 Direct: rs Not named 

Peart, Cooper - 2/3 Norfolk Street 
Strand w 2 vertising and pub 
heity dn Nomina capital: £1,000 
Permanent directors v Kearsley 
GE. R. Pearl and D. S. Cooper 

(The above-mentioned particulars of 
new companies recently registered are 


itd 
Registration Agents, 116 A eee Lane 
L ondon, w.c.2) 


DISSOLL TIONS « OF PARTNERSHIP 
Watrex Hermerr Joce and Cyan Etcas 


Curtine, trading as The Manor Press 
printers and publishers, Rosway, Middle 
Deal Road, Deal, Kem. February 25 


All debts by 

will continue 

Noemas Lesire Bennett and Witten 
I 


Walter Herbert Joce, who 


Fort, trading as N ennett & Co 
advertisement «pecialists, etc. Bath Street 
Leicester December 31, 1949. All debts 


by Norman 
continue 


Leslie Bennett, who wil 


WILLS 


Me Reoiwaip Bustace Jerusow a 


director. and for many years advertise 
ment manager of the Stafford News 
letter left £22.429 17s 7 gross 


£20 483 Its 10d 


hester City 
£1099 18 6d gros £1012 ts 64 net 

Me THOMAS STEVENSON 
director of Thomas Hummer 
Watson & Co., Lid. proprictors of ihe 
Dumtries and Galloway Standard. icft 
£34. 908 O 7d 
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CLASSIFIED ADVERTISEMENTS 


WANTED —, bt ait ~ te SruSe, 
young man wan an 


Disptay sonal trasming Must be good at 
VERSATILE wenoring space . | Bon ist Ad Weekly 100 fleet St 
VISUALISER 
Landon, ECA RETOUCHERS 


Wanted by . APPOINTMENTS .VACANT REQUIRED 
London Press Exchange 


SHORTHAND TYPIST required for Cay COMPOSITORS wanted. LS ¢ Vacancies exist for Process 
F holesale and Ships Stores Office weekly and OT. Nigm Rota Wrie 
This is a job for a | Good remuneration for suitabe appli Or call. George Berndge & Co Artists who can make first 


Apply siativg Woodpridee House, Clerkenwell class li rawin w a 
youngish man with noe ARTIST, for sencral work and layout of ne d gs and who are 


4 leaflets , ; capable of retouching photo- 

sound agency exper- ADVERTISING AGENCY Midtante” Geko ant graphs in a constant variety 

ience. He must be cupesiense ane mee of f Th k will hold 

» EXECUTIVE specimens required c jorm. ‘s wor we 

able to originate and on fri Box 845 Ad. Weekly 180 Fee special appeal to those inter- 

develop practical ideas Advertising & Associated Services VACANCY FOR ested in mechanical subjects. 

ta 
for erepunes warwin SINGAPORE Situation permanent with salary 
f ; 4 . g Writren eoplications are jnvieed or ce P oO G RA Pp H E R in accordance with capability. 
r v - xperien: vertisin, nts - 

om SINg ea sh ase ee a for eppelenmant oan souler We are looking for a man to work | Five day week Bonus and 
ments to compiete executive staff of the Id-established in our typographical section. H 

P Gurepeen Aacorihen ns y Poe , ‘a will be eta aie pomp Mion Superannuation Sche Call, 

campaigns. Salary £800. Singapore. Only men with sound, tions, plus a certain amount of Write or Phone— 

practical all-round experience in con- master settings for press advertis- 


Apply in writing to facing: serving ang adminiscering | | | ing. from ume to ume he wii | | | GILCHRIST STUDIOS LTD 


handle typograph for ted 
possessing ees sreamre ability maneriel v ro gg TB the n9 High Holborn, w.c.i 
will be considered ¢ the appoint- 
Director of Production nuit. reba) cetunn. Seaman technicalities of type and should Telephone Holborn 0481 
LONDON PRESS EXCHANGE provided; 3 years’ contract. Two —- = layout sense. We are 
weeks’ local leave annually and six a leading Agency, serving (mportant " 
—_ months’ leave on full salary on renewing National Advertisers. Please write aw —— . x } tae 2 
110 St. Martin’s Lane contract for further term of 3 years to and Carton manufacturers. State 
Liberal salary and allowances Box 642 particu.ars confidence Good 
London, W.C.2 according to qualifications and expers- Advertiser's Weekly, 180 Fleet Sc, E.C.4 ro 
ence. Apply in first instance with full 742 ly 180 Fleet Sit Bs 
details of personal history, names of - - - a 1 a) AL WRITER required by 
- accounts handled, previous employ- LETTERING ARTIST wih showcerd firm in W. London arca manufac 
EXPERIENCED FASHION ARTIST ment, etc. to : a soe ae interesting turing aah ciairkcal equipment 
London Stuaio Must possess Out “ - work veday week Tite of call 
standing abiity in all mediums, No EXPORT ADVERTISING SERVICE LTD. with specimens Studio Fiams, 7) Dean pgm Page Ne HE 
beginners Ring for appointment SLO Roxburghe House, 273 287 Regent Street Street, Wt. specifications from data or drawings 
_ 232 Lenden, W.! CAPABLE ACCOUNTS CLERK required Hiectrical knowledge cao ntial The 
WANTED. Young man (aged 21-24) + A oSee Advertsing Agency poston & superannuatec and give’ 
with no service commiuments. for adver : ; ( PA.) us be experienced in comuderable scope to an ambitious man 
tsing department in London Office of OLD-ESTABLISHED Wes End Com checking aft and blockmakers charges with adeg mate expereme Write stating 
weekly wade newspaper. Some adver pany specialising in displays, cut-outs Write, giving full particulars « experience, age and salary required to 
tising expericme an advantage but not showcards, cic require & resident Box 763 Ad. Weekly 180 Fleet St BCs Box 849 Ad. Weekly 180 Pleet St BC4 
essential. Applications in first instance creative artist of experience Write 
to fully in conhdence on A.C. 49602 
Box 817 Ad. Weekly 180 Fleet St BC4 a Clark, 57/61 Mortimer Strect 
A BACKGROUND of Pres work would 
be an advantage. Chief Photographer ADVERTISEMENT REPRESENTATIVE 
to Car and Aircraft Manufacturers in Midlands required by London pub 
wanted. Good cquipment, studios, and lishers of established monthly Motor 
staff already organised. An interesting Irade Journal and Technical publica- 
well-paid job fora young man prepared | ons. Must have good live Auency AN ART DIRECTOR 
to live out of London and work hard and Advertiser connections. Free-lance 
Mostly publicity, but partly technical basis. Good commissons 
and recording. Initiative, adaptability Box 758 Ad. Weekly 180 Fleet St BC4 RE ul Y 
sure knowledge there ARE 24 RED B 
mg hours in every day that are Do You Know FURNITURE DESIGNING? 
A first-class designer will be offered 
Box 832 Ad. Weekly 180 Fleet St ECS exceptional facilities with London firm McNULTY’S 
of manufacturers of Dining Room 
SEN IiOR Furniture to put his own ideas into 
practice, at & remuneration high 
‘3 ase oon lt SE, He should be capable of creating 


ribo 6 cna earhap. 


if you think you are this man, write 


ae wee eee 


looking knows what a first-class BOOKKEEPER 
visualisers. This, therefore, is a poem (idvertion) as., 132 Cintas and 
+ anh feta ete pe occurs for manager. in Midland firm o! commission for various kinds of 
technique, a strong advertising | | Sete, cmimane’ Scaze tx eve, someting finished art work and be able to 
eat Soy Ge Tecan Bh dete conhdence of ‘pr keep accurate financial track of 
required by a well-known Leeds Adver 
layouts, and finished drawings, Only Apply to 
Creative Director | _ Box 829 Ad. Weekly 180 Flee: St BCs 


Gen 047 ublicity schemes in la 
The wan for whom we are Advertiser's Weekly, 180 Fleet St., ECA P y y-out form, 
. DOKKESPER required, advertising have a sophisticated eye for type 
Agency expects from its senior cametianss, Gate Gundeé.  Taswend 
Prom illustration, know whom to 
position for a man of experience ADVERTISING. Vacancy unexpectedly 
eminent engineers, spec.alising in Brew 
a high order. Versatility of ing. Dairy and Chemical Plant. Position 
gift, and a sensible modern i aes ate ae 
m 824 Ad. Weekly 180 Pleet St BC4 
this job. EXPERIENCED GENERAL ARTIST production 
If you can fill these requirements tising Agency. Mus be able to supp y 
and would like to join a first- own creative ideas and produce slick 
class creative team, write to the —— good experience will be 
ide 
ASSISTANT ADVERTISING MANA. J. P. McNULTY, F.L.P.A. 
R.C N. LTD. GER for engineering frm in London 


arca Excellent opportunity for right 
184 Strand, London, w.c2 man in iargc and growing industry Cliffords Inn 
Must have personality, drive 
iniuative w heiping to 
YOUNG ARTIST required by well-known technical publicity “and advertsing Fleet Street, E.C.4 
manufacturer, near Stratford Broadway, world - wide markeis Enginecring 
Must be good all-rounder experience with sound knowledge of 
end no specimens in the Printing, preparing editorials, technical 
write giving details literature cataliogmes and advertising 
——— and waining, 250 in all details i¢ essential. Sime | 
ured age and salary required Appl | 
Box 850 Ad Weekly 190 Fleet St BC4 Box 848 Ad. Weekly 190 Pleet BCs 
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CLASSIFIED ADVERTISEMENTS 


CINE CAMERA OPERATOR required 
APPOINTMENTS VACA M city, — 

* sub-standard " 
enso n Ss SILK SCREEN MAN, fully experienced making. Man preferred with good all- 


_ nd ik | round e¢xperience of 
a asuNng POMucD Logson a - —E —— ——gl- 


| are 
, y Su fil ‘ 
are looking for Box 793 Ad. Weekly 180 Fleet St BC4 Op po rtu nity tracks 10 be dubbed incr, Imerening 
work with good prospecis for the appli- 


a young | WANTED knocks on work is the fom on rom omnes of 


residence in arca. Write 
Layout Man Young man, aged |8 to 25, well t h e A i re L 1 ne nn ‘Gerais oe set J y ta = 


educated, with initiative and FINE LETTERING ARTIST ed f 
(OR WOMAN) We have a very good oppor- is ‘ > canary, 
good address, to train for ye printed y +h gt *- { 


who has had a few Permanent Staff of Advertising tunity to offer a junior typography | grins. f 
years’ experience Department of a North of retouching ertict. Merk you, 


his work must already show COPY WRITER- 
. Irel. it ; 

in the production een genuine promise, he must be 

Applications to be sent to 


of first class work keen and ambitious and ready Vv isu a LISER 


E. C. COMERTON to learn the finer points which WANTED 
, Incorporeted Accountant = 
Write to the Art Director 142 Royal Avenue, Belfast will turn him into a first 


visual form backed by sound 
S. H. BENSON LTD. rater. He will be paid a copy. Mainly for wade and 


-tech id 

Kingsway Hall, London, W.C.2. | | ADVERTISEMENT MANAGER reauiros | | reasonable salary and put primed meer. ADEND to think 

cushy tet Ganp wan olliing, sunicy nd alongside top-class men of a —— 

trade paper cxperence Full details in esaggaar ogg , > 

~~ pn ogy? — confidence to ; very wide experience. The Write stating age, details of experi- 
opening for a person who is keen and Box 780 Ad. Weekly 180 Fleet St BC4 rest will be up to him. Tele- ence and salary required. 


usiastic« lo or wi xpand 
enthusiastic lO progress with expanding phone first for an appoint- GODBOLDS LTD. 


London Agency Write stating age GENERAL BUILDINGS 
sence 4 sal ured 
fis sit Ad Weekly 140 Feet st cs | | KINGSWAY PRESS LTD. ment. ALDWYCH, W.C2 


CLERK TYPIST. Woman abo mat have a vacancy for a LETTERING, 
ofice, "Free Senadaye. STILL LIFE ARTIST with good PENTAGON IF YOU ARE YOUNG. enthusiastic, and 
Checking vouchers f invoices knowledge of Showcard and Poster — 6 ee ee a 
despatching copy. card index, one book hone : - r 
Pleasant permanent job for one wary one Telep Design Services Limited ny og we 
capable of accurate detail born f appointment. t ~My end — 
Bos 1 Ad. Weekly 180 Fleet St EC4 WELBECK 5445 & Turner Lid., 40 Gerrard Sureet, 
ASSISTANT required for Advertising (GERrard 6671.) 
Departmen, of Manufacturers and COMPETENT SECRETARY required by 
sMorchaete in Lford area. Must have publicity director of gr op of we COMMERC = ARTIST wanted in weil- 
nowledge of catalogue production known magazines. State ful) parti = established ondon Studio Good 
Write stauung age, experience and salary of age. experience, speeds and sa ary all-round on but leucring not Saward, Baker & Co Ltd 
required required Abbey Arts Limited, 11 Joha 
m 753 Ad. Weekly 180 Fleet St BC4 Box 767 Ad. Weekly 180 Fleet St BC4 Sturect, ‘Theobalds Road, London 27 Chancery Lane 
é™ Phone: HOLborn 4675 


SHORTHAND TYPISTS and COPY W iad 2 
TYPISTS required for sales advertising — 
and direct mail depariments of com- . 
pany having nation wide business in require a 
new products with expanding demand 


Creative Staff required by Exceilem “opportunity “for keen aoe 1] GENERAL ARTIST 


Able to presem ideas in rough 


to = and experience Reply to 
Box 773 Ad. Weekly 180 Fleet St BC4 This vacancy will be filled by someone 


LARGE LONDON TECHNICAL CLERK / TYPIST || | wrt cereal competent at fgure 


retouching 


PUBLISHING HOUSE required by leading West End Applicants should write to the Secre- 


Agency to take charge of clerical tary, stating their experience, age, and 
duties in Art Studio. Shorthand not salary required 
Artist, capable of designing book jackets and essential. Excellent prospects. Write 


, Box 791 ADVERTISEMENT MANAGER required 
journal covers, and preparing layouts for editorial Advertiser’s Weekly, 180 Fleet St., E.C.4 for new monthly. Pust-cass oppor- 
tunity for live-wire who will welcome 
ages. Must be experienced in hance of being in at the beginning 
pag P enced typography and YOUNG CREATIVE LAYOUT MAN of Muss "have good “contacts and know 
j Abu has Chan to sicp up h ‘ k Send ful! details 
have some knowledge of printing. Wide scope — ~ BS 44 
So o ho has al per- ” " red 
for suitable applicant. Age, experience and salary ence tm live agency, but who knows be | Box 274 Ad. Weenly 180 Fleet St BCA 
req ir d t Pp od ti M i capable of tackling more umportant 
uire orr uction anager. work than he & doing at present 
wonderful chance for ria 
work “on national = Wanted Immediately 
satus & inancia nent . 
Vv : ‘ giving full detads of experience, cic., 
isualiser, with ideas and sound typographical 1S Ad. Weekly 180 Fieet St BC4 EXPERIENCED 
knowledge, for busy publicity department. Excel Wen End. Stadio, Ideal_ working 
, . > t md Studio ical working 
é Y P condisions and high salary offered to RETOUCHING ARTIST 
lent opportunity for experienced and resourceful first-class mao. Write fully age. 
- expericnce and salary required to 
individual capable of designing all types of publicity AESISe Nee eee bees Congenial atmosphere, 


matter. Permanent pensionable position Full of Primer-and-Agem in Leeds Bradford 5 day week, 9.30 to 5.30. 


arca Man or woman with several 


,; perience, preferably in London, Write or phone Gerrard 3747 
details of experience and salary required to Of designing folders, bookleu, cartons. P 


printed display material. Layout for appointment. 


and 
Publicity Manager. ability valuable, with capacity for 
visuals and especially for lively 


ROME STUDIO LTD. 
6 Denman Street, W.! 


Box 789 = 768 Ad. Weekly 180 Fleet St BC4 
ADVERTISEMENT REPRESENTATIVE. 
A vacancy with good prowects exists FIRSTCLASS GENERAL ARTISTS 
ADVERTISER'S WEEKLY, 180 FLEET STREET, E.cA4 for a young en pe Pg of required, one specialising in siil-life, 
space selling in Technical pubticatk one to creating and devigning 
and, if posible, with edauniarative , also experienced 
ability ood education, drive and y ¢ the 
ambition essential. Write, giving details w pho wl 
of experience to 
Box 769 Ad. Weekly 180 Flee: St BC4 
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Marcu 16, 


Weekly 


LAYCUT 


Well-known London Agency, 
handling large National 
accounts, has a vacancy for an 
experienced layout man. Mus 
be able to prepare layouts 
suitable for submission to clients, 
and his should be in 
keeping with modern practice 
A congenial position 
class conditions is offered to the 
right man. 


180 Fle 


work 


in first- 


Box 643 
Advertiser's Weekly, 180 Fleet St., E.C4 


PRODUCTION ASSISTANT regu 
4 t { w 


Canicen 
25.394 
Leadennall 


Pension 
Deacon's 
Sucet 


EXPERIENCED ACCOUNTS CLERK 
requ | estabiushed Lond aectcy 

« and thor ahy 
rence 


Weekly 180 Fleet St BC4 


COUNTY BOROUGH OF 
EASTBOURNE 


APPOINTMENT OF 
DIRECTOR OF PUBLICITY 


The Council invites applications 
from suitably qualified and 
experienced persons for the 
full-t appointment of 
Director of Publicity to the 
Corporation at a commencing 
salary of £1,000 per annum (with 
a car allowance) which be 
subject to review after a period 
of satisfactory service The 
successful candidate will have 
to pass a medical examination 
and will be subject to the Local 
Government Superannuation 
Act, 1937. Forms of application 
and particulars of the appoint- 
ment may be obtained from the 
undersigned to whom the com- 
pleted application forms should 
be sent copies of three 
recent testimonials to be re- 
ceived not later than 3!st March, 
1950 

Candidates not at present 
employed by the Corporation 
must not be over 50 years of age, 


F. H. BUSBY 
Town Clerk 


me 


will 


with 


Town Hail, 
Eastbourne. 


6th March, 1950 


CLASSIFIED ADVERTISEMENTS | 


PPOINTMENTS VACAN 


EXPERIENCED 
LAYOUT MAN 


Well-known London 
Periodical Publishing Hous 
has Publicity 
Dept creative 


vacancy in 
for young 
layout man. Fully qualified 
to originate 
visuals 


layouts for na 


quick k 
and = present 
campaigns, post 
etc Knowledge of 
graphy essential. Per 
ideal conditions 
full 
age and salary required tc 


job in 


Write giving details 


Box 814 
Advertiser's Weekly, 180 Fleet Sc., E.C4 


MAN " 


YOUNG 


2 party 
c t 


Ti salar t 
| Ad. Weekly 180 Fiect St 


C4 


RETOUCHING ARIST 
Letterer, f ire : 


SEASONED TIMBER 


successful s« g re 


An experienced 
with a 
required to sell « . mn ao fret 
and exclusive OUTDOOR MEDIA 
the provinces 
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probably 
employers 5 


man we are seek 
somewhat older 


Write stating 
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Hox t Ad. Week 

CAPABLE WOMAN 
work knowl q 

plus many 
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‘ poor to handle 


Ros Ad Wee ’ ) bleet St PCS 
YOUNG MAN: Periodical Howe experi 
hnowleds f representation 
reproductive processes, Urgently 
Wockly 180 Peet St BCs 
PUBLICITY MAN, 27 
pout requiring «mitiative 


Moderate wage if 


Rox 754 A 
ALL-ROUND 


eas bC4 


J a particular copy problem? 


ike the help of one of 


satisfaction 
Write 


blest writersona 


guaranteed basis! m strict 


confidence to 


Bon 
Advertiser's Weekly, Fleet St.,E.C4 
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and the Film Busiress 
Box 776 Ad. Weekly 180 Fleet St BC4 
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PHOTOWORK LTD. 
FOR THE BEST 
STAND PHOTOGRAPHY 
AT THE B.1.F. 


Ring Welbeck 0938 


or write 
73 BAKER STREET, LONDON, W.! 


AGENT weil 
Publicity Gifts 


caiat 
ant 


A PUBLISHING HOUSE 


is in the market to purchase 
either outright 
trolling interests in a 
financially sound Trade 
Journal The Publication 
must have real reader 
interest plus the goodwill 
of Advertising Agencies 
Particulars in strict 
fidence to : 


or con- 


con- 


Box 630 
Advertiver’'s Weekly, 100 Fleet Sc. £04 
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PRINTERS 


LETTERPRESS, OFFSET, GRAVURE. 
Coloor and Mone hrome Foren 
aac Dugdale = Printing 
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Wardour Sirect, London, Wl 
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D. a copy 
40/- a year 
Post free 


(45/-overseas) 


| §TOP PRESS 


T. B. BROWNE LINK 
WITH AMERICAN 
AGENCIES 


T. B. Browne Lid., announce 
an arrangement with toe Maniy 
ticks Moatgomery Agency of 
wew Yoru, ana thew waolly 
owned suvsidiary, the Waiiace 
Ferry Haniy Agemy, of 
Couwago, wo work weetuer on 
export, research and advertising 
cA&upa.gns toc Briish products, 
Object ws to faciitace eniry of 
British manufacturers into 


You can command exceptional plant and interested “The t. B. Browne branch 
men and women for letterpress, lithography, colour office in New York, estabiished 
photography, offset deep plates, foundry, machine sale aban otk poe ay 
composition, joined with our wish to support your close co-op-ration with Hanly 
Hicks Montgomery. 
plans. The Hanly Hicks Montgomery 
When you and we have agreed dates for delivery, pee a Big BO Fe 
that timetable will be adhered to. FETE | ailiemiabionh 
We are reliable printers. CRIPPS ON COY. 


MEETING ADS. 


Norman Smith (Lab.) asked 
Chancelior of Exchequer in tne 
House on Tuesday, wnoe.her he 
was aware (nal some cha.rmen’s 
speeches to shareholders, of 
politial and not of business 
character, had been printed in 
newspapers at advertisement 
rates charged for company 
meeting reports; and if he 
would disallow as expenses for 
taxation cost of such ads. 

Sir Stafford Cripps replied: 
“Expenditure by ‘traders for 
—— purposes not permitted 

be deducted in computing 
ofits for purposes of income 

x or profits tax, and any claim 
to deduct such expenditure 
would be contested by Inland 
Revenue.” 


OUTSIDE ADS. ON 
MANCHESTER BUSES 


First advertisements outside 
buses in Manchester expected to 
appear — 1. Contract has 
‘one to bert Y.. Slaughter 

td.. who have held ‘inside bus 
advertising contract for three 
years. 


DEATH OF W. BLACK 


W. Black, a director of the 
Modern Transport Publishing 
Co., Lid.. who for 12 years was 
advertisement director, “Modern 
Transport,” has died. Funeral 
yesterday (Wednesday). Joined 
“Modern Transport” 1923; 
tired from executive wor 1938, 
retaining seat on Board. 


Title of new Hulton picture 
paper for children, which will 
appear weekly, is “Eagle.” 


Published by the Proprietors, BUSINESS PUBLICATIONS, Lrd.. at their office at 180, Fleet Street, London, E.C.4. (Phone: Chancery 6844. 
March 16, 1950. Printed in England by Staples Press Limice+. « their Great Titchfield Street, London, establishment. ’ 
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